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Clockwise  from  left:  Reporters  Gregory  Lewis  and  Steven  Chin  of  the 
San  Francisco  Examiner;  Steve  Montiel,  president  of  The  Maynard 
Institute  for  Journalism  Education,  and  Sharon  Rosenhause,  Examiner 
managing  editor /news. 

Cutting  Edge  Journalism 

Their  project  is  called  Total  Community  Coverage.  Together,  they 
designed  a  week-long  program  at  the  San  Francisco  Examiner  that 
brought  together  writers,  editors,  photographers,  artists  and  librarians 
from  throughout  the  Hearst  Newspaper  Group  to  learn  how  to  improve 
coverage  of  their  multicultural  communities.  Total  Community  Coverage 
isn’t  simply  an  exercise  in  political  correctness.  It  is  nuts-and-bolts 
newspapering  at  its  best  in  one  of  America’s  most  diverse  cities.  We  are 
proud  of  their  efforts.  We  believe  a  culturally  diverse  staff  that  mirrors 
the  community  is  good  business.  And  good  journalism. 


Hearst  Newspapers 


The  Hidden  Cost 
Of  A  Cheap 
Publishing  System 


Buy  some  off-tlie-sKelf  computers,  netwoife  tKem  togetker,  and  you  liave 
a  puklisKing  system  tkat  doesn’t  cost  muck.  But  as  you’ll  soon  discover, 
tkeie’s  more  to  a  system  tkan  a  collection  of  tkird-party  products, 
ultimately  tke  kidden  “people  costs  ”  of  system  support  will  kit  your 
kotUrm  line. 

You  need  a  system  tkat  won’t  leave  you  staring  into  a  fenancial  klack  kole. 

Sll  can  skow  you  a  turn-key  solution  tkat  meets  your  deadlines,  wfiile 
kelping  to  keep  support  and  maintenance  costs  down.  Like  we’ve  already 
dcrne  for  500  mastkeads,  woddwide. 

System 

Integrators,  Incf 

Ve  liaw  more  to  sliow  you.  Call  us  ttxlay  for  your  (ree  copy 
of  SIl’s  Cost  of  Ourtcrship  Guide.  1-800-445-4744 

We  re  SII.  Not  tke  ckeapest  puklisking  system  you  can  own. 

Just  tke  least  expensive. 

Real  Issues.  Solid  Answers. 

The  “S“  InieKWtorv.  Im  .  Sll,  .inJ'Rral  Iswir.  SJiJ  Answer' "arc  rct.’Mcrcd  rrUenurkMit  ImcKtai  I 

YearBook 


New  1994 

Editor  &  Publisher  International 

Year  Book* 

The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  I-U.S.  Dailies 

•  Section  II— U.S.  Weeklies  and  Special  Newspapers 

•  Section  Ill-Canadian  Newspapers 

•  Section  IV— Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V— News,  Picture  and  Syndicated  Services 

•  Section  VI— Newspaper  Equipment,  Supplies  and  Services 

•  Section  VII— Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers. ..and  more. 

•  Section  VIII— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


I 


Order  Now! 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


1994  EDITION  ON  CD-ROM.  TOO! 

Find  The  Information  You  Want  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  for  Mailings 

The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspapers,  newspaper  suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


Pricing 


One  to  four  copies:  $100  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada):  $125  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 

Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 
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CALENDAR  OF  EVENTS 

ANIL  MAT 

SMTWTFt  SMTWTFS  SMTWTFS 

12  1234567  1234 

3456789  89  10  11  12  1314  5  6  7  8  9  1011 

10  1112  13  14  15  16  15  16  17  18  19  20  21  12  13  14  15  16  17  18 

17  18  19  20  21  22  23  22  23  24  25  26  27  28  19  20  21  22  23  24  25 

24  25  26  27  28  29  30  29  30  31  26  27  28  29  30 

APRIL 

20*23  —  Pennsylvania  Newspaper  Publishers  Association/Inter- 
state  Advertising  Managers  Association  Display  Advertising  Confer¬ 
ence,  Yorktowne  Hotel,  York 

2 1  -23  —  Kansas  Press  Association  Convention  and  Trade  Show, 
Holidome  Hotel,  Manhattan 

24- 27  —  Newspaper  Association  of  America  Convention,  Fair¬ 
mont  Hotel,  San  Francisco 

25  —  Associated  Press  Meeting,  Masonic  Auditorium  and  Fairmont 
Hotel,  San  Francisco 

29-5/1  — Religion  Newswriters  Association  Convention,  New 
York  Times  Building,  New  York 

MAY 

1  -4  —  Organization  of  News  Ombudsmen  Convention,  University 
of  St.  Thomas,  Minneapolis 

2-6  —  United  Nations  Educational,  Scientific  and  Cultural  Organi¬ 
zation  Conference  on  Media  and  Democracy,  Santiago,  Chile 
1  2-  15  —  National  Cartoonists  Society  Convention,  Sheraton 
Grand  Torrey  Pines  Hotel,  La  Jolla,  Calif. 

1  4-1  7  —  Canadian  Circulation  Management  Association  Sales 
and  Marketing  Conference,  Radisson  London  Centre  Hotel,  London, 
Ontario 

1  5-  18  —  Intern.ational  Newspaper  Marketing  Association  Con¬ 
vention,  Wigwam  Resort,  Phoenix 

1  5-  18  —  Newspaper  Purchasing  Management  Association  Con¬ 
vention,  Radisson  Plaza  Hotel,  Minneapolis 

1  9-2 1  —  American  Association  of  Independent  Newspaper  Dis¬ 
tributors  Sales  Conference,  Hilton  Resort,  Hilton  Head  Island,  S.C. 

25- 27  —  Newspaper  in  Education  Conference,  Peabody  Hotel, 
Memphis 

29-6/1  —  International  Federation  of  Newspaper  Publishers 
(FlEJ)  World  Newspaper  Congress,  Vienna,  Austria 

JUNE 

1  -4  —  Suburban  Newspapers  of  America  Advertising  Conference, 
Fairmont  Hotel,  New  Orleans 

2- 4  —  National  Indian  Media  Convention,  Howard  Johnson  Hotel, 
Rapid  City,  S.D. 

3- 4  —  North  Carolina  Press  Association  Advertising  Conference, 
University  of  North  Carolina,  Chapel  Hill 

8- 11  —  Association  of  American  Editorial  Cartoonists  Conven¬ 
tion,  Royal  Sonesta  Hotel,  New  Orleans 

16- 19  —  Investigative  Reporters  and  Editors  Conference,  Regal 
Riverfront  Hotel,  St.  Louis 

17- 19  —  National  Society  of  Newspaper  Columnists  Convention, 
Holiday  Inn  Longboat  Key,  Sarasota,  Fla. 

25-29— Nexpo  Conference,  Las  Vegas  Convention  Center 
25-29  —  Newspaper  Association  of  America  Classified  Co-op 
Marketing  and  Sales  Conference,  Las  Vegas 

25-29  —  International  Newspaper  Financial  Executives  Conven¬ 
tion,  Caesar’s  Palace,  Las  Vegas 

JULY 

6- 10  —  International  Society  of  Weekly  Newspaper  Editors  Con¬ 
vention,  University  of  Calgary,  Calgary,  Alberta 

Vol.  127,  No.  16  April  16,  1994  Editor  &  Publisher,  The  Fourth  Estate  (ISSNiOOld- 
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About  Awards 

Prism  Award.  Carlo  Vittorini,  chairman,  publisher  and 
CEO  of  Parade  Publications  Inc.,  publishers  of  Parade  mag¬ 
azine,  has  been  selected  to  receive  New  York  University’s 
Prism  Award. 

The  award  honors  executives  of  the  graphic  commu¬ 
nications  industry. 

National  Headliner  Awards.  The  New  Orleans  Times- 
Picayune  won  the  public  service  award  in  the  60th  annual 
National  Headliner  Awards  for  its  six-month  series,  “To¬ 
gether  Apart:  The  Myth  of  Race.” 

The  newspaper  also  won  the  Jake  Weiner  Best  of  Show 
Award. 

The  competition  is  sponsored  by  the  Press  Club  of  At¬ 
lantic  City,  N.j. 

Special  citations  were  presented  to  the  Des  Moines  Reg¬ 
ister,  for  coverage  of  floods  in  the  Midwest  last  summer,  and 
Los  Angeles  Times,  for  coverage  of  fires  in  California. 

Eileen  Welsome  of  the  Albuquerque  Tribune  took  inves¬ 
tigative  reporting  honors  for  “Unmasking  America’s  Atomic 
Victims,”  an  expose  of  government-sponsored  radiation  ex¬ 
periments  on  unwitting  Americans  in  the  1940s. 

The  Times  received  the  most  top  honors. 

In  addition  to  the  special  citation,  the  paper  won  first 
place  in  column  writing,  sports  photography  and  feature 
writing. 

Recognized  for  news  reporting  were  the  Anderson  (S.C.) 
Independent-Mail;  Belleville  (111.)  News-Democrat;  and 
News  &  Observer,  Raleigh. 

Column  writing  awards  went  to  Elmer  Smith,  Philadelphia 
Daily  News,  and  Paul  Dean,  Times. 

Larry  Keeling,  Lexington  (Ky.)  Herald-Leader,  won  the 
editorial  writing  prize.  Mike  Peters,  Dayton  Daily  News,  was 
recognized  for  editorial  cartooning. 

Gene  Collier,  Pittsburgh  Post-Gazette,  won  for  sports- 
writing. 

Meg  Laughlin,  Miami  Herald,  and  Nina  Easton,  Times, 
were  honored  for  feature  writing. 

Andrew  Schneider  and  Lisa  Hoffman,  Scripps  Howard 
News  Service,  were  recognized  for  major  news  event  cover¬ 
age.  Feature  writing  and  feature  column  writing  honors 
went  to  Jules  Loh,  Associated  Press,  and  Thomas  O’Toole, 
Scripps  Howard. 

Photography  and  graphics  awards  were  presented  to  Rich 
Sugg,  Kansas  City  Star;  Anne  Cusack,  Times;  Cliff  Schiappi 
and  Dusan  Vranic,  AP;  Colin  Mulvany  and  Charles  Walt- 
mire,  Spokane  Spokesman-Review;  and  the  Herald. 

Best  In  the  Business.  The  American  Journalism  Review 
recently  announced  the  winners  of  its  10th  annual  Best  in 
the  Business  Awards,  selected  by  AJR  readers. 

The  print  winners  were  best  newspaper  editor,  Max 
Frankel,  New  York  Times;  best  designed  newspaper,  USA 
Today;  best  designed  magazine,  Newsweek;  best  writer  cov¬ 
ering  the  news  media,  Howard  Kurtz,  Washington  Post;  and 
best  newspaper.  Times. 

Other  winners  were  best  newspaper  coverage  of  the  Clin¬ 
ton  administration.  Post;  best  magazine  coverage  of  the 
Clinton  administration,  Newsweek;  and  most  insightful, 
thought-provoking  magazine,  Atlantic  Monthly. 
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About  Awards 

SPJ  Awards.  “The  Patient  Pipeline,”  an  investigative  re¬ 
port  by  Carol  Marbin  and  Jeff  Testerman  in  the  St.  Peters¬ 
burg  Times,  won  best  of  show,  best  investigative  report  and 
the  Green  Eyeshade  Award  in  the  44th  annual  SPJ  Excel¬ 
lence  in  journalism  Awards  program,  sponsored  by  the  At¬ 
lanta  Professional  Chapter  of  the  Society  of  Professional 
journalists. 

The  11-state  competition  includes  entries  from  print,  ra¬ 
dio  and  television. 

First-place  daily  newspaper  winners,  by  category,  were  the 
Miami  Herald  —  deadline  reporting;  Andres  Viglucci,  Her¬ 
ald  —  nondeadline  reporting;  Craig  Dezern,  Orlando  Sen¬ 
tinel  —  feature  reporting;  Mike  Wilson,  Herald  —  sports  re¬ 
porting;  Chuck  Culpepper,  Lexington  (Ky.)  Herald-Leader 
—  sports  commentary;  and  Sallye  Salter,  Atlanta  Journal 
and  Constitution  —  business  reporting. 

Also,  Stephen  Henderson,  Herald-Leader  —  editorial 
writing;  Dave  Barry,  Herald  —  humorous  commentary;  Bill 
Bishop,  Herald-Leader  —  serious  commentary;  Robin  Don- 
ina.  Times  —  photography;  Clay  Bennett,  Times  —  editor¬ 
ial  cartooning;  and  Leonard  Pitts  jr..  Herald  —  criticism. 

Top  newspaper  winners  in  the  monthly/weekly  print  clas¬ 
sification  were,  by  category,  Beth  Zacharias,  Orlando  Busi¬ 
ness  Journal  —  nondeadline  reporting;  Dee  Rivers,  Orlando 
Weekly  —  feature  reporting;  Francis  Quimet,  Weekly  — 
sports  reporting;  Pat  Beall,  Business  Journal  —  business  re¬ 
porting;  and  Jeff  Parker,  Business  Journal  —  editorial  car¬ 
tooning. 

TDNA  Awards.  Austin  American-Statesman  publisher 
Roger  Kintzel  was  presented  with  the  Texas  Daily  Newspa¬ 
per  Association  Mayborn  Award  for  Community  Leader¬ 
ship,  named  for  the  late  Texas  newspaper  publisher,  at  the 
organization’s  recent  meeting. 

As  a  recipient  of  the  award,  Kintzel  will  select  a  Texas  col¬ 
lege  or  university  that  will  present  a  $1,500  scholarship  to  a 
senior  student  in  journalism. 

Another  TDNA  award  winner  was  Dallas  Morning  News 
sportswriter  Barry  Horn,  who  received  the  Fred  Hartman 
Sportswriting  Award,  named  for  the  former  TDNA  presi¬ 
dent  and  sportswriter. 

The  TDNA’s  John  Murphy  Copy  Editing  Award  went  to 
Diane  Bowen  of  the  Bryan-College  Station  Eagle. 

ASNE  Awards.  The  American  Society  of  Newspaper  Ed¬ 
itors  has  announced  the  winners  of  its  Distinguished  Writ¬ 
ing  Awards. 

Recognized,  by  category,  were  Joan  Beck,  Chicago  Tri¬ 
bune,  and  Donna  Britt,  Washington  Post  —  commen¬ 
tary/columnwriting;  Michael  Gartner,  Ames  (Iowa)  Daily 
Tribune  —  editorial  writing;  Anne  Hull,  St.  Petersburg 
Times  —  nondeadline  writing;  and  Ken  Wells,  Wall  Street 
Journal  —  headline  writing. 

Science  Jeurnalism  Awards.  Boyce  Rensberger  of  the 
Washington  Post  and  Nancy  Bazilchuk  of  the  Burlington 
(Vt.)  Free  Press  have  been  chosen  to  receive  the  Ameri¬ 
can  Association  for  the  Advancement  of  Science  National 
Science  Writing  Award,  funded  by  the  Westinghouse  Foun¬ 
dation. 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  4/12/94 

4/5/94 

4/13/93 

A.H.  Belo  Corp.  (NY) 

47.00 

47.25 

42.75 

Capital  Cities/A^  Inc.  (NY) 

690.00 

692.75 

546.75 

Central  Newspapers  Inc.  (NY) 

25.875 

26.375 

25.00 

Dow  Jones  &.  Co.  Inc.  (NY) 

39.375 

38.50 

32.00 

Enquirer/Star  Group  (NY) 

15.75 

16.00 

16.875 

Gannett  Co.  Inc.  (NY) 

52.375 

52.75 

54.75 

Harte-Hanks  Comm.  (NY)  * 

19.50 

19.125 

Knight-Ridder  Inc.  (NY) 

58.75 

58.25 

57.375 

Lee  Enterprises  Inc.  (NY) 

34.75 

33.875 

29.75 

McClatchy  Newspapers  Inc.  (NY) 

22.25 

22.625 

22.50 

Media  General  Inc.  (AM) 

22.625 

22.625 

19.25 

Multimedia  Inc.  (NDQ)  * 

28.00 

29.25 

34.25 

New  York  Times  Co.  (AM) 

27.375 

27.375 

30.75 

Park  Communications  Inc.  (NDQ 

22.25 

22.25 

19.75 

Pulitzer  Publishing  Co.  (NY) 

35.00 

35.00 

30.00 

EW.ScrippsCo.  (NY) 

24.375 

23.00 

27.125 

Times  Mirror  Co.  (NY) 

30.625 

31.75 

31.50 

Tribune  Co.  (NY) 

61.625 

59.75 

56.25 

Washington  Post  Co.  (NY) 

232.00 

234.50 

234.75 

•  Initial  Public  Offering  -  1 1/3/93  at  $16.50 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

4/12/94 

4/5/94 

4/13/93 

Maclean  Hunter  Ltd.  (a) 

17.00 

16.75 

11.00 

HoIIinger  Inc.  (a) 

16.125 

15.875 

10.625 

Quebecor  Inc.  Class  A  (a) 

20.50 

21.25 

17.625 

Reuters  (c) 

86.50 

84.50 

61.75 

Southam  Inc.  (a) 

19.625 

20.25 

16.375 

Thomson  Corp.  (a) 

17.25 

18.00 

15.75 

Toronto  Sun  Publishing  Corp.  (a) 

15.25 

15.00 

12.00 

TorStar  Corp.  (a) 

24.50 

24.875 

22.75 

Pearson  Ltd.  (b) 

6.42 

6.66 

4.09 

News  Corp.  Ltd.  (c) 

52.50 

52.875 

43.375 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

1  Prepared  for  E^P  by  Wenheim  Schroder  &  Co.  Inc. 

Print  Media  Award.  Sally  Kalson  of  the  Pittsburgh  Post- 
Gazette  has  received  the  International  Reading  Associa¬ 
tion  Print  Media  Award  for  her  article,  “Can  A  Book  Stop 
A  Bullet?  Getting  Children  To  Read  May  Provide  An  An¬ 
swer.” 

Student  Ad  Winners.  Four  college  students  have  been 
named  winners  of  the  American  Academy  of  Advertis¬ 
ing/Newspaper  Association  of  America  Foundation  1993-94 
Student  Newspaper  Advertising  Competition.  Winners  who 
created  the  best  “Celebrate  Diversity”  campaigns  were  first 
place,  Camilla  Walker,  University  of  Nebraska-Lincoln,  and 
faculty  sponsor  Wayne  Melanson;  second  place,  John 
Telford,  University  of  Florida-Gainesville,  and  faculty  spon¬ 
sor  Elaine  Wagner;  and  third  place,  Virginia  Cusenza  and 
Meredith  Glaser,  Michigan  State  University-East  Lansing, 
and  faculty  sponsor  Linda  Cowles. 
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NEWS 

9  78th  Annual 
Pulitzer  Prizes 
Are  Announced 

Controversial  photo  wins  a  Pulitzer 
Prize  for  Toronto  Star  staffer,  hlew  York 
Times  wins  three  awards,  including  one 
for  a  photo  by  a  free-lancer.  Chicago 
Tribune  wins  two  prizes,  and  two 
Scripps  Howard  papers  win  awards. 

1  O  New  York  Times 
Folds  Its 
Russian  Edition 

Two  years  after  it  was  launched,  the  bi¬ 
weekly  paper  folds  because  of  weak  ad¬ 
vertiser  support.  The  Times’  Moscow 
partner  is  stunned. 

1  7  Shake-up  At 
New  York  Times 

Joseph  Lelyveld  succeeds  Max  Frankel 
as  executive  editor.  Several  Times  stars 
are  passed  over  as  former  Philadelphia 
Inquirer  executive  editor  and  Times  na¬ 
tional  editor  Eugene  Roberts  Jr.  rejoins 
the  paper  to  replace  Lelyveld  as  man¬ 
aging  editor. 

1  8  Report  On  Private 
Teleconference 
Creates  A  Furor 

The  San  Francisco  Examiner  prints  a 
verbatim  account  of  a  private  video 
meeting  of  the  University  of  California 
president  and  chancellors. 

20  Executive  Order 
Preferred  Over 
Congressional  Action 

Many  witnesses  at  a  House  hearing  on 
a  proposed  bill  regarding  the  classifica¬ 
tion  of  government  documents  suggest 
waiting  for  an  expected  Clinton  order 
before  getting  lawmakers  involved. 


Page  9  Tim  Gallagher,  editor  in  chief  of  the  Albuquerque  Tribune,  pours  some 
nonalcoholic  champagne  for  managing  editor  Neal  Pattison  after  Tribune  reporter 
Eileen  Welsome  luon  the  Pulitzer  Prize  for  national  reporting. 
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THE  LEAPING  EDGE 

by  Michael  Conniff 


Taste  of  the  future 


the  morning  of  my  40th  birth- 
day,  at  the  precise  midpoint  of  my  ink- 
stained  life,  I  not  only  saw  the  future  of 
newspapers  —  I  actually  ate  the  future 
for  breakfast,  and  it  was  darned  good. 

No,  1  have  not  turned  in  the  new- 
media  beat  for  the  fat  besotted  life  of 
the  food  critic.  But  even  new-media 
critics  have  to  eat,  and  the  future  ar¬ 
rived  that  fateful  middle-aged  morning 
wrapped  in  white  plastic  in  the  droop¬ 
ing  blue  newspaper  box  at  the  end  of 
my  driveway.  My  local  newspaper  was 
there  as  always,  snuggled  inside  the 
wrapper,  but  in  a  nonce,  the  rest  of  the 
world  had  changed.  Food  for  thought 
was  only  the  opening  course. 

“Free  Samples  from  Kellogg’s  In¬ 
side!”  said  the  wrapper  in  blaring  red 
headlines.  “Money-Saving  Coupon  on 
Kellogg’s  Apple  Cinnamon  Rice  Kris- 
pies.”  Nestled  within  the  innards  of  my 
newspaper  wrapper  that  morning  was 
nothing  less  than  my  midlife  breakfast: 
a  free  box  of  Apple  Cinnamon  Rice 
Krispies,  with  a  coupon  on  the  back, 
and  my  very  own  Nutri-Grain  Blueber¬ 
ry  Cereal  Bar. 

Now  1  have  read  about  and  written 
of  the  importance  of  alternate  delivery 
schemes  for  newspapers  as  a  way  to 
leverage  a  paper’s  delivery  network. 
But  neither  1  nor  anyone  of  my  kind 
has  ever  had  a  meal  delivered  directly 
to  his  doorstep  by  the  local  newspaper. 

1  popped  open  the  cereal  box  con¬ 
vinced  that  1  would  never  know  want 
in  my  waning  years,  and  then  1  cracked 
open  the  newspaper  to  find  a  full-page 
advertisement  from  Kellogg’s  on  Page 
6A,  touting  the  product  extensions 


Conniff  is  president  of  Interactive  Sports 
Inc.  He  can  be  reached  by  phone  at 
(802)  860H4I I .  via  fax  at  (802)  862- 
4699  or  on  the  Internet  at 
mconniff/mcimail .  com . 


that  1  was  so  enjoying  at  that  very  mo¬ 
ment. 

In  the  interests  of  research,  1 
snapped  open  the  Nutri-Grain  cereal 
bar  for  dessert.  High  touch  —  high 
taste.  Now  this  was  multimedia. 

With  both  my  youth  and  my  birth¬ 
day  breakfast  behind  me,  there  was 
nowhere  to  go  but  downstairs  to  my 
basement  computer  to  continue  my  in¬ 
gestion  of  the  newspaper  of  the  future. 

Waiting  there  at  the  touch  of  a  fin¬ 
gertip  or  two  was  access  to  America 
Online,  including  the  ballyhooed  elec¬ 
tronic  versions  of  Mercury  Center 
from  the  San  Jose  Mercury  News  and 
Chicago  Online  from  Tribune  Co.,  a 
minority  investor  in  AOL. 

First  1  had  to  find  them  and  on  a  full 
stomach  no  less.  Neither  service  was  to 
be  found  on  the  front  page.  It  turns  out 
that  AOL  provides  direct  access  to  a 
generic  news-weather-and-sports  ser¬ 
vice  of  its  own  provided  by  Comtex 
News  Service.  Using  the  Windows  in¬ 
terface,  1  browsed  through  a  routine 
menu  of  wire-story  headlines  present¬ 
ed  in  capital  letters  in  no  particular  or¬ 
der.  All  of  the  stories  that  1  saw  came 
from  the  Reuter  news  service,  except¬ 
ing  entertainment,  which  also  emanat¬ 
ed  from  Variety. 

V 

ariety  in  general,  however,  was 
missing.  This  was  competent  albeit 
cookie-cutter  coverage  of  the  news  of 
the  day,  a  wire  service  presented  with  a 
pleasing  Windows  interface  and  a  cer¬ 
tain  aforethought  as  to  how  the  stories 
might  look  in  an  electronic  format.  But 
then  again,  all  was  not  well  on  line. 

An  HOURLY  NEWS  SUMMARY 
actually  used  the  oddball  symbol 
to  signal  the  break  between  stories.  A 
“News  Search”  icon  became  the  “News 
Watch”  feature  on  the  next  screen.  A 
sports  headline,  “ATHLETICS  COM¬ 
PLETE  THREE  GAME  DEMOLI¬ 


TION  OF  TWINS”  was  cut  off  in 
midsweep  on  the  next  screen  —  stan¬ 
dard  AOL  practice  as  it  turns  out. 

And  the  AOL  service  was  slow. 
They  also  serve  those  who  sit  and  wait, 
and  1  had  plenty  of  time  to  wait.  I 
know  that  AOL  has  been  struggling 
with  capacity  problems.  The  service 
grew  by  nearly  150%  last  year  to  more 
than  500,000  subscribers,  and  response 
time  has  become  molasses,  to  put  it 
mildly. 

P 

■meaders  used  to  whipping  through 
the  newspaper  had  best  get  used  to  sit¬ 
ting  a  spell  with  their  favorite  cereal 
bar. 

1  was  willing  to  trade  some  speed  for 
on-line  access  to  two  of  the  better 
newspapers  in  the  country,  but  here 
too  1  was  struck  by  how  much  was  lost 
in  the  electronic  translation.  Call  it  a 
newspaper’s  personality,  the  thing  that 
makes  the  Chicago  Tribune  different 
from  the  Mercury  News:  the  look  and 
feel  of  the  print  newspaper.  Both  news¬ 
papers  appear  in  AOL  under  an  icon 
for  “The  Newsstand.” 

The  Tribune  appears  after  Atlantic 
Monthly,  Backpacker  Magazine  and  Bi¬ 
cycling  Magazine.  The  Mercury  News 
is  13  places  down  the  list,  as  faceless  as 
any  special-interest  magazine. 

The  AOL  interface  is  clean  and  sim¬ 
ple,  but  compared  to  a  distinctive 
masthead,  headlines,  typography  and 
photographs,  it  is  surprisingly  tepid, 
even  unemotional. 

1  dove  into  Mercury  Center  hoping 
to  find  out  about  the  Golden  State 
Warriors  —  I’m  a  Chris  Mullin  fan  — 
but  instead,  to  my  surprise,  I  found  a 
welcome  potpourri  of  basketball  stories 
from  everywhere  else:  USA  Today, 
McClatchy  Newspapers,  Associated 
Press,  Los  Angeles  Daily  News,  Mer- 


(See  Leading  Edge  on  page  50) 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 


Editor^'Publisher 


®The  Fourth  Estate 


A  chilling  proposal 

A  NATIONAL  NEWS  Council  was  given  a  10-year  trial  some  years  ago  but 
failed  for  lack  of  support  from  some  of  the  media.  Other  local  and  regional 
news  councils  have  been  tried,  and  some  of  them  continue  with  varying  de¬ 
grees  of  success. 

The  motivation  for  these  has  come  from  representatives  of  media  who 
thought  peer  pressure  might  raise  the  level  of  accuracy  and  fairness  in  the 
press  as  well  as  demonstrate  to  the  public  that  members  of  the  press  were  tak¬ 
ing  their  responsibilities  seriously  and  trying  to  police  themselves. 

The  trouble  has  been  that  a  lot  of  editors  don’t  like  being  told  by  others 
what  they  should  and  should  not  do. 

However,  these  councils  have  not  done  any  harm  and  they  might  have 
done  some  good.  They  represent  journalists  and  editors  trying  to  work  out  an 
acceptable  arrangement  to  adjudicate  claims  of  error  or  falsehood.  Some  do 
not  find  that  any  arrangement,  such  as  a  council,  is  necessary. 

But  in  Kentucky,  a  different  proposal  for  a  news  council  has  been  made, 
and  it  is  frightening.  A  bill  has  been  defeated  in  the  Legislature  that  would 
have  created  a  government-sponsored  news  council.  The  commonwealth 
would  have  provided  $1  million  in  matching  funds  for  a  news  council  based 
at  the  University  of  Kentucky. 

This  would  have  been  a  step  toward  regimentation  and  regulation.  It  is  a 
chilling  thought  to  have  a  government  body  —  a  state  legislature  —  propose 
to  superimpose  an  official  news  council  on  the  free  and  independent  press  of 
that  state. 

It  is  even  more  chilling  to  learn  that  20%  of  the  House  committee  mem¬ 
bers  and  33%  of  the  Senate  voted  for  the  bill. 

The  proposed  legislation  may  have  been  unconstitutional.  Certainly,  the 
suggestion  of  a  government-sponsored  news  council  resembles  the  type  of  law 
respecting  freedom  of  the  press  that  the  First  Amendment  specifically  forbids. 

Role  of  the  press 

IT  IS  HAPPENING  again.  It  always  does  when  a  political  scandal  seems  to 
be  brewing. 

The  press,  in  its  avid  pursuit  of  the  news,  is  accused  of  overdoing  it  and  of 
indulging  in  a  feeding  frenzy  ■  This  time  it  is  Whitewater. 

People’s  political  sympathies  are  responsible  for  some  of  the  criticism  of  the 
press.  But  some  members  of  the  press  are  participating  in  the  press  bashing, 
and  we  don’t  like  to  think  that  is  motivated  by  political  sympathies. 

Isn’t  it  the  role  of  the  press  to  get  the  facts  especially  when  there  is  a  ques¬ 
tion  about  the  truth? 

There  seem  to  be  many  unanswered  questions.  A  special  prosecutor  has 
been  named.  Congress,  which  is  controlled  by  President  Clinton’s  party,  is 
considering  its  own  hearings. 

We  think  that’s  enough  to  justify  the  extensive  press  coverage. 
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Letters  to  the  Editor 

Multilanguage  student  papers 
are  not  that  rare 


THE  SIX-LANGUAGE  HIGH  school 
paper  at  Los  Angeles’  Artesia  High 
School  sounds  extraordinary  as  does  its 
adviser,  Judy  Keller  (“High  School  Pa¬ 
per  Publishes  in  Six  Languages,”  E&P, 
Feb.  5,  p.  25).  However,  readers  might 
like  to  know  that  multilingualism  in  the 
high  school  press  is  not  as  rare  as  one 
might  imagine. 

In  Los  Angeles,  I  know  of  two  other 
high  school  papers  that  publish  articles 
in  English  and  Spanish;  the  citywide 
LA  Youth  and  South  Central’s  El  Orig' 
inal. 

In  New  York,  New  York  Youth  Con¬ 
nections  regularly  includes  Spanish 
translations  of  some  articles  and  occa¬ 
sionally  includes  stories  in  other  lan¬ 
guages  as  well.  Our  March  1993  issue 
featured  articles  in  eight  languages  or 
dialects:  English,  Spanish,  Chinese,  Ko- 


Newspaperdom« 

50  YIARS  AGO  .  .  .  John 
Knight,  who  just  returned  to  his 
newspapers  after  a  year  as  chief  liai¬ 
son  officer  between  American  and 
British  censors  in  London,  said  the 
controversy  about  whether  the 
State  Department  had  asked  the 
British  to  censor  political  news 
written  by  American  correspon¬ 
dents  in  England  had  been  over¬ 
publicized.  He  said  he  had  seen  no 
indication  of  a  definitely  marked- 
out  policy  of  that  kind  on  the  part 
of  the  State  Department. 

With  27  magazines  and  two 
newspapers  printed  overseas  and 
transported  by  the  Army  and  every 
unit  and  ship  at  sea  publishing  a 
news  sheet  of  some  kind,  U.S.  fight¬ 
ing  men  have  been  declared  the 
most  thoroughly  informed  of  any 
army  about  events  at  home. 

From  Editor  &  Publisher 
April  15,  1944 


rean,  Russian,  Haitian  Creole,  Ja¬ 
maican  Patois,  and  hip-hop  slang. 

And  recent  issues  of  Out  of  the  Blue, 
from  New  York’s  International  High 
School,  have  included  articles  in  Eng¬ 
lish,  Spanish,  Polish  and  Rumanian. 

Multilanguage  papers  may  seem  exot¬ 
ic  to  the  media’s  older  generation,  but 
for  some  high  school  students  they’re  al¬ 
ready  routine. 

Keith  Hefner 

Hefner  is  publisher  of 
New  York  Youth  Connections 

Wonders  why  the 
press  won’t  delve 
into  JFK  death 

A  SKATER  GETS  clubbed,  and  several 
days  later  rumors  fly  through  the  press 
about  a  possible  conspiracy. 

Then  it  appears  the  conspiracy  may 
involve  people  close  to  a  rival  skater. 
Front-page  coverage  in  American  news¬ 
papers. 

Rumors  start  flying  about  the  govern¬ 
ment-sponsored  medical  experiments 
on  unsuspecting  people.  Newspapers  are 
quick  to  cover  the  rumors,  asking  many 
politicians  and  bureaucrats  to  fess  up. 

Prosecutor  Walsh  issues  his  final  re¬ 
port,  and  newspapers  cover  the  front 
page  giving  further  credence  to  the  im¬ 
pression  that  Reagan  and  Bush  didn’t 
tell  us  the  truth  regarding  Iran  contra. 

According  to  veteran  reporter/- 
researcher  Josiah  Thompson,  most 
homicide  investigations  tend  to  flash 
themselves  out  and  the  evidence  leads 
in  one  direction.  But  for  30  years  he 
covered  a  major  homicide  where  the 
opposite  occurred:  most  testimony  and 
most  evidence  are  leaning  totally  in  the 
opposite  direction  from  the  official  con¬ 
clusions.  And  more  and  more  witnesses 
are  finding  the  courage  to  come  forth, 
including  the  attorney  for  three  people 
who  organized  this  homicide. 

But  newspapers  are  scared  to  death 


to  cover  it.  Which  homicide  is  it?  John 
F.  Kennedy. 

Editor  &  Publisher's  editorial  on  Dec. 
18  was  a  self-righteous  abdication  of 
what  free  press  is  all  about  in  our  soci¬ 
ety.  And  it  also  represents  how  easily 
the  newspaper  industry  can  be  misled 
when  it  doesn’t  follow  its  natural  jour¬ 
nalistic  curiosity. 

Roger  Peterson 
Rocklin,  Calif. 

He’s  appalled 

I  WAS  APPALLED  to  read  Ben  Black- 
stock’s  letter  (E&P,  Jan.  15,  p.  7)  de¬ 
fending  Campaign  Advertising  Plan 
Rates. 

It  is  hard  to  believe  the  executive 
vice  president  of  the  Oklahoma  Press 
Association  chose  to  attack  his  em¬ 
ployers  to  justify  his  position.  His  ref¬ 
erences  to  excessive  rates,  exorbitant 
gross  profits  and  starving  news  holes  to 
feed  the  bottom  line  gives  the  impres¬ 
sion  that  the  newspaper  industry,  and 
the  publishers  who  pay  his  salary,  are 
money-grabbing  thieves  who  milk  their 
communities  like  some  cash  cow. 

He  takes  great  pride  in  tripling  the 
political  volume  in  his  state.  I’d  like  to 
remind  him  that  it  was  the  generosity 
of  those  money-grabbing  publishers 
that  made  this  possible.  I’d  also  like  to 
ask  if  he  reduced  his  sales  percentage 
when  the  volume  triples  ...  or  did  he 
find  his  own  cash  cow. 

If  Mr.  Blackstock  has  any  integrity, 
he  should  seek  employment  in  an  in¬ 
dustry  that  he  can  be  proud  to  serve. 

To  the  publishers  of  Oklahoma  1  say, 
“You  might  be  better  served  by  a 
spokesperson  who  holds  you  in  a  little 
higher  regard.” 

Walling  Qray 

Gray  is  advertising  director  of 
the  Sandusky  (Ohio)  Register 

Thank  goodness 
for  copy  editors 

REGARDING  THE  STORY  about 
sportswriters  taking  to  the  airwaves 
(E&P,  Jan.  22,  p.  9) ,  1  wince  every  time 
1  hear  sportswriters  on  ESPN  radio  use 
the  meaningless  phrase  “you  know.” 

Thank  goodness  for  copy  editors. 

Bob  Sohovich 
Columbus 
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$100  per  copy.  You  can  order  your  Market  Guide 
and  CD-ROM  package  now  at  the  special 
introductory  price  of  only  $395. 

Network  versions  are  available  for  just  $495  for  2- 
10  users,  $595  for  1 1  or  more  users. 

WAN  pricing  on  request. 

Call: 

For  ordering  information  call  (212)  675-4380  ext.  333. 

For  answers  to  technical  questions  ask  for  ext.  444. 

Editor  &  Publisher,  1 1  W.  19th  Street,  New  York,  NY  1001 1-4234 


The  Editor  &  Publisher  Market  (Juide®  is  a 
comprehensive  source  of  market  information  for 
demographers,  researchers,  market  analysts,  media 
personnel  and  others! 

It's  the  most  extensive  and  thorough  data  about  every 
county  and  every  market  where  a  daily  newspaper  is 
published  in  the  U.S.  and  Canada.  Editor  &  Publisher 
conducts  a  yearly  survey  in  more  than  1 ,600  markets  to 
update  the  data  and  uses  a  forecast  model  based  on  9 1 
different  variables  to  make  annual  projections. 

Successful  Marketing  Tool  Since  1924 

For  seventy  years,  the  annual  Market  Guide  has  forecast 
demographic  composition  and  retail  sales  with  a  proven 
97%  accuracy.  This  data  for  1994,  18  months  before 
government  figures  are  available,  makes  program,  project 
and  budget  planning  easier  and  more  accurate. 

Data  Has  Multiple  Uses 

Because  of  its  encyclopedic  nature,  the  Market  Guide  can 
be  used  in  a  variety  of  ways:  to  track  retail  distribution,  to 
identify  geographic  locations  from  highway  and  rail  access, 
to  point  out  primary  industries  and  employers,  to  identify 
site  locations  and  test  market  selections. 

Easy  to  Find,  Unique  Data 

The  four  sections  include:  Market  Ranking;  U.S. 

Newspaper  Market  Surveys;  Canadian  Newspaper  Market 
Surveys;  and  Population,  Income,  and  Retail  Sales  Tables. 

You  can  depend  on  the  Market  Guide  as  your  one-of-a- 
kind,  accurate  source  of  valuable,  descriptive  information 
and  as  the  only  source  of  this  information  for  MSA  and 
non-MSA  markets. 

The  1994  E&P  Market  Guide®  CD-ROM 

Easy,  Fast,  Versatile 

The  E&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has 
remarkable  capabilities  for  complex  tasks.  Our  fully  indexed, 
searchable  database  is  menu-driven  and  allows  you  to  pull 
out  any  market  information  with  the  criteria  you  select.  You 
have  full  access  and  control  over  your  data.  All  information 
can  be  exported  to  your  PC  or  uploaded  to  your  mainframe 
for  further  analysis  in  the  format  that  works  best  for  you.  It 
cuts  research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail 
Outlets.. .the  Market  Guide  CD-ROM  instantly  enables  you 
to  search  any  data  field,  make  trend  analyses,  locate  growth 
areas  and  compile  and  compare  information  without 
combing  through  pages  of  data. 
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Every  Saturday  since  1884 


7  8th  Annual 
Pulitzer  Prizes 


Controversial  photo  wins  for  Toronto  Star  staffer;  N.Y.  Times 
wins  three,  including  one  for  a  freedancer;  Chicago  Tribune 
gets  two;  Scripps  papers  win  two;  alternative  paper  a  winner 


Dallas  Morning  News  writers  and  photographers  react  after  learning  they  had  just 
won  a  Pulitzer  Prize  for  a  series  on  violence  against  women.  Pictured  from  left  are 
Beatriz  Terrazas,  Paula  Nelson,  Victoria  Loe,  Pam  Maples  and  Mary  Carter 
(seated).  At  right  is  foreign  editor  Jim  Landers. 


by  Tony  Case 

A  PHOTO  OF  a  U.S.  soldier  being 
dragged  through  the  streets  of  Mo¬ 
gadishu,  Somalia,  that  some  news¬ 
papers  would  not  publish  for  fear  of  of¬ 
fending  readers  and  that  others  put  on 
the  front  page  has  earned  a  Toronto 
Star  staffer  a  Pulitzer  Prize  for  spot 
news  photography. 

“In  a  sense,  the  award  vindicates 
those  editors  who  warranted  running 
it,”  said  Paul  Watson,  referring  to  the 
photo,  which  was  distributed  by  the 
Associated  Press  and  prominently 
played  by  papers  such  as  the  New  York 
Times,  Newsday,  Houston  Chronicle 
and  USA  Today. 

The  78th  Annual  Pulitzer  Prizes  in 
Journalism,  Letters,  Drama  and  Music, 
awarded  on  the  recommendation  of 
the  Pulitzer  Prize  Board,  were  an¬ 
nounced  this  week  by  Columbia  Uni¬ 
versity  president  George  Rupp. 

The  Times  was  recognized  for  spot 
news  reporting,  feature  writing  and  fea¬ 
ture  photography.  The  paper  has  re¬ 
ceived  a  record  69  Pulitzers. 

Times  free-lancer  Kevin  Carter  won 
the  feature  photography  prize,  marking 
the  first  time  in  five  years  that  a  free¬ 
lancer  has  received  a  Pulitzer.  (In  1989, 
furniture  showroom  owner  Ron  Olsh- 
wanger  earned  the  spot  news  photogra¬ 
phy  prize  for  a  photo  he  took  that  was 
published  in  the  St.  Louis  Post-Dis¬ 
patch.) 

The  Chicago  Tribune  took  two  prizes 
for  explanatory  journalism  and  editor¬ 
ial  writing. 

Two  Scripps  Howard  papers,  the 
Memphis  Commercial  Appeal  and  Al¬ 
buquerque  Tribune,  received  Pulitzers 


for  editorial  cartooning  and  national 
reporting,  respectively. 

The  Akron,  Ohio,  Beacon  Journal 
captured  the  prize  for  public  service 
journalism,  marking  the  second  con¬ 
secutive  year  that  a  paper  owned  by 
Knight-Ridder  Inc.  has  won  in  this  cat¬ 
egory.  (The  Miami  Herald  took  the 
award  last  year. ) 

The  Pulitzer  board  usually  favors 
metro  dailies,  but  this  year  it  also  rec¬ 
ognized  the  alternative  weekly  Boston 
Phoenix  for  criticism. 

“It  seems  to  me  that  there  certainly 


has  been  neglect  of  the  alternative 
press  on  the  part  of  the  committees,” 
said  Lloyd  Schwartz,  who  won  the 
prize. 

Matt  Zoller  Seitz  of  the  weekly  Dal¬ 
las  Observer  also  was  nominated  for 
criticism  for  what  the  Pulitzer  board 
called  “lucid  and  insightful”  film  criti¬ 
cism. 

Other  winners  were  the  Washington 
Post  for  commentary;  Detroit  News  for 
beat  reporting;  and  Dallas  Morning 
News  for  international  reporting. 

Each  Pulitzer  carries  with  it  $3,000, 
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Staff  members  of  the  Akron,  Ohio,  Beacon  Journal  react  to  the  Pulitzer  Prize  winner  for  feature  writing  Isabel  Wilkerson 


news  that  the  paper  uion  the  Pulitzer  Prize  for  public  service  (center)  of  the  New  York  Times  is  congratulated  by  publisher 


for  a  yearlong  project  on  race  relations.  Sitting  at  the  keyboard  Arthur  Sulzberger  Jr.  (left)  and  metro  editor  Mike  Oreskes. 


is  Bob  Dyer.  Behind  him  from  left  are  Karen  Chuparkoff,  Dave  Wilkerson  won  for  a  profile  of  a  fourth-grader  from  Chicago’s 


Hertz,  Beth  Thomas  Hertz,  Bob  Paynter,  Art  Krummel,  Paula  South  Side  and  tu)o  stories  on  floods  in  the  Midwest  last 


Schleis  and  Mike  Cardew. 


except  for  the  public  service  honor, 
which  includes  a  gold  medal. 

Journalism  Pulitzer  winners,  finalists 
and  nominating  jurors  follow. 

Public  Service 

The  Beacon  Journal  took  the  public 
service  Pulitzer  for  five  series  called  “A 
Question  of  Color”  that  examined 
racial  attitudes  in  the  community  and 
the  effect  of  race  relations  on  housing, 
education,  economic  opportunity  and 
crime. 

“All  these  are  intractable  problems 
and  what  we  found  is  that  you  can’t  talk 
about  solving  these  problems  unless  you 
also  address  the  issue  of  race,”  managing 
editor  Glenn  Guzzo  said. 

Akron  has  not  had  the  racial  strife 
that  has  plagued  many  larger  U.S.  ur¬ 
ban  areas.  But  Guzzo  related  that  after 
the  Los  Angeles  riots  in  1992,  “we  rec¬ 
ognized  that  the  supposed  progress  in 
race  relations  we  have  made  in  the  last 
decade  maybe  hadn’t  come  as  far  as 
we’d  believed.  The  problem  wasn’t  con¬ 
fined  to  L.A.;  there  were  lessons  every¬ 
where  to  be  learned  from  this.” 

The  Beacon  Journal  committed  one 
year  and  29  newsroom  staffers  to  the 
project. 

Guzzo  said  public  reaction  to  the  se¬ 
ries  was  tremendous.  The  paper  got 
some  negative  feedback  —  much  of  it 
“clearly  racist.”  But  it  also  heard  from 
more  than  140  community  organiza¬ 
tions  and  22,000  individuals  offering  to 
help  improve  race  relations. 

Other  finalists  were  the  Albuquerque 
Tribune  for  Eileen  Welsome’s  stories  re¬ 
lating  to  secret  government  experi¬ 
ments  on  Americans  (Welsome  got  the 
national  reporting  prize)  and  Chicago 
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Tribune  for  its  yearlong  examination  of 
child  homicide,  which  focused  individ¬ 
ual  attention  on  61  children  and  the 
circumstances  of  their  deaths. 

Nominating  jurors  were  Eugene 
Roberts  Jr.,  journalism  professor.  Uni¬ 
versity  of  Maryland  (chairman);  Foster 
Davis,  managing  editor,  St.  Louis  Post- 
Dispatch;  Michael  O’Neill,  former  edi¬ 
tor,  New  York  Daily  News;  Rick  Ro¬ 
driguez,  managing  editor,  Sacramento 
Bee;  and  Rochelle  Sharpe,  reporter. 
Wall  Street  Journal. 

Spot  News  Reporting 

The  spot  news  reporting  prize  was 
presented  to  the  New  York  Times  staff 
for  what  the  Pulitzer  board  called  com¬ 
prehensive  coverage  of  the  terrorist 
bombing  of  the  World  Trade  Center  in 
Manhattan. 

It  is  not  often  —  even  in  the  coun¬ 
try’s  largest  city  —  that  a  local  occur¬ 
rence  turns  out  to  have  major  interna¬ 
tional  repercussions. 

But  the  implications  of  this  story 
were  so  complex  and  far-reaching  that 
in  the  earliest  stages  of  coverage,  the 
main  challenge  of  Times  editors  and  re¬ 
porters  was  “sorting  out  what  the  hell 
was  going  on,”  assistant  metro  editor 
Gerald  Boyd  said. 

The  paper  was  cautious  as  it  was 
dogged  in  its  reporting. 

Boyd  explained,  “The  most  impor¬ 
tant  thing  we  did  in  the  early  part  of 
the  coverage  was  what  we  didn’t  put  in 
the  paper  —  the  rumors,  the  uncertain¬ 
ty” 

Other  finalists  were  the  Los  Angeles 
Times  staff  for  detailed  coverage  of  the 
first  day  of  fires  that  ravaged  Southern 


California  and  Robert  McFadden,  New 
York  Times,  for  his  work  during  the 
year,  much  of  it  on  deadline. 

Nominating  jurors  were  Sandra 
Mims  Rowe,  executive  editor,  Portland 
Oregonian  (chairman);  Jim  Amoss,  ed¬ 
itor,  New  Orleans  Times-Picayune; 
Dwight  Lewis,  columnist/editorial  hoard 
member/weekend  regional  editor, 
Nashville  Tennessean;  Louis  Perez,  ex¬ 
ecutive  editor.  Ledger,  Lakeland,  Fla.; 
and  Mary  Jo  Meisner,  editor  and  vice 
president,  Milwaukee  Journal. 

Investigative  Reporting 

The  Pulitzer  for  investigative  report¬ 
ing  went  to  the  Providence  Journal  Bul¬ 
letin  for  its  disclosure  of  pervasive  cor¬ 
ruption  in  the  Rhode  Island  court  sys¬ 
tem. 

The  paper  discovered  that  the  chief 
justice  of  the  state  Supreme  Court  had 
misused  public  funds.  The  justice  even¬ 
tually  resigned  and  court  officials  had  to 
pay  hack  more  than  $40,000  spent  on 
such  items  as  tuxedo  rentals,  costly  din¬ 
ners  and  gifts. 

Since  the  stories  were  published,  the 
state  Legislature  has  re-evaluated  the 
process  by  which  those  who  sit  on  the 
Supreme  Court  are  chosen. 

“We  are  grateful  for  the  award  be¬ 
cause  it  underscores  the  importance 
we’ve  always  attributed  to  public  service 
reporting,”  vice  president  and  executive 
editor  James  Wyman  said. 

“It  is  a  resounding  affirmation  to  our 
belief  in  comprehensive  coverage  and 
the  newspaper’s  unqualified  commit¬ 
ment  to  a  lot  of  time  and  a  lot  of  re¬ 
sources.” 

Other  finalists  were  Dean  Baquet 
Editor(S’Publisher  •  April  16,  1994 


Detroit  News  editor  and  publisher  Robert  Qiles  (left)  applauds 
as  Jim  Mitzelfeld  (right)  and  Eric  Freedman  discover  they  have 
won  the  Pulitzer  Prize  for  beat  reporting.  They  broke  the 
stories  that  disclosed  spending  abuses  in  the  Michigan  House 
Fiscal  Agency,  which  does  budget  analysis  for  the  state  House 
of  Representatives. 


James  Wyman  (right),  vice  president  and  executive  editor  of  the 
Providence  Journal  Bulletin,  and  Stephen  Humhlett  (wearing 
the  dark  suit  at  center),  board  chairman  and  pubiisher,  join 
with  the  newsroom  staff  as  they  celebrate  winning  the  Pulitzer 
Prize  for  investigative  journalism.  The  paper  won  for  stories 
exposing  corruption  in  the  state  court  system. 


and  Jane  Fritsch,  New  York  Times,  for 
reports  that  exposed  costly  fraud  and 
mismanagement  at  the  largest  U.S. 
nonprofit  health  insurer,  Empire  Blue 
Cross  and  Blue  Shield  of  New  York 
and  Mark  England  and  Darlene  Mc¬ 
Cormick,  Waco  (Texas)  Tribune-  Her¬ 
ald,  for  stories  that  revealed  sexual 
abuse  and  other  criminal  acts  in  a 
compound  held  hy  members  of  the 
Branch  Davidian  cult. 

Nominating  jurors  were  jack  Nel¬ 
son,  Washington  bureau  chief,  Los  An¬ 
geles  Times  (chairman);  jack  Davis  jr., 
vice  president  and  editor.  Daily  Press, 
Newport  News,  Va.;  Sandra  Duerr,  as¬ 
sistant  managing  editor,  Louisville 
Courier-Journal;  Angus  McEachran, 
editor,  Memphis  Commercial  Appeal; 
and  James  Stewart,  editor  at  large. 
Smart  Money. 

Explanatory  Journalism 

The  Pulitzer  for  explanatory  journal¬ 
ism  went  to  Ronald  Kotulak  of  the 
Chicago  Tribune  for  coverage  of  recent 
developments  in  neurological  science. 

“Emphasizing  the  impact  of  a  child’s 
.surroundings  on  the  wiring  of  the  brain, 
the  articles  illuminated  not  only  the 
permanent  damage  done  by  bad  experi¬ 
ences  but  also  the  hope  that  many 
health  and  behavioral  problems  might 
he  avoided  hy  providing  young  children 
with  more  stimulating  and  nurturing 
surroundings,”  the  New  York  Times  re¬ 
ported. 

Kotulak  told  the  Tribune  that  he  was 
overwhelmed  to  have  won  a  Pulitzer. 
“It’s  wonderful,  probably  something  that 
every  journalist  dreams  of.” 
i  Other  finalists  were  the  Dallas  Mom- 
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ing  News  staff  for  a  series  examining 
the  epidemic  of  violence  against  wiimen 
in  many  nations  (the  Morning  News 
won  for  international  reporting)  and 
Newsday  staff  for  an  exhaustive  inve.sti- 
gation  of  breast  cancer  that  included  a 
probe  of  the  environmental  factors  that 
may  contribute  to  the  development  of 
the  disease. 

Nominating  jurors  were  John  Carroll, 
senior  vice  president  and  editor,  Balti¬ 
more  Sun  (chairman);  Dan  Malone, 
Fort  Worth  bureau  chief.  Morning 
News;  Mike  McGraw,  reporter,  Kansas 
City  Star;  John  Miller,  executive  editor. 
Reporter,  Lansdale,  Pa.;  and  jean  Gad¬ 
dy  Wilson,  executive  director.  New  Di¬ 
rections  for  News,  Columbia,  Mo. 

Beat  Reporting 

Eric  Freedman  and  Jim  Mitzelfeld  at 
the  Detroit  News  earned  the  Pulitzer  for 
heat  coverage  for  reporting  that  dis¬ 
closed  spending  abuses  at  the  Michigan 
House  of  Representatives  Fiscal  Agen¬ 
cy. 

Their  investigation  began  the  way  st) 
many  other  stories  do  —  with  an 
anonymous  tip. 

Freedman  said  he  and  Mitzelfeld 
found  that  the  three-member  governing 
body  set  up  to  oversee  the  agency, 
which  was  created  to  provide  analysis 
on  budget  and  tax  issues  to  lawmakers, 
did  nothing  and  that  the  agency  direc¬ 
tor  had  established  a  slush  fund.  Large 
payments  were  made  to  empk)yees  and 
contractors  who  often  kicked  hack 
much  of  the  money. 

The  reporters  also  discovered  that 
the  agency  had  not  been  audited  in  14 
years. 


After  their  stories  appeared  in  the 
News,  an  investigation  hy  the  U.S.  At¬ 
torney  and  state  Attorney  General  en¬ 
sued  and  the  agency’s  office  was  pad- 
k)cked.  The  general  auditor  found  that 
$1.8  million  was  missing  or  had  been 
embezzled  or  misused. 

A  number  of  agency  employees  have 
been  suspended.  Several  individuals 
have  pleaded  guilty  to  various  felonies, 
including  a  Democratic  state  legislator 
connected  to  the  agency. 

A  grand  jury  investigation  continues. 

The  Legislature  has  restructured  the 
agency;  appointed  a  new  director  and  a 
bipartisan  governing  hoard  that  must 
hold  public  meetings;  and  passed  a  law 
requiring  that  the  agency  he  indepen¬ 
dently  audited  every  two  years. 

Freedman,  referring  to  winning  the 
Pulitzer,  said,  “You  don’t  believe  you’ve 
won  until  you  actually  see  it  on  the 
|wire|.  Then  you  stare  at  it  for  a  couple 
of  minutes  just  to  make  sure  you’re  read¬ 
ing  it  right  —  and  we  were.” 

He  added,  “We  never  had  the  mintl- 
set  when  we  went  into  this  story  whe¬ 
ther  it  was  routine  or  investigative  or  a 
feature.  1  do  stories  because  1  do  stories. 
You  hope  they’ll  have  some  kind  t)f  im¬ 
pact  —  a  policy  change,  interest  among 
readers. 

“But  the  initial  reward  for  me  was 
knowing  that  1  did  a  good  job  on  a  g(K)d 
story  and  served  the  readers  rather  than 
hoping  1  would  get  patted  on  the  hack 
hy  an  awards  committee.  The  prize  feels 
great,  hut  it  should  not  he  our  motiva¬ 
tion.” 

Other  finalists  were  Joan  Connell, 
Newhouse  News  Service,  for  reporting 
and  writing  on  religion,  ethics  and 
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Chicago  Tribune  editorial  writer  R.  Bruce  Dold  (left)  is  congratulated  by  fellow 


Dallas  Morning  News  reporter  Anne 


staffers  after  winning  the  Pulitzer  Prize  for  editorial  ivriting  on  the  subject  of  violence  Reifenberg  reacts  to  the  news  that  the 


against  children. 


staff  won  the  Pulitzer  Prize. 


morality  and  John  Woestendiek,  Phila¬ 
delphia  Inquirer,  for  coverage  of  the 
promise  and  perils  of  city  youth. 

Nominating  jurors  were  Gerald 
Boyd,  assistant  managing  editor,  New 
York  Times  (chairman);  Gene  Cryer, 
vice  president  and  editor.  Fort  Laud¬ 
erdale  Sun-Sentinel;  Linda  Grist  Cun¬ 
ningham,  executive  editor,  Rockford 
(Ill.)  Register  Scar;  Barbara  Gutierrez, 
managing  editor,  El  Nuevo  Herald,  Mi¬ 
ami;  and  Paul  Steiger,  managing  editor. 
Wall  Street  Journal. 

National  Reporting 

Eileen  Welsome  of  the  Albuquerque 
Tribune  won  the  national  reporting 
prize  for  “The  Plutonium  Experiment,” 
a  series  of  stories  that  related  the  expe¬ 
riences  of  Americans  who  unwittingly 
were  used  in  government  radiation  ex¬ 
periments  nearly  50  years  ago. 

Welsome  called  the  story  the  “wildest 
goosechase”  of  her  newspaper  career, 
mainly  because  the  trail  was  50  years 
old. 

She  believes  that  her  win  shows  that 
not  all  great  news  organizations  —  or 
newspeople  —  are  big-time. 

“I  think  this  series  illustrates  that 
newspapers,  whether  big  or  small,  are 
still  one  of  the  greatest  tools  for  reform 
and  change  in  our  society,”  she  said.  “It 
definitely  has  provided  some  justice  to  a 
handful  of  forgotten  people,  and  I  hope 
to  hundreds  more  who  feel  they  were 
used  in  experiments.” 

She  added,  “The  series  did  what 
journalism  is  supposed  to  do  —  effect 
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change,  give  a  voice  to  the  voiceless.  I 
know  that  sounds  corny,  but  I  think 
that’s  why  we  all  go  into  this  business. 
It’s  certainly  not  the  pay  or  a  lack  of 
frustration  that  keeps  us  doing  it.” 

The  reporter  has  received  much 
recognition  for  the  secret  experiments 
story.  In  fact,  she  was  in  New  York  to 
receive  a  George  Polk  Award  when  she 
learned  that  she  had  won  a  Pulitzer. 

Many  had  expected  that  Welsome 
might  take  a  Pulitzer,  but  that  did  not 
make  the  waiting  any  less  stressful. 

“It  was  really  tense  because  at  first  I 
heard  I  lost,  then  I  found  out  I  won,” 
she  said. 

“I  never  dreamed  I  would  win  a 
Pulitzer  Prize.  I  feel  that  I  just  represent 
the  mainstream,  average  reporter  in 
America  who  sort  of  gets  involved  in 
stories  and  that’s  enough.  I’ve  had  this 
unbelievable  experience  that  few  re¬ 
porters  get  to  enjoy  and  I  feel  extreme¬ 
ly  lucky  and  that  1  was  in  the  right 
place  at  the  right  time.” 

Other  finalists  were  Gilbert  Gaul  and 
Neill  Borowski,  Philadelphia  Inquirer, 
for  an  investigation  that  identified 
abuses  of  U.S.  nonprofit  tax  laws  and 
Isabel  Wilkerson,  New  York  Times,  for 
her  coverage  of  Midwestern  floods  in 
1993  and  other  stories  (Wilkerson  won 
the  feature  writing  Pulitzer). 

Nominating  jurors  were  Eileen 
Shanahan,  Washington  bureau  chief, 
St.  Petersburg  Times  (chairman); 
Robert  Ingle,  executive  editor,  San  Jose 
Mercury  News;  Kathy  Kiely,  Washing¬ 
ton  bureau  chief,  Houston  Post;  Jacque¬ 
line  Thomas,  deputy  Washington  bu¬ 


reau  chief,  Detroit  News;  and  Howard 
Weaver,  editor.  Anchorage  (Alaska) 
Daily  News. 

International  Reporting 

The  Pulitzer  for  international  report¬ 
ing  went  to  the  Dallas  Morning  News 
team  for  a  series  examining  the  epidem¬ 
ic  of  violence  against  women  in  many 
nations,  including  child  prostitution  in 
India  and  China,  genital  mutilation  in 
Africa  and  sexual  abuse  by  police  in 
Dallas. 

Morning  News  executive  editor 
Ralph  Langer  commented  that  “vio¬ 
lence  against  women  is  an  ordinary 
condition  violating  the  human  rights  of 
half  the  human  race  and  it  is  growing 
worse.” 

Other  finalists  were  Carol  Williams, 
Los  Angeles  Times,  for  reporting  from 
the  former  Yugoslavia  and  Keith  Rich- 
hurg,  Washington  Post,  for  his  dispatch¬ 
es  from  Somalia. 

Nominating  jurors  were  H.D.S. 
Greenway,  editorial  page  editor,  Boston 
Globe  (chairman);  Robert  Capers,  staff 
writer,  Hartford  Courant;  Jim  Hoag- 
land,  associate  editor/senior  foreign  cor¬ 
respondent,  Post;  Jane  Perry  Shoemak¬ 
er,  executive  editor,  Charlotte  Observer; 
and  Philip  Terzian,  associate  editor. 
Providence  Journal. 

Feature  Writing 

Isabel  Wilkerson  of  the  New  York 
Times  received  the  feature  writing  prize 
for  a  profile  of  a  fourth-grader  from 
Chicago’s  South  Side  and  for  two  re- 
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The  photograph  (right)  by  free-lance  photographer  Kevin  Carter,  published  in  the  New  York  Times  March  26,  1993,  shows  a 
Sudanese  child  collapsed  from  hunger  on  the  trail  to  a  food  center  in  Ayod  while  a  vulture  lies  in  wait.  The  photo  won  the  Pulitzer 
Prize  for  feature  photography. 


ports  on  the  floods  in  the  Midwest  last 
year. 

She  was  cited  for  the  “high  literary 
quality  and  originality”  of  her  writing. 

One  of  Wilkerson’s  stories  about  the 
flooding  of  the  Mississippi  River  said, 
“No  one  alive  has  seen  the  Father  of 
Rivers  yawn  this  high  or  this  wide.  No 
one  imagined  the  Mississippi  or  its  rel¬ 
atives  would  take  such  liberties,  con¬ 
suming  so  many  hamlets  whole,  or  that, 
if  they  did,  technology  would  be  nearly 
helpless  to  stop  them.” 

Other  finalists  were  Mark  Feeney, 
Boston  Globe,  for  a  profile  of  former 
President  Nixon  and  April  Witt  and 
Scott  Higham,  Miami  Herald,  for  a  por¬ 
trait  of  seven  suburban  teen-agers  ac¬ 
cused  of  killing  a  friend. 

Nominating  jurors  were  Deborah 
Howell,  Washington  bureau  chief/edi¬ 
tor,  Newhouse  News  Service  (chair¬ 
man);  Cole  Campbell,  editor,  Norfolk 
Virginian- Pilot  and  Ledger-Star;  Nick 
Jimenez,  associate  editor.  Corpus  Christi 
(Texas)  Caller-Times;  Alan  Kriegsman, 
dance  critic,  Washington  Post;  and  Lori 
Rodriguez,  reporter/columnist,  Houston 
Chronicle. 

Commentary 

William  Raspberry  of  the  Washington 
Post  took  the  Pulitzer  for  commentary 
for  what  the  Pulitzer  board  called  “com¬ 
pelling  commentaries”  on  social  and 
political  topics  such  as  crime,  AIDS 
and  rap  music. 

Raspberry  told  the  Post  after  winning 
the  prize  that  “one  of  my  great  discover¬ 


ies  is  that  on  virtually  every  public  con¬ 
troversy,  most  thoughtful  people  secret¬ 
ly  believe  both  sides.  They  will  espouse 
one  side  and  suppress  the  other,  de¬ 
pending  on  what  company  it  puts  them 
in  ...  . 

“Some  people  find  it  infuriating,  but 
I’d  rather  agonize  in  print  about  my 
views  about  capital  punishment  than 
say  it’s  wrong  under  all  circumstances.  1 
try  to  invite  people  out  of  their  boxes, 
at  least  for  750  words.” 

Raspberry  is  syndicated  by  the  Wash¬ 
ington  Post  Writers  Group. 

Other  finalists  were  jane  Daugherty, 
Detroit  Free  Press,  for  her  “Children 
First”  columns  about  issues  affecting  the 
youngest  Americans  and  Peter  King, 
Los  Angeles  Times,  for  columns  about 
California  that  were  filed  from  through¬ 
out  the  state. 

Nominating  jurors  were  Bill  Kovach, 
curator,  Nieman  Foundation,  Harvard 
University  (chairman);  David  Cooper, 
associate  editor.  Beacon  Journal;  War¬ 
ren  Lerude,  journalism  professor.  Uni¬ 
versity  of  Nevada;  Wanda  Lloyd,  senior 
editor,  USA  Today;  and  Alan 
Sorensen,  editorial  page  editor,  Roa¬ 
noke  (Va.)  Times  &  World-News. 

Criticism 

The  Pulitzer  Prize  for  criticism  was 
awarded  to  Lloyd  Schwartz  of  the 
Boston  Phoenix  for  what  the  board 
called  “skillful  and  resonant”  classical 
music  criticism. 

Schwartz  said  he  was  astonished  to 
have  won  the  award,  adding,  “One  of 


the  reasons  1  don’t  remember  which 
pieces  we  submitted  [to  the  Pulitzer 
board]  is  that  1  never  really  expected  to 
win.” 

He  insisted  that  he  was  unaware  a 
cash  prize  accompanied  the  Pulitzer. 

“Are  you  kidding?”  he  said,  adding, 
“I’ve  been  searching  to  find  something 
wrong  with  this  prize  and  1  can’t  think 
of  anything  yet.” 

Schwartz  learned  that  he  had  won 
the  Pulitzer  from  a  secretary  who  inter¬ 
rupted  a  poetry  writing  class  he  teaches. 

“I’m  numb,”  he  related.  “There’s  so 
much  pleasure  attached  to  this  for  so 
many  different  reasons.  Mainly,  it’s 
wonderful  to  see  classical  music  get 
some  appreciation  by  the  journalism 
community  at  large.  It’s  also  nice  to  see 
the  Phoenix  get  some  recognition.” 

Other  finalists  were  Henry  Allen, 
Washington  Post,  for  cultural  criticism 
and  Matt  Zoller  Seitz,  Dallas  Observer, 
for  film  criticism. 

Nominating  jurors  were  Howard 
Schneider,  managing  editor  for  news, 
Newsday  (chairman);  Richard  Are- 
good,  editorial  page  editor,  Philadelphia 
Daily  News;  F.  Richard  Ciccone,  man¬ 
aging  editor,  Chicago  Tribune;  and 
David  Westphal,  managing  editor,  Des 
Moines  Register. 

Editorial  Writing 

R.  Bruce  Dold  of  the  Chicago  Tri¬ 
bune  won  the  editorial  writing  prize  for 
a  series  of  editorials  deploring  the  slay¬ 
ing  of  three-year-old  Joseph  Wallace  by 
his  abusive  mother  and  decrying  the 
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Cartoonist  Michael  Ramirez  works  at  his  drawing  table  at  the  Memphis  Commercial  Appeal  while  receiving  a  congratulatory 
phone  call  for  winning  the  Pulitzer  Prize  for  editorial  cartooning.  One  of  Ramirez’s  award-winning  cartoons  appears  at  right. 


Illinois  child  welfare  system.  anything  about  this  case  had  to  be  an-  Democrat  and  Chronicle  and  Times- 

State  officials  long  were  aware  that  gry  about  it.  I  just  had  to  put  it  in  Union;  David  Porter,  chief  editorial 
the  woman  had  deep  emotional  prob-  print.”  writer,  Orlando  Sentinel;  and  Michael 

lems  and  that  she  had  hurt  herself  and  Other  finalists  were  the  Birmingham  Skube,  book  editor,  Atlanta  Journal  and 
her  baby,  Dold  related.  (Ala.)  News  editorial  board  for  editori-  Constitution. 

Wallace  was  taken  away  from  his  als  urging  reform  of  Alabama’s  public 
mother  three  times,  and  each  time,  the  school  system  and  Jim  Montgomery,  Editorial  Cartooning 

child  eventually  was  returned  to  her.  Shreveport  (La.)  Journal,  for  a  series  of  The  Pulitzer  for  editorial  cartooning 
The  last  time,  she  hanged  him.  editorials  examining  the  benefits  and  was  presented  to  Michael  Ramirez  of 

The  state  Legislature  since  has  drawbacks  of  drug  legalization.  the  Memphis  Commercial  Appeal  for 

passed  a  law  protecting  the  best  inter-  Nominating  jurors  were  Steven  Ford,  what  the  board  called  “trenchant  car- 
ests  of  children.  associate  editor,  Raleigh  News  &  Ob-  toons  on  contemporary  issues.” 

“1  don’t  think  these  editorials  were  all  server  (chairman);  Maria  Henson,  edi-  “I’m  dazed  and  confused,”  Ramirez 
that  hard  to  write,”  Dold  said.  “It  was  torial  writer,  Lexington  (Ky.)  Herald-  said  after  winning  the  prize, 
the  kind  of  thing  where  the  anger  came  Leader;  J.  Keith  Moyer,  vice  presi-  “I  couldn’t  believe  I  won.  I  guess  this 
pretty  naturally.  Anybody  who  knew  dent/news  and  editor,  Rochester,  N.Y.,  is  the  pinnacle  of  success  in  journalism 


William  Raspberry 


Ronald  Kotulak 


Lloyd  Schwartz 
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and  what  we  all  hope  for.  1  was  just 
amazed  that  it  happened.” 

He  said  jokingly  that  as  a  conserva¬ 
tive  cartoonist,  he  always  thought  he 
would  receive  a  Pulitzer  “but  posthu¬ 
mously  —  you  know,  ‘Thank  God  he’s 
dead!’  ” 

It  is  abuses  of  the  political  system,  es¬ 


pecially  by  “politicians  who  forget  who  blazed  through  Southern  California, 
they  work  for,”  that  inspire  Ramirez  to  Nominating  jurors  in  both  the  spot 
draw  his  more  provocative  cartoons.  news  photography  and  feature  photog- 

“I  get  paid  to  be  obnoxious  —  and  raphy  categories  were  Timothy  Gal- 
mine  is  the  only  profession  other  than  lagher,  editor,  Albuquerque  Tribune 
dentistry  where  you  get  paid  for  being  (chairman);  Gilbert  Bailon,  assistant 
obnoxious,”  he  commented,  adding,  managing  editor,  Dallas  Morning  Neu/s; 
“Politicians  think  they’re  paid  to  be  ob-  Maggie  Balough,  editor,  Austin  Ameri- 
noxious,  but  they’re  not.  That’s  why  can-Statesman;  Gary  Fong,  photography 
there  are  editorial  cartoonists.”  director,  San  Francisco  Chronicle;  and 

Ramirez  is  syndicated  by  Copley  John  Kaplan,  free-lance  photographer. 
News  Service. 

Other  finalists  were  Stephen  Benson,  Feature  Photography 

Phoenix  Arizona  Republic  and  Lynn  j^e  prize  for  feature  photography 
Johnston,  Universal  Press  Syndicate,  for  given  to  free-lance  photographer 
a  sequence  in  her  comic  strip  “For  Bet-  Kevin  Carter  for  a  photo  first  published 
ter  or  For  Worse  that  depicted  a  Neu/  York  Times  of  a  starving  Su- 

youth’s  disclosure  of  his  homosexuality  Jangge  girl  who  collapsed  on  her  way  to 
and  its  effect  on  his  family  and  friends,  g  feeding  center  while  a  vulture  waited 

Nominating  jurors  were  Gary  Burns,  nearby, 
managing  editor.  Daily  Camera,  Boul-  Other  finalists  were  the  Associated 
der,  Colo,  (chairman);  Caesar  An-  Press  staff  for  a  collection  of  images 
drews,  executive  editor,  Rockland  Jour-  about  the  Middle  East,  including  those 
nal'News,  West  Nyack,  N.Y.;  Eric  New-  (j^gt  illustrate  the  turbulent  lives  of 
ton,  editor  in  residence.  Freedom  Arabs  and  Jews  in  Israel;  Stan  Gross- 
Forum,  Pacific  Coast  Center;  C.  Boston  Globe,  for  “'TTie  Exhausted 

Michael  Pride,  editor.  Concord  (N.H.)  Earth,”  a  yearlong  series  depicting  the 
Monitor;  and  Stanley  Tiner,  vice  presi-  social,  medical  and  environmental 
dent/news  and  editor.  Mobile  (Ala.)  crises  caused  by  the  depletion  of  natural 
Press  Register.  resources;  and  April  Saul,  Philadelphia 


Paul  Watson 


Spot  News  Photography 

Paul  Watson  of  the  Toronto  Star  re¬ 
ceived  the  Pulitzer  for  spot  news  pho¬ 
tography  for  the  controversial  photo  of 
the  body  of  a  U.S.  soldier  being 
dragged  through  Mogadishu. 

Watson  noted  that  many  newspaper 
readers  have  complained  about  the 
photo  as  have  military  personnel  with 
whom  he  has  come  in  contact. 

“They  did  not  understand  why  I  took 
the  picture  and  why  the  papers  printed 
it,”  he  related.  “They  jumped  to  the 
conclusion  that  it  was  to  sell  news¬ 
papers,  but  that  obviously  was  not  the 
case.  There  were  people  who  vote  and 
who  pay  the  taxes  to  keep  those  soldiers 
over  there  who  did  not  know  what  was 
going  on.” 

Many  press  accounts  that  ran  with  ly  to  review  issues  affecting  women  in 
the  photograph  spoke  of  “jeering”  So-  the  military, 
malis  who  celebrated  as  they  took  the 
soldier’s  body  through  the  streets  of  the 

,  Most  requested 

But  Watson  observed  that  there  was 

“brutality  going  on  in  Somalia  on  both  THE  TRANSCRIPT  OF  President 
sides,  among  the  Somalis  and  the  sol-  Clinton’s  March  24  news  conference 
diers.”  was  the  most-requested  document  ever 

Other  finalists  were  Kevin  Carter,  from  U.S.  Newswire’s  Fax-on-Demand 
free-lance  photographer  (Carter  took  system.  According  to  the  company, 
feature  news  photography  honors)  and  shortly  after  the  conclusion  of  the  press 
the  Los  Angeles  Times  staff  for  photos  conference,  183  news  organizations  and 
of  the  devastation  left  by  fires  that  individuals  requested  a  transcript. 


Register  staffer 
on  DoD  committee 


This  controversial  photograph  by  Paul 
Watson,  Africa  bureau  chief  of  the 
Toronto  Star,  published  by  many 
American  newspapers  Oct.  5,  1993, 
shows  a  U.S.  soldier's  body  being  dragged 
through  the  streets  of  Mogadishu  by  a 
mob  of  jeering  Somalis.  The  photo  won 
the  Pulitzer  Prize  for  spot  news 
photography. 
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New  York  Times 
Folds  Its 
Russian  Edition 

Stops  publishing  biweekly  paper,  citing 
weak  advertiser  support;  partner  is  stunned 


by  Tony  Case 

TWO  YEARS  AFTER  it  launched  the 
venture  with  much  fanfare,  the  New 
York  Times  quietly  has  folded  its  bi¬ 
weekly  Russian-language  edition,  cit¬ 
ing  weak  support  from  advertisers. 

News  in  Review,  the  Times’  first  at¬ 
tempt  at  publishing  in  a  foreign  lan¬ 
guage,  accomplished  its  editorial  mis¬ 
sion  but  was  not  a  financial  success, 
spokesman  William  Adler  said. 

“We  went  into  the  project  with  the 
goal  of  trying  to  demonstrate  that  it 
would  be  possible  to  bring  portions  of 
the  New  York  Times  into  the  Russian 
language,  with  the  somewhat  idealistic 
view  of  providing  information  needed 
during  the  beginning  of  a  move  to  a 
free  press,  and  we  feel  good  about 
that,”  he  related.  “But  the  newspaper 
unfortunately  was  never  viable  from  a 
business  standpoint.” 

The  move  stunned  officials  at  the 
weekly  Moscow;  News,  the  Times’  part¬ 
ner  in  the  enterprise. 


“The  decision  of  Mr.  Sulzberger  in 
freezing  the  edition  was  surprising  for 
us  and  unexpected  because  we  have 
made  many  efforts,  and  I  would  say 
rather  successful  efforts,  to  increase 
subscription  sales  of  the  paper  in  1994,” 


Ilork  (Times 


News  commercial  director  Evgueni 
Abov  said,  referring  to  Times  publisher 
Arthur  Sulzberger  Jr. 

“This  was  the  only  serious  newspa¬ 
per  publication  belonging  to  a  foreign 
publisher.  1  know  that  the  Russian 
readers  were  very  much  disappointed 


by  the  disappearance  of  this  publica¬ 
tion.” 

When  News  in  Review  stopped  pub¬ 
lishing  in  January,  paid  subscriptions 
numbered  31,000,  compared  with 
12,500  last  fall  —  “the  most  dynamic 


increase  in  subscriptions  for  any  new 
publication  in  the  Russian  market,” 
Abov  maintained. 

Adler  said  total  subscription  and 
newsstand  sales  started  at  100,000  and 
peaked  at  120,000. 

Abov  boasted  that  the  paper  also 
succeeded  in  grabbing  the  attention  of 
advertising  agencies  and  in  finding  a 
niche  readership  in  the  “cream  of 
Russian  society.” 

He  blamed  what  he  characterized  as 
marketing  and  advertising  mistakes  by 
the  Times  for  the  failure. 

“To  my  mind,  it  was  not  wise  to 
arrange  advertising  sales  efforts  in  New 
York,”  he  said.  “It  should  have  been 
done  within  the  Moscow  market, 
which  is  overwhelmed  with  advertising 
now.  Many  companies  are  using  Rus¬ 
sian  publications  as  advertising  vehi¬ 
cles.” 

Some  advertising  was  generated  in 
Russia,  hut  big  companies  here  were 
expected  to  provide  the  bulk  of  ad  rev¬ 
enue. 

Coca-Cola,  American  Express  and 
Estee  Lauder  were  among  those  that 
signed  on  as  charter  advertisers  when 
News  in  Review  was  started  in  April 
1992. 

Companies  paid  $130,000  to  adver¬ 
tise  in  12  issues  —  “a  lot  of  money  for 
something  that  was  not  necessarily 
core  to  the  targets  they  were  looking 
for,”  Adler  noted.  “There  was  some 
nice,  good-faith  support  at  the  begin¬ 
ning,  but  apparently,  the  dollars  were 
not  there  in  the  long  run.” 

The  Times  also  experienced  circula¬ 
tion  problems  unique  to  Russia. 

Distribution  systems  were  disrupted 
after  the  breakup  of  the  Soviet  Union. 
Also,  Russian  publishers,  unlike  their 
U.S.  counterparts,  have  little  control 


“The  decision  of  Mr.  Sulzberger  in  freezing  the 
edition  was  surprising  for  us  and  unexpected 
because  we  have  made  many  efforts,  and  I  would 
say  rather  successful  efforts,  to  increase 
subscription  sales  of  the  paper  in  1994,” 
News  commercial  director  Evgueni  Abov  said. 
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over  setting  cover  prices  and  must  give 
copies  to  retailers  at  ridiculously  low 
cost,  making  them  all  the  more  depen¬ 
dent  on  advertising  for  revenue. 

Russia  also  has  had  outrageous 
newsprint,  printing  and  distribution 
cost  increases. 

No  layoffs  resulted  from  the  closure. 
Adler  said  managers  and  staffers  in¬ 
volved  with  News  in  Review  were  as¬ 
signed  to  other  posts. 

Citing  company  policy,  he  would  not 
disclose  how  much  money  the  Times 
invested  in  or  lost  on  the  edition.  He 
said  only  that  “it  was  not  a  large  finan¬ 
cial  loss.” 

At  the  time  of  its  launch,  Sulzberger 
said  News  in  Review  was  not  a  high- 
margin  venture.  He  expected  that  the 
paper  would  break  even  after  six 
months  and  “move  forward  from  there, 
undoubtedly  having  proven  its  value 
and  worth.” 

News  editor  in  chief  Len  Karpinsky 
predicted  that  the  edition  would  “leave 
its  mark  not  only  in  the  history  of  jour¬ 
nalism  but  also  in  the  annals  of  Rus- 
sian-American  relations.” 

Today,  the  News  is  left  with  useless 
promotional  materials  and  market  re¬ 
search  pertaining  to  the  edition  and 
has  had  to  refund  money  to  sub¬ 
scribers,  Abov  reported.  He  estimated 
the  Moscow  paper’s  loss  in  the  venture 
at  $25,000. 

News  in  Review  ceased  publication 
about  the  same  time  that  Hearst  Corp. 
terminated  its  Russian  newspaper  ex¬ 
periment,  We/Mbl,  a  collaboration 
with  the  company  that  publishes  the 
Moscow  paper  Izvestia  (E&P,  March 
19,  p.  22).  Hearst  cited  as  reasons  for 
the  failure  high  production  costs  and 
possible  government  infringement  of  a 
free  press. 

The  Times  and  Hearst  both  con¬ 
tended  that  farewell  may  not  be  forev¬ 
er. 

“1  hesitate  to  use  the  word  ‘folded,’  ” 
Adler  said,  offering  instead  that  the 
edition  was  “suspended.”  He  indicated 
that  the  Times  might  re-enter  the 
Russian  market  in  some  form. 

Regardless,  Abov  remains  optimistic 
about  future  Russian-American  part¬ 
nerships. 

“1  think  now  there  is  a  good  market¬ 
place  for  other  publications  because 
readership  and  the  advertising  market 
have  already  been  created,”  he  said. 

“The  demand  for  information  in  this 
country  is  so  great.  I’m  sure  that  if  a 
publication  such  as  the  Wall  Street 
Journal  will  try,  they  will  be  successful.” 


Lelyveld  succeeds  Frankel 
as  N.Y.  Times  executive 
editor;  Roberts  rejoins  paper 

Several  Times  stars  passed  over  as  former 
Philadelphia  Inquirer  executive  editor  returns 
to  replace  Lelyveld  as  managing  editor 

by  Tony  Case 

EUGENE  ROBERTS  JR.,  who  left  the 
New  York  Times  as  national  editor  in 
1972  to  serve  as  executive  editor  and 
later  president  of  the  Philadelphia  In' 
quirer,  will  return  to  the  Times  as  man¬ 
aging  editor  for  three  years  beginning 
in  July. 

Roberts  succeeds  Joseph  Lelyveld, 
who  becomes  executive  editor  when 
Max  Frankel  steps  down  after  eight 
years  in  the  post. 

Frankel,  who  began  contributing  to 
the  Times  as  a  student  and  went  on  to 
work  there  through  six  decades,  will 
write  a  media  column  in  the  Times 
Magazine. 

The  shake-up  surprised  even  the 
most  savvy  Times  watchers  as  well  as 
many  people  inside  the  paper. 

Roberts,  61,  quit  the  Inquirer  four 
years  ago  after  an  esteemed  newspaper 
career  to  become  a  journalism  profes¬ 
sor  at  the  University  of  Maryland.  His 
appointment  marks  the  first  time  in  90 
years  that  the  Times  has  gone  outside 
to  fill  a  key  newsroom  position. 

When  Lelyveld  last  month  proposed  that  he  rejoin 
the  paper,  Roberts  related,  “I  laughed  because  I 
thought  that  the  Times  had  a  firm  policy 
about  going  outside.” 

When  asked  why  he  is  returning  to 
the  business,  Roberts  said  the  Times 
opportunity  allowed  him  to  “have  my 
cake  and  eat  it  too.”  He  explained  that 
he  plans  to  resume  teaching  at  Mary¬ 
land  after  completing  the  stint. 

When  Lelyveld  last  month  proposed 
that  he  rejoin  the  paper,  Roberts  relat¬ 
ed,  “1  laughed  because  1  thought  that 
the  Times  had  a  firm  policy  about  go¬ 
ing  outside.” 


Diamond  put  it  in  USA  Today,  “cleans 
up  Dodge  City.” 

But  Lelyveld  contended  that  Rob¬ 
erts  is  hardly  a  stranger  to  the  Times. 

“He’s  an  outsider  but  also  an  insider 
because  he’s  a  newsman  I’ve  been  close 
to  for  25  years,”  he  said.  “He  was  at  the 
Philadelphia  Inquirer  for  many  years, 
but  I’m  absolutely  sure  of  his  values 


Lelyveld 


In  choosing  his 
successor,  Lely¬ 
veld  passed  over  a 
stable  of  Times 
stars,  including 
editorial  page  edi¬ 
tor  Howell  Raines, 
columnist  Anna 
Quindlen  and  as¬ 
sistant  managing 
editors  Gerald 
Boyd  and  Jack 

Rosenthal.  Of  course,  one  of  these  in¬ 
dividuals  may  be  elevated  to  managing 
editor  after  Roberts,  as  media  critic  Ed 
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Report  On  Private 

Teleconference 
Creates  A  Furor 

San  Francisco  Examiner  prints  verbatim  account  of  private  video 
meeting  between  U.  of  California  president  and  UC  chancellors 


by  M.L.  Stein 

THE  SAN  FRANCISCO  Examiner’s 
detailed  report  of  a  private  video  tele¬ 
conference  between  University  of  Cal¬ 
ifornia  president  Jack  Pelatson  and  UC 
chancellors  has  touched  off  a  political 
furor  and  an  FBI  investigation. 

In  a  copyrighted  story,  the  Examiner 
disclosed  that  at  the  meeting: 

•  Pelatson  blasted  the  California 
Legislature’s  rejection  of  the  governor’s 
nomination  of  a  pro-administration  re¬ 
gent,  saying  the  Democrats  responsible 
should  suffer  “political  pain  and  penal¬ 
ty” 

•  He  promised  “golden  parachute” 
retirement  bonuses  to  nine  top  UC  ex¬ 


ecutives  in  the  financially  strapped 
university  but  expressed  worry  about 
an  “explosive  reaction”  when  the  plan 
becomes  public. 

•  The  chancellors  discussed  grant¬ 
ing  a  colleague  a  $34,000  raise  in  a 
new  position,  even  though  he  might 
accept  the  job  for  $15,000  less.  It’s  the 
right  thing  to  do,  they  said. 

The  newspaper’s  verbatim  account, 
which  it  said  came  from  a  “confidential 
news  source,”  also  depicts  Pelatson  as 
concerned  about  reaction  to  his  deci¬ 
sion  to  give  each  chancellor  a  year  off 
at  full  salary  (average  cost:  $189,000) 
when  UC  is  freezing  salaries,  easing 
out  top  professors  and  hiking  tuition. 


In  another  exchange,  according  to 
the  Examiner,  Pelatson  implies  that 
UC-Berkeley  chancellor  Chang-Lin 
Tien  should  lead  the  effort  to  rescue 
the  regent  nomination  of  Lester  Lee 
because  Tien,  like  Lee,  is  a  Chinese- 
American.  Tien  is  reported  to  be  cool 
to  the  idea. 

The  March  2  meeting  was  held  via  a 
video  hookup  between  UC  executives 
in  Southern  California  and  Pelatson 
and  other  chancellors  in  the  San  Fran¬ 
cisco  Bay  area. 

In  a  March  20  story,  the  Examiner 
quoted  an  unidentified  “UC  source”  as 
saying  “secret  is  a  good  word”  for  the 
monthly  meetings  Pelatson  holds  with 
chancellors  of  the  nine  UC  campuses. 


Reaction  to  the  leaked  information 
was  swift. 

State  Sen.  Quentin  Kopp  (I-San 
Francisco)  recommended  that  Pelatson 
be  fired  for  his  remarks  at  the  meeting. 

State  Senate  President  pro  tern  Bill 
Lockyer  said  he  may  form  a  special  leg¬ 
islative  committee  to  give  closer  scru¬ 
tiny  to  the  workings  of  the  UC  admin¬ 
istration.  Pelatson  and  the  chancellors 
displayed  “institutional  arrogance,” 
Lockyer  said. 

In  a  letter  to  Pelatson,  veteran  UC 
regent  Frank  Clark,  a  Los  Angeles 
lawyer,  called  for  his  resignation,  de¬ 
claring  that  UC’s  management  had 
reached  “very  possibly  its  lowest  point 


in  the  history  of  the  university.” 

San  Francisco  Democratic  Assem¬ 
blyman  John  Burton  said  he  hoped  to 
amend  the  state’s  open  meetings  law  to 
forbid  UC  officials  from  conducting  se¬ 
cret  meetings  on  their  benefits,  adding, 
“It’s  the  public’s  business,  and  I  don’t 
think  they  should  be  allowed  to  do 
those  things  in  secret.” 

Saying  he  was  the  victim  of  an  “ille¬ 
gal  bugging,”  Pelatson  ordered  UC  po¬ 
lice  to  uncover  the  Examiner’s  source 
and  asked  for  an  FBI  investigation  of 
the  matter. 

The  UC  head  also  distributed  letters 
to  legislators  and  thousands  of  UC  em¬ 
ployees,  complaining  that  the  Examin¬ 
er’s  stories  “created  a  distorted  image” 
of  the  conference. 

In  a  letter  to  university  regents, 
Pelatson  said  the  questioned  meeting 
was  a  regularly  scheduled  one  in  which 
20  different  items  were  discussed  dur¬ 
ing  six  hours.  Among  the  items,  he 
said,  were  13  new  ideas  for  increasing 
university  efficiency. 

Pelatson  also  met  with  the  UC- 
Berkeley  Academic  Senate,  telling  fac¬ 
ulty  representatives  that  “the  universi¬ 
ty  would  be  severely  damaged  ...  if  we 
could  not  have  staff  meetings  in  a  can¬ 
did,  off-the-record  way.” 

William  Baker,  UC’s  vice  president 
for  university  relations,  accused  the 
Examiner  of  obtaining  the  conference 
remarks  illegally,  a  charge  denied  by 
Examiner  executive  editor  Phil  Bron- 
stein. 

In  a  March  30  follow-up  story,  which 
included  Pelatson’s  charge  of  distor¬ 
tion,  the  Examiner  published  what  it 
said  was  a  word-for-word  transcription 
of  some  of  what  was  said  at  the  meet¬ 
ing. 

The  Examiner  also  revealed  that 


Bronstein  would  not  reveal  his  source  of  the 
recording,  but  he  said  the  paper  obtained  it  in  a 
‘‘legitimate  and  perfectly  appropriate  way.  It  was 
good  reporting  work.” 
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Poll:  55%  think  media 
is  devoting  too  much 
attention  to  Whitewater 


Pelatson  and  Northern  California 
chancellors  conducted  their  end  of  the 
conference  from  a  studio  owned  by 
East  Bay  developer  Ron  Cowan,  who, 
the  paper  said,  has  bestowed  gifts  and 
expensive  dinners  on  several  UC  offi¬ 
cials  in  an  attempt  to  attract  UC  pro¬ 
jects  to  his  industrial  park  complex. 

The  story  said  UCLA  Chancellor 
Charles  Young,  sitting  in  his  Los  An¬ 
geles  office,  noticed  the  logo  of  Cow¬ 
an’s  Harbor  Bay  project  on  the  desk 
where  the  Northern  California  group 
was  sitting.  “1  would  once  again  make 
the  suggestion  that  the  Harbor  Bay 
sign  be  removed  from  that  table,”  he 
was  reported  as  saying  as  other  execu¬ 
tives  began  laughing.  “There’ll  be  an 
article  in  the  paper,  ‘Chancellors’ 
meeting  held  at  Harbor  Bay  facility,  in¬ 
dicating  there  was  fire  where  there  was 
smoke.’  ”  There  was  more  laughter  as 
Young  continued,  “Which  may  be  true 
—  I  don’t  know.” 

The  Associated  Press  reported  that 
FBI  spokesman  Rick  Smith  said  the 
bureau  is  looking  into  possible  “inter¬ 
ception  of  communication”  in  the  UC 
system. 

In  an  interview,  Bronstein  said  he 
had  heard  that  the  FBI  had  started  an 
investigation  but  he  had  not  been  con¬ 
tacted  by  the  agency.  Bronstein  would 
not  reveal  his  source  of  the  recording, 
but  he  said  the  paper  obtained  it  in  a 
“legitimate  and  perfectly  appropriate 
way.  It  was  good  reporting  work.  We 
would  not  print  anything  unless  we 
were  sure  of  its  accuracy.” 

lAPA  president 
Megarry  resigns 

TORONTO  GLOBE  AND  Mail  chair¬ 
man  A.  Roy  Megarry  has  resigned  as 
president  of  the  Inter  American  Press 
Association  because  of  responsibilities 
at  the  paper,  where  he  w’as  recalled 
from  retirement. 

Beginning  May  1,  he  will  be  replaced 
in  the  last  five  months  of  his  term  by 
Raul  Kraiselburd,  who  is  editor  of  El 
Dia,  La  Plata,  Argentina,  and  as  IAEA’s 
first  vice  president  is  in  line  to  succeed 
Megarry  as  president  in  October. 

Megarry,  57,  denied  speculation  that 
he  was  stepping  down  because  of  a  dis¬ 
agreement  about  who  would  succeed 
executive  director  Bill  Williamson. 
Megarry  said  he  shifted  his  support 
from  another  candidate  to  join  the 
board’s  unanimous  choice  of  Julio 
Munoz,  IAEA’s  second  in  command. 
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by  Debra  Qersh  Hernandez 

ALTHOUGH  A  MAJORITY  of  Amer¬ 
icans  polled  (52%)  believe  that  the  ad¬ 
ministration  is  covering  up  informa¬ 
tion  about  the  Whitewater  Develop¬ 
ment  Co.  that  could  be  damaging  to 
the  Clintons,  even  more  (55%)  think 
there  has  been  too  much  media  atten¬ 
tion  to  the  case. 

A  survey  by  the  Washington-based 
Times  Mirror  Center  for  the  People  & 
the  Press  also  found  that  fewer  respon¬ 
dents  said  they  were  very  closely  fol¬ 
lowing  stories  about  the  Whitewater 
investigation  and  the  administration’s 
handling  of  it. 

In  the  March  survey,  11%  said  they 
very  closely  followed  news  of  Whitewa¬ 
ter,  compared  to  14%  in  January. 
Those  who  followed  the  news  accounts 


fairly  closely  increased  to  38%  in 
March  from  25%  in  January. 

The  number  who  said  they  followed 
the  reports  not  too  closely  in  January 
remained  at  28%  in  March,  and  those 
who  said  they  followed  not  at  all  close¬ 
ly  decreased  to  21%  from  32%  in  Janu¬ 
ary. 

In  addition,  based  on  what  they’ve 
read  about  Whitewater,  52%  of  respon¬ 
dents  believe  that  the  Clintons  are 
guilty  of  only  minor  offenses;  13%  said 
they  were  not  guilty  of  any  wrongdo¬ 
ing;  and  15%  believe  that  they  are 
guilty  of  serious  offenses. 

Almost  half  (44%)  said  they  believe 
that  Whitewater  is  having  a  very  dis¬ 
ruptive  effect  on  federal  government 
efforts  in  other  areas,  and  37%  said  the 
issue  is  disrupting  a  little.  Ten  percent 
said  it  is  not  disruptive.  ■Ec?? 
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All  you  need  to  know  about  Central 
American  media  at  your  fingertips 

The  Guia  de  medhs  centra- 
j  amerkmos  de  comunkadon 
contains  up-to-date  information  on; 

!■  224  public  relations  and 
advertising  agencies 
-1  ■  32  daily  newspapers 

^  >42  periodicals 

K  ■  47  magazines 
d  ■32  television  stations 
"  ■  244  radio  stations 

—  ■  Listings  of  government  and 
embassy  spokesmen 
■  Listings  of  all  the  foreign 
correspondents 
■  19  journalism  schools 
■  1 8  journalistic  associations 


Yes!  Send  me _ copies  of  the  1 994  edition  of  the  Cuia  de  medios  centroamericanos  de 

comunicacion. 

Name: _ _ _ 

Company: _ 

Address: 

City  /  Slate  /  Zip  Code: _ _ 

Please  make  your  check  payable  to  International  Foundation  for  Professional  lournalism.  Mail 
to:  Latin  American  journalism  Program,  School  of  lournalism  and  Mass  Communication,  Florida 
International  University,  3000  NE  145th  Street,  North  Miami,  Florida  33181. 


The  1 994  edition  of  the  most 
comprehensive  directory  of  the 
Central  American  media  is  out. 
Published  by  the  Latin  American 
lournalism  Program  of  Florida 
International  University,  it 
contains  everything  you  want  to 
know  about  the  media  in  the  six 
Spanish-speaking  nations  of 
Central  America.  With  over 
4,400  names  listed,  this 
276-page  pocket  size  directoiy 
will  become  an  indispensable 
tool  in  your  communication 
efforts.  And  it  only  costs  $45, 
postage  included. 


GUUDE  MEDIOS 
CENTRQAMERICANOi 
DECOMUMCAaON 
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Executive  Order 
Preferred  Over 
Congressional  Action 

Many  witnesses  at  House  hearing  on  proposed  bill  regarding 
the  classification  of  government  documents  suggest  waiting 
for  expected  Clinton  order  before  getting  lawmakers  involved 


by  Debra  Qersh  Hernandez 

CONGRESS  MAY  HAVE  the  authori¬ 
ty  to  legislate  policy  regarding  the  clas¬ 
sification  of  documents,  but  witnesses 
at  a  recent  Capitol  Hill  hearing  sug¬ 
gested  that  lawmakers  wait  to  see  what 
is  in  an  expected  executive  order  from 
the  president. 

Since  the  1940s,  setting  policy  for 
classification  of  documents  has  come 
from  executive  orders  issued  by  the 
president. 

It  followed,  then,  that  policy  was 
subject  to  change  in  each  new  admin¬ 
istration;  in  fact,  it  changed  three 
times  during  the  past  five  administra¬ 


fication  Act  of  1994,  sponsored  by  Sen. 
Dennis  DeConcini  (D-Ariz.)  —  are 
very  similar.  Both  provide  for  set  peri¬ 
ods  of  classification,  with  limited  re¬ 
newals  and  automatic  disclosure,  as 
well  as  codify  rules  for  initial  classifica¬ 
tion  (E&P,  March  12,  p.  14). 

As  Glickman  pointed  out  in  his 
opening  statement,  “In  a  report  re¬ 
leased  late  last  year,  the  General  Ac¬ 
counting  Office  estimated  that  in  1991, 
direct  costs  associated  with  protecting 
classified  information  exceeded  $350 
million.” 

In  later  comments,  Glickman  said 
he  did  not  doubt  that  White  House  of¬ 
ficials  were  working  on  the  executive 


Rindskopf  said  she  believed  that  there  is  an 
opportunity  for  shared  responsibility  between  the 
legislative  and  executive  branches  in  this  area  but 
the  president  must  have  significant  responsibility. 


tions,  one  expert  said.  The  current  pol¬ 
icy,  being  rewritten  by  President  Clin¬ 
ton,  was  set  by  President  Reagan  in 
1982. 

Two  bills,  one  in  the  House  and  one 
in  the  Senate,  are  seeking  more  stabili¬ 
ty  and  openness  by  relegating  at  least 
some  of  that  policy  authority  to  Con¬ 
gress. 

The  House  Permanent  Select  Com¬ 
mittee  on  Intelligence  recently  held  a 
hearing  on  its  bill,  H.R.  3927,  the  In¬ 
formation  Classification  Act  of  1994, 
sponsored  by  committee  chairman 
Rep.  Dan  Glickman  (D-Kan.). 

The  bills  in  the  House  and  in  the 
Senate  —  S.  1885,  the  Security  Classi- 
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order  in  good  faith.  “1  fear  they  will  be 
working  on  it  in  good  faith  for  months 
and  months  and  months,”  he  said. 

Noting  that  at  least  two  reports  on 
classification  were  actively  under  re¬ 
view,  CIA  general  counsel  Elizabeth 
Rindskopf  was  among  those  who  urged 
the  committee  to  “defer  any  legislative 
action  until  the  administration  has  fin¬ 
ished  its  own  review,  which  we  will  en¬ 
deavor  to  do  expeditiously.” 

Nevertheless,  Rindskopf’s  testimony 
indicated  that  the  bill  raises  separation 
of  powers  concerns,  and  she  believes 
that  such  policy  belongs  in  an  execu¬ 
tive  order. 

“An  executive  order  is  more  flexible 


and  allows  an  administration  to  ‘cor¬ 
rect  to  windage’  when  trying  new 
ideas,”  she  stated  in  written  testimony. 
“Executive  flexibility  is  essential  in  a 
world  where,  with  the  end  of  the  Cold 
War,  our  country  faces  threats  not  con¬ 
templated  in  the  old  bipolar  world  and 
perhaps  not  even  yet  apparent.” 

Rindskopf  outlined  three  concerns 
that  she  has  with  the  proposal: 

•  Any  declassification  policy  must 
recognize  the  CIA  director’s  “authority 
to  protect  intelligence  sources  and 
methods  from  unauthorized  disclo¬ 
sure.” 

•  The  process  of  reviewing  sensitive 
information  would  be  costly  and  re¬ 
source-intensive,  making  it  particular¬ 
ly  “difficult  to  conduct  in  an  era  of 
downsizing  and  dwindling  resources.” 

•  It  is  imperative  that  only  the  orig¬ 
inating  agency  have  the  authority  to 
release  documents  in  order  to  prevent 
unauthorized  disclosure  of  information 
that  should  be  kept  secret. 

In  addition,  the  CIA  lawyer  suggest¬ 
ed  that  certain  categories  of  informa¬ 
tion,  such  as  sources  and  methods,  be 
exempt  from  automatic  declassification 
as  mandated  under  the  bill. 

Rindskopf  said  she  believed  that 
there  is  an  opportunity  for  shared  re¬ 
sponsibility  between  the  legislative  and 
executive  branches  in  this  area  but  the 
president  must  have  significant  respon¬ 
sibility. 

While  changes  are  under  way,  those 
changes  could  be  frustrated  if  the  exec¬ 
utive  is  locked  in  by  legislation,  said 
John  Elliff,  director/counterintelligence 
and  security  programs.  Office  of  the 
Deputy  Assistant  Secretary  of  Defense 
(Intelligence),  Office  of  the  Assistant 
Secretary  of  Defense  (Command,  Con- 
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trol,  Communications  and  Intelli¬ 
gence). 

“It  is  clear  to  the  Department  of  De¬ 
fense  that  there  is  need  to  modify 
many  of  our  existing  security  policies 
and  practices,”  he  noted  in  written  re¬ 
marks.  “There  is  a  realization  that 
there  is  an  opportunity  to  introduce 
fundamental  changes  in  a  way  that  will 
not  endanger  national  security  hut  may 
result  in  cost  savings  as  well  as  in¬ 
creased  public  disclosure.” 

On  behalf  of  the  Defense  Depart¬ 
ment,  Elliff  said  it  would  be  “prema¬ 
ture”  to  discuss  particular  suggestions 
for  legislation  while  the  administration 
continues  to  review  reports  from  the 
review  task  force  and  the  Joint  Security 
Commission,  but  he  offered  to  testify 
again  at  a  later  date. 

Scholars  and  legal  experts  told  the 
committee  that  reform  was  needed, 
and  they  agreed  that  Congress  has  the 
authority  to  take  action. 

Congress  previously  has  legislated 
policies  and  procedures  regarding  offi¬ 
cial  secrecy  that  are  similar  to  classifi¬ 
cation  procedures  established  by  presi¬ 
dential  directives. 

However,  for  more  than  50  years,  se¬ 
curity  classification  policy  and  proce¬ 
dures  have  been  set  by  executive  orders 
from  the  president,  explained  Harold 
Relyea,  a  specialist  in  American  na¬ 
tional  government  in  the  Government 
Division  of  the  Congressional  Re¬ 
search  Service  at  the  Library  of  Con¬ 
gress. 

“Only  in  the  past  couple  of  decades 
has  Congress  evidenced  much  interest 
in  legislatively  supplementing  or  dis¬ 
placing  presidential  executive  orders 
prescribing  security  classification  poli¬ 
cy  and  procedure,”  he  stated  in  pre¬ 
pared  testimony. 

Relyea  noted  that  legislating  such 
policy  “could  result  in  a  better-crafted 
product”  and  it  could  “bring  an  ele¬ 
ment  of  stability  to  this  area  of  respon¬ 
sibility.” 

He  suggested,  “Congress  could  legis¬ 
late  portions  of  a  security  classification 
program,  establishing  minimal  stan¬ 
dards  and  procedure  and  leaving  the 
president  or  his  agent  discretion  to 
prescribe  additional  operational  details 
not  inconsistent  with  statutorily  man¬ 
dated  policy.” 

The  American  Civil  Liberties 
Union  also  urged  the  committee  to 
hold  off  on  legislation  until  the  execu¬ 
tive  order  has  been  drafted. 

“When  a  draft  order  is  presented  to 
the  committee,  we  urge  you  to  review 


it  carefully  to  ensure  that  it  will  ade¬ 
quately  serve  the  public  interest  in  dis¬ 
closure  of  important  government  infor¬ 
mation  and  that  it  will  not  result  in  the 
continuation  of  undemocratic  secrecy,” 
said  Kate  Martin,  director  of  the 
ACLU’s  Center  for  National  Security 
Studies. 

“If  the  proposed  order  does  not  ac¬ 
complish  these  ends,  the  committee 
should  proceed  with  legislation  to  pro¬ 
tect  the  public’s  right  to  know.”  she 
said. 

“On  the  other  hand,  should  the  pro¬ 
visions  of  the  proposed  order  be  ade¬ 
quate,  we  would  urge  the  committee  to 
then  consider  legislation  to  codify  the 
president’s  proposals  in  order  to  pro¬ 
tect  the  public  interest  from  future  ex¬ 
ecutive  branch  pressure.” 

Martin  said  the  ACLU  sees  “no 
constitutional  impediment  to  enacting 
a  statutory  classification  scheme  to 
protect  the  public’s  right  to  know  .... 
Given  bureaucratic  and  political  pres¬ 
sures  and  the  history  of  excessive  se¬ 
crecy  over  the  past  45  years,  we  are 
convinced  that  in  the  end,  statutory 
reform  is  the  only  true  protection  for 
the  public’s  First  Amendment  rights.” 

Another  reason  for  reworking  classi¬ 
fication  regulations  is  public  opinion, 
said  Steven  Aftergood  of  the  Federa¬ 
tion  of  American  Scientists. 

“Secrecy  evokes  public  skepticism 
even  when  it  is  clearly  justified,”  he 
testified. 

“If  the  classification  system  cannot 
be  rendered  responsive  to  the  public 
interest,  it  will  soon  be  useless.  A  se¬ 
crecy  system  that  continues  to  classify 
World  War  I  documents  or  that  keeps 
the  aggregate  intelligence  budget  an 
official  secret  or  that  routinely  prac¬ 
tices  active  deception  will  ultimately 
be  defied  and  defeated  by  the  Ameri¬ 
can  public,”  Aftergood  explained. 


NNPA  head  urges 
blacks  to  support 
black  businesses 

BLACK  AMERICANS  NEED  to  sup¬ 
port  black  businesses  and  institutions, 
the  head  of  a  major  black  media  organi¬ 
zation  said. 

“We  represent  12%  of  the  total  popu¬ 
lation  and  spend  nearly  $300  billion 
annually,  and  yet  we  spend  only  7%  of 
that  money  with  businesses  owned  by 
African-Americans,”  National  Newspa¬ 
per  Publishers  Association  president 
Robert  Bogle  said. 

“Is  that  progress?”  he  asked.  “Is  this 
freedom?” 

He  continued,  “That’s  some  kind  of 
freedom  —  the  freedom  to  let  your  in¬ 
stitutions  suffer,  to  let  your  own  institu¬ 
tions  die. 

“No  other  group  of  people  in  the 
world  have  treated  themselves  so  cruel¬ 
ly  as  African-Americans  have  treated 
African-Americans  ....  We  need  to 
wake  up  from  the  trance  we  collectively 
fell  into  once  the  Civil  Rights  Act  was 
passed.” 

Bogle,  publisher  of  the  Philadelphia 
Tribune,  spoke  last  month  at  a  dinner 
commemorating  the  167th  anniversary 
of  the  nation’s  first  black  paper.  Free¬ 
dom’s  Journal. 

Bogle  said  his  association’s  204  mem¬ 
ber  newspapers,  most  of  which  are 
weeklies,  have  a  combined  circulation 
of  about  4  million  and  a  readership  of 
10  million  that  should  be  attractive  to 
advertisers. 

But,  he  said,  a  survey  showed  that 
“the  overwhelming  issue  for  our  pub¬ 
lishers  is  their  great  difficulty  in  attract¬ 
ing  advertising  dollars  commensurate 
with  the  size  and  influence  of  the  black 
community  in  their  markets.”  —  AP 
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Legal 


Media  groups 
challenge  FDA 
regulations 

Food  and  Drug  Administration  restriction 
on  distributing  information  is  called  an 
unconstitutional  infringement  of  free  speech 


by  Debra  Qersh  Hernandez 

AN  INDIVIDUAL  CAN  go  to  a  med¬ 
ical  convention  or  seminar  and  hand 
out  reprints  of  articles  from  peer-re- 
viewed  journals  or  independently  gen¬ 
erated  textbooks  about  unapproved 
uses  for  approved  drugs. 

If,  however,  that  person  works  at  a 
pharmaceutical  company  and  attempts 
to  distribute  the  same  literature  about 
such  off-label  usage,  he  would  be 
barred  from  doing  so  by  the  Food  and 
Drug  Administration. 

Off-label  uses  for  approved  drugs  are 
not  uncommon  and,  according  to  one 
report,  may  account  for  40%  to  60%  of 


all  drugs  prescribed.  Among  other  rea¬ 
sons,  the  time  and  expense  of  securing 
FDA  approval  for  every  use  of  pharma¬ 
ceuticals  can  be  prohibitive. 

Off-label  uses  often  affect  treat¬ 
ments  not  included  in  the  original 
FDA  approval  and  are  tested  through 
independent  peer-reviewed  studies. 

The  FDA  restriction  on  distributing 
information  is  being  challenged  by  a 
number  of  media  groups,  which  are 
calling  the  FDA’s  rule  an  unconstitu¬ 
tional  infringement  of  free  speech. 

The  media  comments  were  filed  on 
another  group’s  petition  before  the 


FDA  by  the  Media  Institute,  Associa¬ 
tion  of  American  Publishers  Inc.,  Ra¬ 
dio-Television  News  Directors  Associa¬ 
tion,  Society  of  Professional  Journalists 
and  Thomas  Jefferson  Center  for  the 
Protection  of  Free  Expression. 

Patrick  Maines,  president  of  the  Me¬ 
dia  Institute,  said  the  citizens’  petition 
filed  by  the  Washington  Legal  Founda¬ 
tion  in  October  covers  a  broad  spec¬ 
trum  of  FDA  policy. 

The  media  groups  used  that  opening 
to  comment  on  the  narrower  First 
Amendment  issues  contained  in  it. 

“Some  time  ago,  we  became  aware 
of  the  fact  that  the  FDA  was  moving  in 
ways  that  we  thought  were  traducing 


the  First  Amendment ....  We’ve  had 
a  long  history  of  monitoring  and  ob¬ 
jecting  to  this  bull-in-a-china-shop  be¬ 
havior,”  Maines  said,  referring  to  previ¬ 
ous  Media  Institute  reports.  “The  fact 
that  they  [WLF]  filed,  for  whatever  rea¬ 
son,  gave  us  the  opportunity  to  write 
the  comments  that  we  submitted.” 

The  media  groups  also  addressed  the 
FDA’s  policy  requiring  “preclearance” 
of  video  news  releases,  calling  that  “an 
unconstitutional  prior  restraint  on 
speech.” 

Instituting  a  prior  restraint  on 
speech  that  is  not  false  or  misleading 


carries  with  it  the  significant  burden  of 
showing  actual  harm,  they  pointed  out, 
adding  that  it  is  “doubtful  that  FDA 
could  show  any  real  need  for  preclear¬ 
ance.” 

There  is  no  justification  for  singling 
out  video  news  releases  because  the 
“medium  used  to  provide  information 
is  not  an  index  of  the  harm,  if  any,  the 
information  may  cause.” 

Though  the  groups  argued  other¬ 
wise,  even  if  the  releases  were  consid¬ 
ered  commercial  speech,  such  commu¬ 
nication  still  is  afforded  First  Amend¬ 
ment  protection. 

As  for  circulating  the  independently 
produced  articles,  the  groups  said  it  is 
“indisputable  that  the  distribution  of 
scientific  information  is  fully  protected 
by  the  First  Amendment .... 

“Apparently,  the  FDA’s  position  is 
that  once  this  indisputably  protected 
information  passes  into  the  hands  of  a 
drug  or  medical  device  manufacturer,  it 
becomes  ‘tainted’  by  virtue  of  the  eco¬ 
nomic  motivations  of  the  manufactur¬ 
er,”  they  stated,  pointing  out  that  “dis¬ 
semination  of  independently  generat¬ 
ed  information  about  the  use  of  a  drug 
or  medical  device  simply  is  not  com¬ 
mercial  speech.” 

Even  if  it  were  commercial  speech, 
they  argued,  “the  FDA’s  overbroad  re¬ 
striction  would  still  be  unconstitution¬ 
al.” 

The  groups  stated  that  the  restric¬ 
tion  also  is  violative  because  it  is  both 
content-based  and  speaker-based. 

“Although  the  government  may  well 
have  a  compelling  interest  in  guarding 
against  the  dissemination  of  false  and 
misleading  information  about  unap¬ 
proved  uses  of  drugs,  the  likelihood 
that  independently  generated  medical 
textbooks  or  peer-reviewed  journals 
will  contain  such  deceptive  informa¬ 
tion  is  remote  indeed,”  the  comments 
stated. 

In  addition,  “the  recipients  of  the 
medical  textbooks  and  articles  under 
discussion  are  doctors,  who  tend  to  be 
knowledgeable  about  prescription 
drugs  and  medical  devices.  They  are 
not  likely  to  be  deceived,  particularly 
by  independently  generated  textbooks 
and  articles. 

“Moreover  .  .  .  such  materials  are 
unlikely  to  be  deceptive,  given  that 
they  are  (by  definition,  if  independent¬ 
ly  generated)  produced  by  parties  with- 


The  media  groups  also  addressed  the  FDA^s  policy 
requiring  “preclearance”  of  video  news  releases, 
calling  that  “an  unconstitutional  prior 
restraint  on  speech.” 
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out  an  economic  incentive  to  mislead,” 
the  media  groups  noted. 

Such  a  blanket  ban  not  only  limits 
doctors’  access  to  information  in  the 
public  domain  but  also  “ignores  the 
need  for  communication  about  new 
discoveries  for  science  to  advance,”  and 
it  does  not  “adequately  balance  the  in¬ 
terests  between  avoiding  false  and  mis¬ 
leading  information  and  promoting  a 
free  flow  of  important  data.” 

The  groups  also  emphasized  that  the 
FDA’s  “central  labeling  concern  — 
protection  of  consumers  —  has  no  rel¬ 
evance  to  the  distribution  of  materials 
to  physicians  only  .... 

“And  any  residual  concern  could  be 
accommodated  by  appropriate  dis¬ 
claimers  or  the  like,  without  the  broad¬ 
ly  chilling  effect  of  banning  distribu¬ 
tion  of  such  materials  by  drug  compa¬ 
nies  altogether,”  they  stated. 

The  FDA  office  of  policy  had  not 
yet  reviewed  the  comments  when  con¬ 
tacted,  but  a  spokeswoman  said  the 
agency  would  be  looking  at  them  care¬ 
fully  and  it  welcomes  and  solicits  such 
comments  as  an  important  part  of  the 
policy-making  process. 

“We  feel  this  is  a  very  important  is¬ 
sue  to  us,”  she  said. 

The  next  step  is  up  to  the  FDA.  The 
agency  may  act  on  the  comments,  call 
for  opinions  from  a  wider  community 
or  do  nothing. 

If  it  turns  down  or  sits  on  the  WLF 
petition,  the  foundation  can  take  the 
issue  to  federal  court,  which  could  di¬ 
rect  the  FDA  to  respond.  The  media 
groups  would  have  the  option  of  join¬ 
ing  the  case  as  friends  of  the  court  or 
as  intervenors. 


Farrakhan  “had  anything  to  do  with  the 
death  of  your  husband?”  she  responded, 
“Of  course.  Yes  ....  Nobody  kept  it  a 
secret.  It  was  a  badge  of  honor.” 

The  suit,  filed  in  state  Supreme 
Court,  names  Singerman,  Post  editor  in 
chief  Rupert  Murdoch  and  columnist 
Jack  Newfield  as  defendants. 

Asked  about  the  $4  billion  suit.  Libel 
Defense  Resource  Center  director  Hen¬ 
ry  Kaufman  said,  “I’d  say  somebody’s 
typewriter  got  stuck  on  zero.” 

He  couldn’t  say  whether  it  was  the 
biggest  suit  on  record  but  pointed  out 
that  the  volume  of  money  sought  in  li¬ 
bel  suits  is  often  directly  proportional  to 
the  volume  of  publicity  sought. 

The  record  libel  judgment  upheld  on 
appeal  was  $3  million  against  CBS  in  a 
suit  by  the  tobacco  company  Brown  & 
Williamson. 

Journalist’s  killer 
gets  life  sentence 

A  19-YEAR-OLD  COLOMBIAN  man  | 
was  sentenced  to  life  in  prison  without 
parole  in  the  contract  murder  of  drug¬ 
fighting  journalist  Manuel  de  Dios 
Unanue. 

U.S.  District  Judge  Edward  Korman 
in  Brooklyn,  N.Y.,  rejected  pleas  for  le¬ 
niency  on  the  grounds  that  Wilson  Ale¬ 
jandro  Mejia  Velez  “not  only  snuffed 
out  in  cold  blood  the  life  of  another  hu¬ 
man  being,  he  endangered  the  very 
rights  that  underlie  a  free  society.” 

Prosecutors  said  Colombian  drug 
traffickers  hired  Mejia  Velez  to  silence 
the  journalist  from  exposing  how 
Colombian  cocaine  was  infesting  New 
York. 

De  Dios,  a  former  editor  of  the  Span- 
ish-language  daily  El  Diario/La  Prensa 
who  was  publishing  his  own  magazines, 
was  executed  “because  he  was  exercis¬ 
ing  his  constitutional  rights”  to  press 
freedom,  Korman  said. 

Prosecutors  said  the  mastermind  of 
the  murder  was  Jose  Santacruz  Lon- 
dono,  who  was  not  charged  and  was  be¬ 
lieved  to  be  in  Colombia.  Charges  were 
filed  against  a  man  identified  as  his 
aide,  Guillermo  Leon  Restrepo  Gaviria, 
who  was  at  large. 

A  jury  convicted  Mejia  Velez  of  walk¬ 
ing  into  a  restaurant  in  Queens,  N.Y., 
in  March  1992  and  firing  two  bullets  at 
point-blank  range  into  the  back  of  the 
head  of  the  48-year-old  journalist  as  he 
sat  at  the  counter. 

Before  the  sentence  was  pronounced, 
Mejia  Velez  declared  his  innocence  and 
pleaded  for  mercy.  Afterward,  his  moth¬ 


er  and  brother  wept. 

Korman  rejected  leniency  pleas  from 
Mejia  Velez  and  his  lawyer,  Susan  Kell- 
man,  who  asked  the  judge  to  consider 
the  slightly  built  teen’s  vulnerability  in 
prison  and  his  “intellectual  limitations,” 
which  she  described  during  the  trial  as 
“just  above  retarded.” 

Five  confessed  participants  in  the 
plot  testified  for  the  prosecution  against 
Mejia  Velez.  According  to  testimony, 
the  triggerman,  a  worker  in  a  New  York 
furniture  factory  who  was  paid  $4,500 
for  the  hit,  did  not  know  de  Dios  hut 
was  told  the  victim  was  a  drug  dealer 
and  informant  who  owed  money. 

The  other  conspirators  have  pleaded 
guilty  to  charges  in  connection  with  the 
execution  and  testified  for  the  prosecu¬ 
tion  in  hopes  of  receiving  lighter  sen¬ 
tences. 

Vicky  Sanchez,  de  Dios’  companion, 
publishing  partner  and  mother  of  his 
four-year-old  daughter,  expressed  satis¬ 
faction  with  the  sentence. 

Judge  dismisses 
Tilton  lawsuit 
against  media 

A  FEDERAL  JUDGE  has  dismissed  a 
$60  million  libel  suit  brought  by  embat¬ 
tled  televangelist  Robert  Tilton  against 
several  journalists  and  a  religious 
watchdog  group. 

U.S.  District  Judge  Robert  Maloney 
last  month  granted  defense  motions  to 
dismiss  the  lawsuit. 

A  secretary  of  Tilton’s  attorney  in 
Tulsa  said  the  office  had  no  comment. 

Tilton  filed  the  suit  in  November,  ac¬ 
cusing  a  number  of  parties  —  including 
the  Dallas  Morning  News,  TV  journal¬ 
ist  Diane  Sawyer,  ABC  TV,  WFAA-TV 
in  Dallas  and  Trinity  Foundation  —  of 
conspiring  to  deprive  him  and  his  Dal¬ 
las-based  World  of  Faith  World  Out¬ 
reach  Center  Church  of  their  civil 
rights. 

Sawyer’s  report  on  Tilton’s  ministry 
on  the  ABC  program  PrimeTime  Live 
alleged  that  Tilton  deposited  contribu¬ 
tions  and  trashed  prayer  requests,  that 
he  falsely  claimed  to  support  an  or¬ 
phanage  in  Haiti  and  that  he  bought 
holy  items  from  Taiwan. 

Tilton  recently  has  been  embroiled 
in  a  number  of  lawsuits  filed  by  former 
followers  who  said  he  defrauded  or  ha¬ 
rassed  them.  He  said  that  because  of 
the  negative  publicity,  his  church  has 
lost  millions  of  dollars,  forcing  him  to 
cancel  his  televised  shows.  —  AP 


Nation  of  Islam 
sues  New  York  Post 
for  $4.4  billion 

THE  NATION  OF  Islam  has  filed  a 
$4.4  billion  libel  suit  against  the  New 
York  Post  regarding  a  story  quoting 
Malcolm  X’s  widow  as  implicating  Na¬ 
tion  of  Islam  leader  Louis  Farrakhan  in 
her  husband’s  assassination. 

The  Post's  March  12  story  “malicious¬ 
ly,  deliberately  and  unlawfully”  printed 
remarks  that  Betty  Shabazz  made  on 
WNBC-TV’s  News  Forum,  Farrakhan’s 
attorney,  Ava  Muhammad,  said. 

Post  publisher  Martin  Singerman 
called  the  suit  “totally  without  merit.” 

The  story,  headlined  “Widow  Pins 
Malcolm  X  Murder  on  Farrakhan,”  said 
that  when  Shabazz  was  asked  whether 
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Marlin  Cody,  assistant  publisher  of 
the  Mohave  Valley  Daily  News,  Bull¬ 
head  City,  Ariz.,  has  been  appointed 
president  and  publisher  of  News  West 
Publishing  Co.,  owner  of  the  Daily 
News. 

Stove  Palorsen,  corporate  co-op 
advertising  director  at  Journal  Register 
Co.,  Trenton,  N.j.,  was  named  adver¬ 
tising  and  marketing  director  at  the 
Daily  News. 

Palli  Brociconridge,  who  directs 
employee  training  in  the  Tampa  Tri¬ 
bune  news  department,  has  been 
named  to  the  newly  created  position  of 
assistant  managing  editor  for  presenta¬ 
tion,  coordinating  writing  quality,  page 
design  and  production. 

Bill  Skull,  state  editor,  was  ap¬ 
pointed  to  the  new  position  of  assis¬ 
tant  managing  editor  for  content. 

Ann  Fnrringlon,  special  assistant  to 
the  director  of  public  programs  at  the 
United  States  Holocaust  Memorial 
Museum,  has  been  named  project 
manager  at  the  Freedom  Forum  New- 
seum,  Arlington,  Va. 

Slephen  Fuzes!  Jr.,  a  lawyer  with 
White  &.  Case,  has  been  appointed 
vice  president  and  chief  counsel  at 
Newsweek  magazine. 

He  is  a  former  Newsweek  stringer 
and  occasional  contributor  to  the  op¬ 
ed  pages  of  the  New  York  Times,  Wall 
Street  Journal  and  Washington  Post. 

Jnnel  Hill  Keefer,  an  associate 
professor  of  communications  at  Penn¬ 
sylvania  State  University,  will  become 
dean  of  the  Drake  University  School 
of  journalism  and  Mass  Communica¬ 
tion  July  1. 


Marvin  Naflelin,  an  advertising 
consultant,  has  been  named  vice  pres¬ 
ident  of  marketing  at  Suburban  News¬ 
papers  of  Greater  St.  Louis  Inc.,  a  divi¬ 
sion  of  Journal  Register  Co.,  Trenton, 
N.J. 

Previously,  he  was  marketing  direc¬ 
tor  of  SNGSL  as  well  as  advertising  di¬ 
rector  at  the  New  Haven  (Conn.)  Reg¬ 
ister. 

Lorraine  Ash,  assistant  editor  at  the 
Daily  Record,  Parsippany,  N.J.,  has 
been  promoted  to  features  editor. 

John  Delery,  feature  writer,  was 
named  assistant  features  editor. 

Jeanne  Bonham,  retail  advertising 
manager  at  the  Charleston,  S.C.,  Post 
and  Courier,  has  been  named  metro 
sales  advertising  manager  at  the  Ari¬ 
zona  Republic/Phoenix  Gazette. 

Llynda  Pelers,  marketing/public  re¬ 
lations  manager  at  the  Everett,  Wash., 
Herald,  was  named  executive  director 
at  the  Everett  Public  Schools  Founda¬ 
tion. 

Marlene  Roderick,  assistant  man¬ 
aging  editor  at  the  Bennington  (Vt.) 
Banner,  has  been  named  managing  ed¬ 
itor. 

She  succeeds  Je-Anne  MacKen* 

zie,  who  resigned  to  take  a  post  at  the 
Rutland  (Vt.)  Herald. 

Harry  King,  a  former  managing  edi¬ 
tor  at  the  Boston  Herald  American  and 
an  editor  at  the  Boston  Globe,  has 
been  appointed  director  of  corporate 
communications  at  Cahners  Publish¬ 
ing  Co.,  Newton,  Mass.  Cahners  is  a 
division  of  Reed  Publishing. 


Diana  Benvegna,  human  resources 
director  at  the  Newport  News,  Va., 
Daily  Press,  has  been  named  human 
resources  director  at  Sun-Sentinel  Co., 
Fort  Lauderdale. 

She  succeeds  Luis  Lewin,  who  was 
promoted  to  director  of  human  re¬ 
sources  at  Tribune  Co.,  Chicago,  the 
Sun-Sentinel’s  parent  company. 

John  Chrislia,  training  editor  at 
the  Sun-Sentinel,  was  appointed  depu¬ 
ty  managing  editor  for  news. 

He  succeeds  Jim  DaGraci,  who  is 
now  associate  editor  for  development 
and  technology. 

Kalhy  Hanslay  Trumbull,  Sun- 
Sentinel  Washington  correspondent, 
becomes  deputy  managing  editor  for 
Palm  Beach  County. 

Earl  WrighI  Jr.,  editor  at  the  Clovis 
(Calif.)  Independent  &  Tribune,  has 
been  appointed  publisher  and  editor  of 
McClatchy  Community  Publications. 

Elian  RIlay,  editor  of  the  Lincoln 
(Calif.)  News  Messenger,  was  named 
editor  of  Neighbors,  a  sister  paper  of 
the  Independent  &  Tribune. 

Barbara  Angala  Parnall,  an  ac¬ 
count  executive  at  Neighbors,  becomes 
advertising  sales  manager. 

Thamas  Galdan,  director  of  sales 
and  marketing  at  the  Birmingham 
(Ala.)  NewsIPost  Herald,  has  joined 
the  Omaha  World'Herald  as  advertis¬ 
ing  director. 

Slava  Whaallay,  classified  advertis¬ 
ing  manager  at  the  Chicago  Tradin' 
Times,  has  been  appointed  Louisville 
sales  development  manager  at  Land¬ 
mark  Community  Newspapers  Inc., 
Shelbyville,  Ky. 
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Charl*s  Chamberlain,  77,  an  Asso- 
ciated  Press  journalist  for  43  years  who 
covered  everything  from  sports  to  the 
Allied  victory  in  World  War  11,  died  of 
emphysema  at  his  home  in  Osprey, 
Fla.,  March  24. 

As  a  war  correspondent  in  1944,  he 
covered  the  London  blitz  and  the 
British  army’s  advance  across  Europe. 

In  1980,  he  covered  the  trial  of  serial 
killer  John  Wayne  Gacy. 

Arthur  Alan  Cuivnr,  87,  who  helped 
direct  the  Riverside,  Calif.,  Press-En¬ 
terprise  for  almost  half  a  century,  died 
March  13. 

He  started  at  the  paper  in  1937  as 
advertising  manager  and  assistant  to 
the  co-owner  and  general  manager 
Harry  Hammond. 

Following  the  death  of  Hammond  in 
1949,  he  was  named  general  manager. 
In  1965,  he  was  appointed  co-publisher 
along  with  Howard  Hays  Jr.,  son  of  the 
president  Howard  Hays  Sr. 

After  the  death  of  Hays  Sr.  in  1969, 
Culver  became  president  until  his  re¬ 
tirement  in  1984. 

When  he  started  on  the  paper,  its 
circulation  was  11,000;  at  the  time  of 
his  retirement,  it  had  climbed  to 
118,000. 

Kenneth  Goss  Dalton,  85,  a  retired 
assistant  editor  in  chief  of  the  Brock¬ 
ton,  Mass.,  Enterprise,  died  in  Sand¬ 
wich,  Mass.,  March  12. 

He  was  a  past  president  of  the  Unit¬ 
ed  Press  International  Editors  of  Mass¬ 
achusetts. 

Frank  Harris,  68,  the  first  full-time 
general  manager  of  the  Association  of 
Newspaper  Classified  Advertising 
Managers,  died  of  pancreatic  cancer  in 
Champaign,  111.,  March  7. 

He  held  the  position  from  1970  to 
1988. 

Earlier  in  his  career,  Harris  was  a 
salesman  at  the  Galesburg,  111.,  Regis¬ 
ter-Mail  and  classified  advertising 
manager  at  the  Danville,  111.,  Commer- 
cial'News. 

Shirley  "Hank"  Bronson  Henry, 

66,  a  retired  senior  publisher  at  Press 
&  Guide  Newspapers  and  executive  di¬ 
rector  of  Heritage  Group  Sales,  died  of 
cancer  at  St.  Joseph  Mercy  Hospital  in 
Ann  Arbor,  Mich.,  March  17. 

He  began  his  newspaper  career  as  a 


compositor  in  1941  at  the  Hastings 
(Mich.)  Banner. 

Later,  Henry  worked  at  the  Liv¬ 
ingston  County  Press,  Dearborn  Guide 
and  Dearborn  Press,  all  in  Michigan. 

Malcolm  Hobbs,  78,  a  40-year  editor 
and  publisher  at  the  weekly  Cape  Cod- 
der,  Orleans,  Mass.,  died  March  15. 

He  sold  the  newspaper  to  editor 
Greg  O’Brien  and  an  investment  group 
that  included  Fidelity  Capital  of  Bos¬ 
ton  in  1990. 

Tom  Knightly,  59,  a  general-assign¬ 
ment  reporter  at  the  Gary,  Ind.,  Post- 
Tribune,  died  of  a  heart  attack  at 
Northwest  Family  Hospital  in  Gary  af¬ 
ter  a  workout  at  a  fitness  center  March 
21. 

He  had  been  a  staff  writer  for  28 


Eric  Kossalka,  23,  a  former  sports  re¬ 
porter  at  the  Union  News,  Springfield, 
Mass.,  died  March  12. 

Troy  Manoss,  81,  who  began  his 
newspaper  career  at  the  Lewis  (Kan.) 
Press  when  he  was  13,  died  of  cancer  in 
Paradise,  Calif.,  Jan.  10. 

In  1934,  he  bought  the  Geary 
(Okla.)  Star  and  then  worked  at 
Moore  Publishing  Co.,  Lakeport, 
Calif.,  from  1937  to  1942. 

Following  a  stint  in  the  Army, 
Maness  purchased  the  Willits  (Calif.) 
News  in  1947  and  then  a  few  years  lat¬ 
er  the  nearby  Fort  Bragg  (Calif.)  Advo¬ 
cate. 

In  1955,  he  took  over  Lighting  Press 
Printing  Co.,  Riverside,  Calif.  Maness 
then  bought  the  weekly  Paradise 
(Calif.)  Post  in  1965  and  owned  it  un¬ 
til  1977. 

Bobbi  Martin,  a  three-media  jour¬ 
nalist  in  High  Point,  N.C.,  died  of  pan¬ 
creatic  cancer  March  8. 

She  wrote  a  column  for  the  High 
Point  Enterprise,  had  a  radio  talk  show 
at  WMFR-AM  and  did  some  special 
reports  for  WGHP-TV. 

John  Mandicino,  74,  a  former 
award-winning  photographer  at  the 
Chicago  Times,  died  at  Northwestern 
Memorial  Hospital  March  15. 

He  won  awards  from  the  National 
Press  Photographers  Association  and 
the  U.S.  Waste  Paper  Victory  Cam¬ 


paign  in  the  early  1940s  for  the  paper 
that  later  merged  with  the  Chicago 
Sun.  Mendicino  then  free-lanced  for 
Life  magazine,  photographing  Vice 
President  Richard  Nixon  on  the  cam¬ 
paign  trail  in  1960. 

He  was  named  special  photographer 
to  Pope  John  Paul  11  when  the  pope 
visited  Chicago  in  1979. 

Juffray  Alan  Mills,  49,  who  pio¬ 
neered  consumer  reporting  at  the  As¬ 
sociated  Press  in  Washington,  died  of 
complications  from  multiple  sclerosis 
at  his  Louisville  home  March  7. 

Stafford  Palmer  Osborn,  70,  a  re¬ 
tired  vice  president  of  Taunton,  Mass.- 
based  Reed  &  Barton  Corp.  and  an 
editor/creator  of  crossword  puzzles, 
died  of  cardiac  shock  in  Fort  Myers, 
Fla.,  March  11. 

He  edited  crossword  puzzles  for  Run¬ 
ning  Press,  Philadelphia,  and  was  a 
crossword  puzzle  instructor  for  the 
New  York  Times,  Los  Angeles  Times 
and  Washington  Post  among  other  pub¬ 
lications. 

Leopold  Shapiro,  87,  a  retired  re¬ 
porter,  columnist  and  copy  editor  at 
the  Boston  Globe,  died  Feb.  23. 

Harold  "Smitty"  Smith,  55,  a  long¬ 
time  copy  editor  at  the  Kalamazoo 
(Mich.)  Gazette,  died  after  a  lengthy 
illness  Jan.  8. 

Harry  Stanley  Jr.,  66,  a  retired  se¬ 
nior  vice  president  of  sales  and  market¬ 
ing  at  the  Dallas  Morning  News,  died 
of  cancer  March  19. 

Earlier,  he  had  worked  at  the  Louis¬ 
ville  Courier-Journal,  Louisville  Times 
and  Detroit  News. 

Herbert  Stocking,  81,  a  retired 
sports  and  city  editor  at  the  defunct 
Ansonia,  Conn.,  Evening  Sentinel, 
died  March  11. 

Kenneth  Taylor,  85,  a  former  sports 
editor  at  the  Louisville  Times,  died 
March  1. 

Paul  Timm,  73,  a  longtime  editor  and 
columnist  at  the  Columbus  (Ga.) 
Ledger- Enquirer  and  retired  Army  lieu¬ 
tenant  colonel,  died  Feb.  27.  He  had 
retired  in  1990  but  continued  to  write 
a  Saturday  military  column. 


years. 


Editor6?Publisher  •  April  16,  1994 


25 


Advertising/Promotion 

Newspapers  First 
CEO  steps  down, 
effective  June  1 

G.  Kingsley  Anthony  to  leave  as  head  of  rep  firm; 
some  speculate  that  friction  with  the  board  led  to  his 
departure;  Len  Forman  mentioned  as  possible  successor 


by  Dorothy  Qiobbe 

AFTER  ABOUT  30  years  irr  the  news¬ 
paper  representative  business,  G. 
Kingsley  Anthony  will  step  down  as 
CEO  of  Newspapers  First,  effective 
June  1. 

While  some  industry  executives 
were  surprised  by  the  announcement, 
people  familiar  with  the  situation  said 
the  move  had  been  discussed  by  the 
Newspapers  First  board  of  directors  as 
early  as  January. 

Anthony  reportedly  clashed  with  di¬ 
rectors  who  wanted  a  faster,  more  thor¬ 
ough  development  of  Newspapers 
First’s  “Big  &  Easy”  network,  which  is 
targeting  drug/remedies  and  beer  ad¬ 
vertisers,  a  notoriously  difficult  sell  for 
newspapers. 

Newspapers  First,  headquartered  in 
New  York,  is  a  cooperative  governed  by 
a  board  of  directors,  which  is  com¬ 
posed  of  representatives  of  its  member 
newspapers.  The  board  is  led  by  a 
three-member  executive  committee, 
which  comprises  representatives  of 
Times  Mirror  Co.,  Knight-Ridder  Inc. 
and  a  group  of  independently  owned 
newspapers. 

The  board  chairman’s  position  ro¬ 
tates  annually  among  a  Times  Mirror 
executive,  a  Knight-Ridder  executive 
and  a  representative  of  the  indepen¬ 
dent  group. 

Some  board  inembers  hold  strong 
convictions  about  the  need  for  news¬ 
papers  to  adapt  to  changing  circum¬ 
stances  in  their  approach  to  selling  ad¬ 
vertising  while  others  are  rooted  in 
more  traditional  notions  of  selling  ads. 

It  will  be  up  to  Anthony’s  replace¬ 


Q.  Kingsley  Anthony 


ment  to  act  as  a  catalyst  for  change,  a 
task  that  may  prove  especially  chal¬ 
lenging  because  of  the  myriad  voices 
and  hands-on  style  of  the  board, 
sources  said. 

Whoever  is  named  will  be  charged 
with  guiding  Newspapers  First  through 
the  rapidly  changing  landscape  of  na¬ 
tional  advertising  sales. 

“I  think  the  basic  charter  of  News¬ 
papers  First  is  to  sell  national  advertis¬ 
ing  into  newspapers,  and  that  isn’t  go¬ 
ing  to  change,”  said  Doug  Fox,  vice 
president-marketing  for  the  news¬ 
papers  group  at  Times  Mirror.  “Hope¬ 
fully,  whoever  is  at  the  helm  is  going  to 
make  that  come  to  life  as  aggressively 
and  vibrantly  as  he  or  she  can.” 

Fox,  who  recently  was  succeeded  as 
chairman  of  the  Newspapers  First 


hoard  by  Jerome  Tilis,  vice  president  of 
marketing  at  Knight-Ridder,  denied 
any  friction  between  the  board  and 
Anthony  and  said  whoever  takes  over 
will  find  it  “hard  to  fill  King’s  shoes.” 

“King  is  a  class  act  ...  he  was  there 
at  the  inception  and  he  has  been  one 
of  the  critical  forces  keeping  it  togeth¬ 
er  along  with  the  rest  of  the  manage¬ 
ment  team  and  the  board,”  Fox  said. 

Tilis  would  not  comment. 

Newspapers  First  board  member  and 
Seattle  Times  executive  vice  president 
of  marketing  Jack  Williams  said,  “We 
knew  for  some  time  that  [Anthony] 
was  thinking  of  leaving.  We  talked 
about  it,  and  he  said  that  he  would 
hang  around  until  we  could  find  a  suc¬ 
cessor.” 

Anthony  said,  “It’s  been  something 
that  I’ve  discussed  with  our  ownership 
and  they’ve  been  very  understanding 
and  helpful  about  how  I  feel.  June  first. 
I’ll  hang  up  this  hat  and  put  on  anoth¬ 
er  one  shortly  after  somewhere  else.” 

Anthony  said  he  had  no  immediate 
plans  but  will  “take  some  time  and  as¬ 
sess  the  opportunities  that  are  out 
there  and  get  back  into  business  with 
two  feet  ....  I’d  like  to  do  something 
else  with  newspapers.  It’s  what  I  know 
best,  and  it’s  where  I  have  most  of  my 
friends,  associates  and  contacts.” 

Anthony  has  a  long  history  with  the 
organization  that  evolved  into  News¬ 
papers  First.  He  was  president  of  Mil¬ 
lion  Markets  Newspapers  Inc.,  a  rep 
firm  that  sold  national  advertising  for  a 
group  of  major  independent  news¬ 
papers.  In  July  1986,  Anthony  was 
named  president  and  CEO  when  Mil¬ 
lion  Markets  was  consolidated  with 
Times  Mirror  National  Marketing, 
forming  Million  Markets  Newspapers/- 
Times  Mirror  National  Marketing. 
When  MMN/TMNM  merged  with 
Knight-Ridder  Newspaper  Sales  Inc.  in 
June  1990  to  form  Newspapers  First, 
Anthony  was  appointed  president  and 
CEO  of  the  organization. 

Anthony  is  part  of  a  group  of  endur¬ 
ing,  high-level  rep  firm  executives  and 
with  his  announcement  came  specula¬ 
tion  that  other  rep  firms  also  may  soon 
experience  high-level  departures.  Also, 
further  changes  at  Newspapers  First 
likely  will  result  after  a  new  CEO  is 
named. 

In  fact,  a  few  days  after  Anthony 
(See  Steps  down  on  page  50) 
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Access  Atlanta 
gets  its  first 
local  advertiser 

Rich’s  Department  Store  is  first  to  begin  running 
ads  on  the  Atlanta  newspapers/ Prodigy  onAine  service 


by  Dorothy  Qiobbe 

THE  ATLANTA  JOURNAL  and  Con¬ 
stitution  and  Prodigy  Services  Co.  are 
offering  a  service  that  provides  on-line 
news  and  information  as  well  as  adver¬ 
tising  by  local  retailers  to  Prodigy  sub¬ 
scribers  in  the  Atlanta  area. 

The  service,  Access  Atlanta,  will 
operate  on  the  Prodigy  platform  and 
has  landed  its  first  local  advertiser. 

Journal  and  Constitution  parent  Cox 
Newspapers  began  Access  Atlanta  in 
1991  to  gain  familiarity  with  on-line 
services,  and  it  grew  to  reach  about 
1,000  subscribers.  The  deal  with  Prodi¬ 
gy  provides  a  potential  local  customer 
base  of  25,000  or  more. 

Cox  dailies  in  three  other  states  also 
are  expected  to  go  on  line  with  Prodi¬ 
gy- 

The  new  Access  Atlanta  includes 
longer  versions  of  newspaper  stories; 
more  local  news  and  listings  than  ap¬ 


pear  in  the  printed  newspapers;  sub¬ 
scribers’  on-line  reports  and  communi¬ 
cations  with  editors;  searchable  local 
advertising,  including  classified  ads; 
and  eventually  photographs. 

For  print,  “the  cost  of  newsprint  is 
the  limiting  factor,”  said  Cox  News¬ 
papers  president  David  Easterly.  “We 
can  only  print  about  10%  of  the  infor¬ 
mation  we  have  available  on  an  aver¬ 
age  day.” 

The  ability  to  search  ads  electroni¬ 
cally  according  to  specific  needs  or 
preferences  is  important  in  making  on¬ 
line  newspapers  more  convenient  and 
useful  to  subscribers. 

“We  are  investing  in  equipment  and 
software  to  set  up  an  operation  to  float 


information  and  sell  advertising  local¬ 
ly  in  Atlanta,  mounted  on  the  Prodigy 
platform,”  said  David  Scott,  publisher 
of  electronic  information  services  at 
Access  Atlanta. 

Prodigy  has  an  “open  network”  sys¬ 
tem,  allowing  outside  information 
sources  to  create  stand-alone  services 
that  tie  into  Prodigy.  Other  news¬ 
papers,  such  as  the  Los  Angeles  Times, 
Tampa  Tribune,  Newsday  and  New 
York  Newsday  also  are  planning  similar 
services  on  Prodigy,  America  Online 
or  CompuServe. 

The  Journal  and  Constitution  are  the 
first  Cox  newspapers  to  offer  the  ser¬ 
vice,  Scott  said,  and  “we  will  eventual¬ 
ly  bring  up  additional  Cox  papers.” 

Rich’s  Federated  Department  Store 
is  the  first  local  retailer  to  advertise  on 
Access  Atlanta. 

“Right  now,  our  single  sale  has  been 
to  Rich’s,  and  we’ve  made  lots  of  pre¬ 
sentations.  There  will  be  a  couple  of 


others  1  think  we  will  announce  direct¬ 
ly,”  Scott  said. 

Access  Atlanta  will  maintain  a  sales 
staff  separate  from  the  newspapers. 
Currently,  all  sales  efforts  are  handled 
by  a  single  ad  manager,  who  has  man¬ 
aged  “the  bulk  of  the  sales  effort  so  far,” 
but  plans  call  for  additional  salespeo¬ 
ple. 

Scott  said  the  Atlanta  newspapers 
chose  to  offer  Access  Atlanta  through 
the  Prodigy  platform  because  of  Prodi¬ 
gy’s  “aggressive”  attitude  toward  selling 
advertising. 

“Prodigy  has  more  advertising  than 
anybody  else  so  far,”  he  said.  “If  you 
subscribe  to  America  Online  or  Com¬ 
puServe,  you  won’t  see  any  ads.  Prodi¬ 


gy  has  taken  an  approach  similar  to 
newspapers  .  .  .  when  you  get  a  text 
screen,  you  get  an  ad,  similar  to  when 
you  turn  a  newspaper  page.” 

The  ads  appear  on  the  screen  and 
give  the  user  an  option  of  obtaining 
additional  product  information. 

“Every  time  a  new  text  screen  comes 
up,  there’s  an  ad  at  the  bottom  of  the 
screen,  and  it  will  be  a  teaser  for  what¬ 
ever  advertiser  happens  to  have  that 
position,”  Scott  said. 

“On  the  corner  of  the  teaser,  there 
will  be  a  ‘look’  button.  Users  can  ei¬ 
ther  ignore  the  ad,  read  the  leader  ad 
and  move  on,  or  they  can  hit  the  ‘look’ 
button  and  go  behind  the  ad  and  that 
brings  up  additional  advertising 
screens.” 

In  the  case  of  Rich’s,  Scott  said,  “if 
you  hit  the  ‘look’  button,  you  get  a 
menu  screen  of  three  options:  cosmet¬ 
ics,  new  technology  or  a  calendar  of 
upcoming  events,  and  if  you  hit  those 
buttons,  you  get  even  more  screens.” 

Because  the  concept  of  selling  ad¬ 
vertising  on  a  computer  network  is  rel¬ 
atively  new  for  newspapers,  setting  ad¬ 
vertising  rates  can  be  tricky. 

“It’s  difficult  right  now,”  Scott  said. 
“We  are  approaching  our  20  or  30 
largest  newspaper  advertisers  and  folks 
who  we  think  would  like  to  play  in  this 
kind  of  game,  and  we’re  saying  to 
them,  we  want  you  to  help  us  pioneer 
this  new  vehicle,  and  we  came  up  with 
rates  or  a  partnership  kind  of  fee 
schedule  that  is  fair  to  them  and  fair  to 
us.” 

Users  may  subscribe  to  Access  At¬ 
lanta  in  two  ways:  as  a  stand-alone  ser¬ 
vice  for  $6.95  a  month  or  if  users  al¬ 
ready  are  national  Prodigy  subscribers, 
they  can  use  Access  Atlanta  as  a  cus¬ 
tom  choice  for  $4.95  a  month. 

—  Jim  Rosenberg  also 
contributed  to  this  article 

Sunflower  Group 
names  executives 

THE  SUNFLOWER  GROUP  an¬ 
nounced  that  Tom  Butler  has  been  ap¬ 
pointed  vice  president  and  director  of 
the  product-sampling  business  unit. 
Sunflower  Select  Sampling. 

Butler  previously  was  Sunflower’s 
Eastern  region  vice  president  of  sales. 

Kevin  Mulrain  was  appointed  East¬ 
ern  vice  president  of  sales  and  will  op¬ 
erate  Sunflower’s  new  Philadelphia 
sales  office,  representing  all  Sunflower 
Group  businesses. 


Because  the  concept  of  selling  advertising  on  a 
computer  network  is  relatively  new  for 
newspapers,  setting  advertising  rates  can  be  tricky. 
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Advertising/Promotion _ 

Classified  ad  users 
urged  to  be  cautious 
when  meeting  buyers 

String  of  assaults  and  robberies  of 
private-party  classified  advertisers 
takes  place  in  Southern  California 


by  Dorothy  Qiobbe 

AFTER  A  STRING  of  incidents  in 
which  private-party  classified  advertis¬ 
ers  were  assaulted  or  robhed  by  indi¬ 
viduals  posing  as  buyers,  the  Recycler, 
a  21-year-old  newspaper  in  Southern 
California,  is  urging  all  of  its  private- 
party  advertisers  to  take  precautionary 
steps  when  meeting  potential  buyers. 

Paul  Schultz,  marketing  director  at 
the  Recycler,  said  the  incidents  have 
involved  advertisers  in  the  “Computers 
For  Sale”  section  of  the  newspaper  and 
the  thieves  have  targeted  “high-end” 
computer  equipment. 

In  all,  nine  incidents  have  been  re¬ 
ported  since  December  in  which  ad¬ 
vertisers  in  the  Recycler  were  assaulted 
or  robbed  at  knifepoint  or  with  a 
firearm.  In  the  most  recent  incident, 
on  March  19,  a  man  posing  as  a  re¬ 
spondent  to  a  “Computer  For  Sale”  ad 
shot  and  wounded  two  men  in  subur¬ 
ban  Los  Angeles  and  was  shot  while 
trying  to  escape. 

In  response,  the  Recycler,  which  has 
eight  editions  and  a  total  circulation  of 
200,000,  has  printed  “personal  safety 
tips  and  common-sense  warnings” 
throughout  the  newspaper,  Schultz 
said. 

The  warnings  urge  private-party  ad¬ 
vertisers  to  meet  potential  buyers  in 
public  areas  during  daylight  hours  and 
to  obtain  and  confirm  the  buyer’s  tele¬ 
phone  number  rather  than  a  beeper 
number,  which  is  harder  for  police  to 
trace. 

Additionally,  the  Recycler  staff  has 
phoned  all  advertisers  in  the  “Comput¬ 
ers  For  Sale”  section  to  reiterate  the 
warnings.  So  far,  the  staff  has  called 
about  400  people. 

“As  soon  as  we  heard  about  this  we 
started  contacting  every  high-end 
computer  ad  placer  and  let  them  know 


specifically  a  description  of  the  sus¬ 
pects  and  what  they  should  watch  for,” 
Schultz  said.  “We  also  gave  them  the 
phone  number  of  the  police  and  our 
customer-service  number.” 

He  added  that  so  far,  the  incidents 
haven’t  had  any  effect  on  advertising 
levels.  “It  hasn’t  affected  ads  placed,  it 
has  just  made  [advertisers]  more  care¬ 
ful  and  cautious  of  how  they  do  busi¬ 
ness.” 

The  threat  of  violent  criminals  tar¬ 
geting  classified  advertisers  is  a  new 
phenomenon  at  the  Recycler,  Schultz 
said. 

“This  kind  of  thing  hasn’t  happened 
before.  There  have  been  other  situa¬ 
tions,  usually  on  the  financial  side, 
where  someone’s  check  bounced  but 
never  violent  crime  like  this.” 

Penney  receives 
NAA  retail  award 

THE  NEWSPAPER  ASSOCIATION 
of  America  presented  J.C.  Penney  Co. 
with  the  third  annual  Retail  Partner¬ 
ship  Award  on  behalf  of  the  entire 
newspaper  industry. 

The  award  each  year  recognizes  a  re¬ 
tail  company  that  has  taken  a  leader¬ 
ship  role  in  using  newspapers  and  de¬ 
veloping  a  successful  relationship. 

Sunflower  Group 
acquires  ProSource 

THE  SUNFLOWER  GROUP  has  pur¬ 
chased  ProSource  Promotion  Re¬ 
sources,  a  promotional  execution  com¬ 
pany  based  in  Plymouth,  Minn. 

Kenneth  Kroslak,  formerly  president 
of  ProSource,  has  joined  the  Sunflower 
Group  as  director  of  sales. 


Landon  alliance 
doing  well  in 
Boston  suburbs 

SEVEN  MONTHS  AFTER  it  began, 
the  Suburban  Plus  Insert  Network,  a 
retail  alliance  network  managed  by 
newspaper  representative  firm  Landon 
Associates,  has  generated  approxi¬ 
mately  $3  million  in  incremental  rev¬ 
enue  for  its  21-member  group. 

SPIN,  operating  in  the  suburban 
Boston  market,  offers  retail  advertisers 
newspaper  circulation  based  on  ZIP 
code. 

spin’s  21-newspaper  coverage  in¬ 
cludes  1.25  million  nonduplicated 
households  with  95%  ZIP  code  pene¬ 
tration.  The  21-paper  market  encom¬ 
passes  more  than  150  communities  in 
300  different  ZIP  codes. 

spin’s  rates  are  “blended,  based  on 
the  individual  newspapers’  rates,”  said 
Robert  Keim,  Landon  executive  vice 
president/national  sales  in  the  New 
York/New  Jersey/Philadelphia  metro 
region.  “The  objective  is  to  compete 
with  Advo  Inc.  and  direct  mail.  Based 
on  volume,  SPIN  creates  a  rate  that  is 
competitive  with  what  the  advertiser  is 
using  for  Advo  or  mail.” 

One  major  SPIN  participant  is 
Rich’s  Department  Stores.  The  retailer 
has  signed  for  a  38-time  preprint  sup¬ 
plement  schedule,  totaling  approxi¬ 
mately  $1  million.  Also,  preprints  for 
Shaw’s  Supermarkets  Inc.  will  be  in¬ 
serted  52  times  a  year  for  approximate¬ 
ly  $2  million. 

Landon  reps  for  all  but  three  of  the 
newspapers.  Those  three  have  retained 
their  existing  rep  firms  but  “saw  the 
advantages  of  banding  together  in  a  re¬ 
tail  network  alliance,”  Keim  said. 

“Competition  created  an  alliance  of 
newspapers  that  had  similar  sales  prob¬ 
lems,  and  there  was  an  agreement 
among  them  that  together  is  better. 

“The  more  retailers  that  know  that 
there’s  an  easier  way  to  use  news¬ 
papers,  hopefully,  will  benefit  the  en¬ 
tire  industry  down  the  road,”  he  added. 

SPIN  mirrors  other  Landon  net¬ 
works  in  suburban  Pittsburgh  and 
Philadelphia  areas,  Keim  said. 

“The  programs  in  Pittsburgh  and 
Philadelphia  haven’t  reached  the  mag¬ 
nitude  of  the  Boston-area  network,  but 
we  expect  that  they  will  by  the  end  of 
the  year,”  he  said. 

—  Dorothy  Giobbe 
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The  Population  Institute 

XVth  Global  Media  Awards 

FOR  EXCELLENCE  IN  POPULATION  REPORTING 

1994  Call  for  Entries 


A 


1992  Global  Media  Awards 


I 


Best  Combined 
Media  Effort 

Ghana  Health 
and  Family 
Planning  Project 
Ministry  of 
Health, 

Accra,  Ghana 
Mark  Asare  * 


Best 

International 

Daily 

Newspaper 

International 
Herald  Tribune 
Katherine  Knorr 


Honorees 


Best  Major 
Daily 

Christian  Science 
Monitor 

George  Moffett, 


Most 

Conscientious 
News  Service 
Inter  Press 
Service 
Thalif  Dccn  * 


Special 

Country 

Award 

Thailand 
H.E.  Nitya 
Pibulsonggram 


Best 

Population/ 
Environmental 
Reporting  Effort 

Paul  Harrison 
Freelance  author 
and  Journalist 


Best  Editorial 
Support  for 
Solutions  to 
Population 
Problems 
La  Repuhlica 
Journal 

San  Jose,  Costa 
Rica 

Mariana  Lev  * 


Best 

Columnist 

Sara  Engram 
Baltimore  Sun 


Best  Team 
Reporting 
Effort 

Gregg 

Easterbrook 

Newsweek 


Sharon  Begley 
Newsweek 


Best  Radio 
Program 

The  Earth 
Summit 
Coverage 
National  Public 
Radio 

Barbara  Mantel. 
Ira  Flatow 
(pictured),  and 
Brad  Klein  * 


Best 

Individual 

Reporting 

Gary  Blonston 
Knight-Riddcr/ 
Tribune  News 
Service 


Best 

Population 

Journal 

The  Journal  of 
Family  Welfare 
Family 
Planning 
Association 
of  India 
Mrs.  Avabia 
Wadia  * 


Best 

Television 

Documentary 

“The  People 
Bomb,”  Turner 
Broadcasting 
Stacy  Jolna  * 


Best 

Cartoonist 

Tom  Tolcs 
Buffalo  News 


Accepting 


Best 

Periodical 

The  Economist 


POPULATION  HOTLINE 

For  up-to-date,  accurate  information 
on  the  world  population  crisis,  call: 
POPLINE  (202)  544-3300 


XVth  Global  Media  Award  Guidelines 


AT  “THE  PEOPLE’S 
SUMMIT,” 
INTERNATIONAL 
CONFERENCE  ON 
POPULATION  AND 
DEVELOPMENT 

CAIRO,  EGYPT 
SEPTEMBER  5-13, 1994 


Award’s  Purpose 

The  Population  Institute’s  Media 
Awards  are  designed  to  draw  attention 
to  worldwide  population  issues.  The 
awards  are  given  to  honor  those  who 
have  contributed  to  creating  awareness 
of  population  problems  through  merito¬ 
rious  journalistic  endeavors. 

The  Population  Institute  is  dedi¬ 
cated  to  making  population  an  interna¬ 
tional  priority  by  fostering  awareness 
of  population  issues,  and  their  relation¬ 
ship  to  resources  and  the  environment. 
It  seeks  to  establish  strong  leadership 
that  will  develop  and  implement  ratio¬ 
nal  and  humane  solutions  to  popula¬ 
tion  problems  throughout  the  world. 

The  Population  Institute,  a  private 
non-profit  public  interest  group,  en¬ 
courages  individual  editors,  news  direc¬ 
tors  and  journalists  to  acquire  a  more 
in-depth  knowledge  of  population  is¬ 
sues,  and  helps  stimulate  high  stan¬ 
dards  of  journalism. 

Guidelines 

1.  The  recipients  for  excellence  in 
population  reporting  arc  selected 
by  a  distinguished  panel  of  judges. 
The  judges  exercise  their  indepen¬ 
dent  and  collective  judgement. 

2.  Entries  may  be  made  by  any 
individual  or  organization  from 
material  appearing  in  the  print  and 
electronic  media. 

3.  Entries  must  be  submitted  in  writ¬ 
ing  to  the  Population  Institute  and 
accompanied  by  justification  for 
entry,  as  well  as  a  photo  and 
biographical  sketch  of  the  nomi¬ 
nee. 

4.  Eligible  works  must  have  been 
published  or  aired  between  January 
1,  1993  and  June  30,  1994. 

5.  Any  media,  including  previous  win¬ 
ners,  are  eligible  for  consideration 
each  year. 


Categories 

1.  Best  Columnist 

2.  Best  Individual  Reporting  Effort 

3.  Best  Major  Daily 

4.  Best  International  Daily 

5.  Best  Periodical 

6.  Best  Cartoonist 

7.  Most  Conscientious  News  Service 

8.  Best  Editorial  Support  for  Solu¬ 
tions  to  Population  Problems 

9.  Best  Radio  Program 

10.  Best  Television  Documentary 

11.  Best  Population/Environmcntal 
Reporting  Effort 

12.  Best  Team  Reporting  Effort 

13.  Best  Population  Journal 

14.  Best  Combined  Media  Effort  on 
Behalf  of  Population 

15.  Best  Commercial  Advertising 
Campaign 

All  awards  arc  presented  on  the 
basis  of  distinguished  reporting  on 
population  issues.  Nominees  for  the 
awards  include  institutions  or  journal¬ 
ists.  All  works  arc  to  be  characterized 
by  a  high  quality  of  writing  and  factual 
reporting.  Multiple  awards  may  be 
given  within  certain  categories.  It  is 
the  intent  of  the  panel  of  judges  to 
recognize  work  in  all  categories. 


How  To  Submit 

Entries  must  be  submitted  in  writing 
and  addressed  to  Sophie  W.  Mwangi, 
Media  Awards  Coordinator,  Popula¬ 
tion  Institute,  107  Second  Street,  NE, 
Washington,  D.C.  20(K)2.  Each  entry 
should  be  accompanied  by  a  statement 
as  to  why  the  nominator  believes  that 
this  particular  entry  merits  a  Media 
Award.  Entries  must  also  be  accompa¬ 
nied  by  a  copy  of  the  material  pub¬ 
lished  or  aired,  including  the  name  of 
the  media  outlet  and  the  date  of  its  use. 
No  entry  fee  is  required. 

For  more  information,  call  the  Popu¬ 
lation  Institute  at  (202)  544-3300  or 
fax  (202)  544-(K)68. 


THE 

POPULATION 
INSTITUTE 
107  Second  Street,  NE 
Washington,  DC  2(KK)2 
(202)  .S44-3.J(K) 


What  You  Win 

Each  winner  will  receive  an  expense 
paid  two-week  study-tour  to  Egypt 
where  they  will  be  able  to  cover  “The 
People’s  Summit,”  and  examine  family 
planning  programs  and  special  efforts 
the  country  has  undertaken  to  slow 
down  population  growth. 


Deadline 

The  deadline  for  entries  is  June  30, 
1994.  All  eligible  works  must  have  been 
published  or  aired  between  January  1, 
1993  and  June  30,  1994. 


1994  Judges 

Distinguished  Panel  of  Judges 

Romeo  B.  Abundo 
Editorial  Director 
Press  Foundation  of  Asia 

Miguel  Aleman 
Executive  Vice  President 
Televisa,  S.A.  Mexico 

Dr.  Norman  Borlaug 

Nobel  Peace  Prize  Winner,  1970 

Werner  Fornos 
President 

The  Population  Institute 

Sigurd  Hennum 
Managing  Editor 
Aftenposten,  Oslo,  Norway 

H.E.  John  Karefa-Smart,  M.D. 

Former  Foreign  Minister  of  Sierra  Leone 

Victor  Morgan 
Vice  President 

International  Bank  of  Costa  Rica 

Rahul  Singh,  Chairman 
Editor-in-C'hief 
The  Sunday  Ohserwr 
Bombay,  India 

Mary-jane  Snyder 
President,  M-j  Enterprises 
Wilmette,  Illinois 


Nathan  Schafer 

Chairman,  Media  Awards  Trust  Fund 

Organization  and  affiliation  of  judges  listed 
for  identification  purposes  only. 


The  Population  Institute  is  a  5()l(c)(3). 
All  contributions  are  tax  deductible. 


XVth  Annual  Global 
Media  Awards:  A 
Special  Challenge 
by 

Werner  Fornos,  President 
The  Population  Institute 


This  year  alone,  world  population  is 
expected  to  grow  by  nearly  100  mil¬ 
lion — the  equivalent  of  adding  a  coun¬ 
try  the  size  of  Nigeria  or  Mexico  to  our 
human  numbers.  In  this  decade,  a 
billion  people  will  be  added  to  our 
planet,  nearly  all  in  developing  coun¬ 
tries.  Such  rampant  growth  portends 
troubling  if  not  catastrophic  conse¬ 
quences  of  environmental  degradation, 
food  and  resource  depletion,  maternal 
and  child  mortality  and  urban  deterio¬ 
ration. 

The  XVth  Annual  Global  Media 
Awards  are  especially  significant  in 
view  of  the  fact  that  the  International 
Conference  on  Population  and  Devel¬ 
opment  (ICPD)  will  be  held  this  year. 
Decision-makers  and  political  leaders 
from  all  countries  and  regions  will 
meet  in  Cairo,  Egypt,  from  September 
5-13,  1994  to  formulate  a  plan  of 
action  on  population  for  the  next  20 
years,  in  accordance  with  universally 
recognized  principles  of  human  rights 
and  national  sovereignty.  The  success 
of  this  conference  will  in  large  measure 
depend  on  the  media  coverage  it 
generates:  more  specifically,  how  skill¬ 
fully  the  media  is  able  to  transform  the 
staggering  statistics  into  human  and 
personal  terms  that  will  motivate  appro¬ 
priate  action  by  national  governments. 
It  is  a  formidable  challenge  and  one 
that  affords  the  press  with  an  opportu¬ 
nity  to  perform  a  vital  service  for 
humankind  and  perhaps  for  human 
survival. 

I  have  seen  the  media  rise  to  the 
occasion  time  and  again  in  its  recogni¬ 
tion  of  events  that  have  the  potential  to 
change  the  course  of  history.  The 
ICPD  is  such  an  event  and  1  fully 
expect  journalists  worldwide  to  live  up 
to  the  proudest  traditions  of  their 
craft. 


A  Message  from 
Dr.  Nafis  Sadik, 
Executive  Director, 
United  Nations 
Population  Fund  and 
Secretary-General, 
International  Conference 
on  Population  and 
Development 


It  gives  me  great  pleasure,  on  behalf 
of  the  United  Nations  Population 
Fund,  to  offer  our  warmest  con¬ 
gratulations  to  the  journalists  who  have 
been  selected  as  winners  of  the  Popula¬ 
tion  Institute’s  XVth  Annual  Global 
Media  Awards.  1  commend  the  Popula¬ 
tion  Institute  for  its  continuing  contri¬ 
bution  towards  providing  a  forum  for 
the  recognition  of  excellence  in  popula¬ 
tion  reporting.  Additionally,  by  elect¬ 
ing  Egypt  as  the  site  of  this  year’s 
awards,  the  Population  Institute  high¬ 
lights  the  importance  of  the  1994 
International  Conference  on  Popula¬ 
tion  and  Development  (ICPD,  Cairo 
Conference).  The  Cairo  Conference 
provides  an  excellent  opportunity  for 
focusing  world  attention  on  popu¬ 
lation  issues,  the  strains  that  unprec¬ 
edented  population  growth  have  put 
on  the  environmental  resource  base,  as 
well  as  on  sustainable  development 
efforts. 

Through  the  efforts  of  the  media, 
numerous  key  issues  that  are  decisive 
for  the  population  and  development 
equation  are  put  in  clearer  focus  and 
brought  to  the  attention  of  govern¬ 
ments,  planners,  and  above  all,  to  the 
people  who,  through  their  decisions 
and  actions,  are  creating  the  planetary 
future. 

We  must  continue  to  stress  that  the 
interest  and  the  rights  of  the  individual 
are  a  basic  premise  in  all  population 
and  development  efforts.  Personal  in¬ 
tegrity,  the  particular  needs  of  women, 
and  freedom  of  choice  must  be  ex¬ 
tended  in  all  population  programmes, 
and  the  empowerment  of  women  in 


society  must  be  championed  in  its  own 
right. 

The  Global  Media  Award  honorees 
are  to  be  congratulated  for  providing 
an  important  contribution  to  the  under¬ 
standing  of  issues  that  will  determine 
the  quality  of  life  for  millions  of 
people.  The  time  has  come  for  us  all  to 
renew  our  efforts  and  confront  the 
important  task  of  bringing  population 
into  balance  with  the  environment. 

THE  POPULATION 
INSTITUTE 

OFFICERS  AND  DIRECTORS 

Werner  Fornos,  President 

Joyce  W.  Cramer,  Chair 
Rodney  Shaw,  Honorary  Chair 
Jack  Brandenburg,  Vice  Chair 
Stephen  Keese  Secretary 
Van  Crawford,  Treasurer 
Bettye  Ward,  Member  at  Lar%e 
George  Allen 

H.E.  Anwarul  Karim  Chowdhury 
Betty  Cogswell,  Ph.D. 

Donald  Collins 
Sarah  G.  Epstein 
James  Fri 
Jean  Greene 
John  Gulick,  Ph.D. 

Russell  Hemenway 
Joel  Johnson 
Suzanne  Kellerman 
Hon.  Peter  Kostmayer 
Victor  Morgan 
Anjum  Niaz 
Patricia  Nielsen 
Nathan  Schafer 
Mary-jane  Snyder 
Phyllis  Vineyard 
Linda  Williams,  Ph.D. 

Penelope  Wood 

PUBLIC  POLICY  ADVISORY 
COMMITTEE 

H.E.  John  Karefa-Smart,  M.D.,  Chair 

Hon.  Chet  Atkins 

Hon.  Barbara  Boxer 

Dorothy  Cullman 

Kimball  Faulkner 

Hon.  Edward  F.  Feighan 

Hon.  Elizabeth  Furse 

Hon.  Sam  Gejdenson 

Hon.  William  H.  Gray,  III 

Hon.  Bill  Green 

Hon.  Luis  Gutierrez 

Hon.  Daniel  Inouyc 

Joel  Johnson 

Miriam  H.  Keare 

Hon.  Henry  L.  Kimelman 

Hon.  Peter  Kostmayer 

Hon.  Jim  Leach 

Hon.  Ronald  Machtley 

Hon.  Jim  Moody 

Stewart  R.  Mott 

Anjum  Niaz 

Hon.  John  E.  Porter 

Dr.  Glenn  T.  Seaborg 

Hon.  Paul  Simon 

Hon.  Steve  Solarz 

Hon.  Robert  Torricelli 

Russell  E.  Train 

Ted  Turner 

Hon.  Morris  Udall 

Dr.  James  D.  Watson 

Hon.  Howard  Wolpe 


N*Y*  Times 

Continued  from  page  1 7 

and  his  remarkable  characteristics  as 
an  editor.” 

He  added,  “When  I  hit  upon  the 
idea  [to  hire  him]  and  saw  there  was  a 
possibility,  1  never  looked  back  because 
I  thought  it  would  be  great  for  the  pa¬ 
per  and  great  for  me.  I  knew  that  I 
would  get  a  huge  kick  out  of  working 
side  by  side  with  him.” 

The  departure  of  Frankel,  64,  one 
year  before  he  reaches  the  paper’s 
mandatory  retirement  age,  closes  a  his¬ 
toric  era  at  the  Times. 

In  a  statement.  Times  publisher 
Arthur  Sulzberger  Jr.  said,  “His  broad 
vision  of  news  has  reached  beyond  our 
own  pages  and  helped  shape  how  oth¬ 
er  newspapers  serve  their  readers.” 

Before  becoming  executive  editor, 
Frankel  was  editorial  page  editor,  Sun¬ 
day  editor,  chief  Washington  corre¬ 
spondent,  Washington  bureau  chief. 
White  House  correspondent  and  diplo¬ 
matic  correspondent  at  the  Times.  He 
also  covered  Cuba,  Moscow  and  the 
United  Nations  and  reported  stories 
related  to  the  Polish  and  Hungarian  re¬ 
bellions. 

Frankel  won  a  Pulitzer  Prize  in  1973 
for  reporting  on  President  Nixon’s  trip 
to  China  the  previous  year. 

Under  his  direction,  the  notoriously 
staid  “Gray  Lady”  has  undergone  sig¬ 
nificant  changes,  including  the  intro¬ 
duction  of  new  and  expanded  sections 
and  employment  of  color.  Frankel  also 
is  credited  with  helping  to  guide  the 
paper  through  unsure  financial  times, 
diversify  its  staff  and  attract  younger 
readers. 

Meanwhile,  a  chorus  of  critics  has 
accused  the  Times  of  towing  a  politi¬ 
cally  correct  line  in  news  coverage,  a 
charge  that  Lelyveld  resents. 

“I  think  that  is  crap,”  he  said.  “We 
feel  we  are  as  strict  as  ever  about  not 
editorializing  on  the  news  pages.  We 
mean  to  tell  the  news  as  straight  as 
possible.” 

For  his  part,  Lelyveld,  57,  was  not  so 
much  promoted  as  he  was  consecrated. 

Most  had  expected  that  it  was  a 
matter  of  time  until  the  slightly  built, 
intellectual  editor,  whose  32  years  at 
the  Times  have  taken  him  throughout 
the  world  and  brought  him  the  choic¬ 
est  reporting  assignments  and  manage¬ 
ment  jobs,  landed  the  top  editor’s  post 
at  the  paper. 

Lelyveld,  who  was  educated  at  Har¬ 
vard,  moved  into  the  No.  2  newsroom 
spot  of  managing  editor  after  working 


as  foreign  editor  and  in  reporting  and 
editing  positions  in  Washington,  Lon¬ 
don,  Hong  Kong,  South  Africa  and  In¬ 
dia.  He  also  wrote  a  column  in  the 
Times  Magazine. 

Lelyveld  received  a  Pulitzer  in  1986 
for  his  book  about  apartheid.  Move 
Your  Shadow. 

Sulzberger  praised  Lelyveld  for  his 
talents  and  leadership  abilities,  com¬ 
menting,  “In  the  years  ahead,  I  know 
he  will  build  on  Max’s  legacy  by  adding 
his  own  imprint  to  our  news  report.” 

Lelyveld  insisted  that  his  appoint¬ 
ment  will  not  bring  any  fundamental 
changes  in  the  paper’s  approach.  “I  was 
at  the  heart  of  the  old  regime,  and  ob¬ 
viously,  I’m  going  to  be  responsible  for 
the  new  regime.” 

Noting  that  the  paper  has  expanded 
its  metro  and  sports  sections  and 
beefed  up  its  metro  staff,  he  said,  “We 
make  marked  changes  in  the  New  York 
Times  every  year  .  .  .  and  that  sort  of 
thing  will  go  on.  We  really  believe  that 
it  is  a  basic  approach  to  keeping  this 
paper  vital  that  you  have  to  keep  reno¬ 
vating  it.” 

But  Lelyveld  is  said  to  want  to  im¬ 
prove  the  Times'  investigative  report¬ 
ing  effort,  and  his  bringing  Roberts  in 
could  indicate  this. 

Roberts  is  known  as  an  editor  who 
will  not  shy  away  from  aggressively  pur¬ 
suing  complex  stories  that  often  take 
months  to  complete  and  require  much 
ink  to  tell. 

During  his  18-year  tutelage,  the  In¬ 
quirer  became  the  No.  1  paper  in  town 
and  earned  17  Pulitzers  —  accomplish¬ 
ments  that  largely  were  because  of  its 
highly  regarded,  ground-breaking  in¬ 
vestigations. 

Bill  Dedman,  director  of  computer- 
assisted  reporting  at  the  Associated 
Press  and  a  director  of  Investigative 
Reporters  and  Editors,  expressed  opti¬ 
mism  about  Roberts’  move  to  New 
York. 

“Roberts  is  an  editor  who  under¬ 
stands  it’s  not  enough  to  say  we  sup¬ 
port  investigative  reporting  or  not  to 
stifle  it  but  instead  to  encourage  it,  to 
actively  encourage  it,”  said  Dedman, 
who  won  a  Pulitzer  for  investigative  re¬ 
porting  in  1989  while  at  the  Atlanta 
Journal  and  Constitution. 

“He  demonstrated  that  at  the  In¬ 
quirer,  and  it’s  a  good  sign  for  the 
Times  that  he’s  coming  on  board,”  Ded¬ 
man  said. 

Roberts,  like  Lelyveld,  maintains 
that  the  Times  will  stay  its  course. 

He  offered  only  praise  for  his  once 
and  future  employer  and  its  “commit¬ 


ment  to  quality  journalism,”  but  he  ex¬ 
coriated  the  newspaper  industry  at 
large. 

“I’m  concerned  about  some  of  the 
trends  that  I  see  in  the  business,”  he 
said.  “I  think  it  is  extremely  short¬ 
sighted  to  nickel-and-dime  newsrooms 
to  the  extent  that  they’re  being  reined 
in  all  across  the  country.  I  think  in  the 
long  run,  that  contributes  heavily  to 
the  erosion  of  readership.” 

Roberts,  displeased  about  diminish¬ 
ing  news  budgets,  reportedly  butted 
heads  with  Inquirer  parent  company 
Knight-Ridder  Inc.  when  he  was  at  the 
paper. 

But  he  insisted  at  the  time  that  his 
disagreements  with  management  did 
not  lead  to  his  resignation. 

The  editor  expressed  disappoint¬ 
ment  that  many  newspapers  still  em¬ 
brace  the  fast-food  approach  to  jour¬ 
nalism  that  USA  Today  instituted 
more  than  a  decade  ago. 

“It’s  sort  of  ironic  that  many  good 
papers  are  continuing  to  be  increasing¬ 
ly  imitative  of  USA  Today,  while  USA 
Today  .  .  .  now  is  doing  solid  pieces 
and  jumping  on  the  biggest  news  story 
of  the  day  and  does  a  good  many 
things  at  variance  with  its  stereotype 
and  image,”  he  said. 

In  various  press  accounts  heralding 
his  arrival  at  the  Times,  Roberts  was 
described  as  “revered,”  “absent-mind¬ 
ed,”  “taciturn,”  “rumpled,”  “mumbling,” 
“slow-talking”  and  “un-Timeslike.” 

One  former  Inquirer  colleague  com¬ 
pared  him  to  the  freakish  sage,  Yoda, 
in  the  movie  The  Empire  Strikes  Back. 

The  Wall  Street  Journal  and  Wash' 
ington  Post  both  recounted  the  legend 
that  Roberts  once  set  his  desk  on  fire 
while  smoking  a  cigarette. 

Before  joining  the  Inquirer,  Roberts 
served  as  chief  Southern  and  civil 
rights  correspondent,  chief  war  corre¬ 
spondent  in  South  Vietnam  and  na¬ 
tional  editor  at  the  Times. 

Previously,  he  was  a  reporter  and  ed¬ 
itor  at  the  Detroit  Free  Press,  Raleigh 
News  &  Observer,  Norfolk  Virginian- 
Pilot  and  Goldsboro  (N.C.)  News- Ar¬ 
gus. 

Roberts  remarked  that  he  was  at  the 
Inquirer  for  so  long  that  he  began  to 
“feel  like  part  of  the  woodwork.” 

But  he  said  the  Times  also  is  familiar 
because  of  the  many  friendships  he  has 
maintained  there  —  and  because  the 
paper  has  managed  to  lure  “a  good 
many  Inquirer  people”  during  the 
years. 

“I  don’t  feel  like  a  stranger  to  the 
place.”  BE6?P 
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News  Tech 


Hams  acquires 
Baseview  Products 


Baseview  stays  in  Ann  Arbor; 
Rogers  stays  with  Baseview 

by  Jim  Rosenberg 

TALKS  THAT  BEGAN  at  Nexpo  ’93 
between  neighboring  exhibitors  Harris 
Publishing  Systems  Corp.  and  Base- 
view  Products  Inc.  have  led  to  a  mar¬ 
riage  of  convenience,  with  both  parties 
insisting  that  business  will  be  best  if 
they  maintain  separate  identities  and 
operations. 

The  Harris  Corp.  subsidiary  in  Mel¬ 
bourne,  Fla.,  acquired  Baseview,  a 
Macintosh-based  publishing  systems 
developer,  late  last  month.  No  details 
of  the  transaction  were  disclosed. 

Both  companies  emphasized  that 
Baseview  will  retain  its  name;  remain 
at  its  Ann  Arbor,  Mich.,  headquarters; 
and  continue  product  sales  through  its 
existing  domestic  and  international 
sales  and  distribution  channels. 


Harris  sells  its  editorial,  advertising, 
imaging  and  pagination  systems  to 
medium-sized  to  large  dailies;  Baseview 
targets  small  to  medium-sized  dailies 
and  weeklies. 

Baseview  marketing  director  Robert 
Yoder  said  the  companies  will  work  to¬ 
gether  to  provide  Macintosh  links  for 
smaller  publications  now  using  Harris 
systems. 

His  counterpart  at  Harris,  Ron 
Jones,  said  that  although  Baseview  will 
operate  independently,  Harris  will 
“help  them  out  where  we  can  with 
such  skills  as  integration  .  .  .  especially 
as  they  start  to  serve  some  of  the  bigger 


newspapers  as  they  move  up  market.” 

Yoder  identified  that  market  as 
newspapers  with  about  100,000  circula¬ 
tion,  which  he  called  “a  lot  different 
from  our  core  25,000-circulation  mar¬ 
ket,”  which  Baseview  will  continue  to 
serve  on  its  own. 

A  recent  example  of  up-market  in¬ 
stallations  that  will  draw  on  Harris  ex¬ 
perience  is  Baseview’s  work  at  the 
75,000-circulation  Oakland  Press,  Pon¬ 
tiac,  Mich.  Covering  most  of  Oakland 
County,  just  north  of  Detroit,  the  Press 
is  the  largest  of  several  Baseview  cus¬ 
tomers  among  Capital  Cities/ABC  Inc. 
newspapers. 

Its  85  staffers  last  month  switched 
from  an  aging  mainframe-based  system 
to  Baseview’s  IQue  editorial  system 
and  IQueX  XTension  to  QuarkXPress 
for  pagination.  Baseview  adapted  its 


wire  capture  for  handling  multiple 
wires  and  customized  a  Sonar  Inc. 
archiving  system  for  the  newspaper’s 
use. 

Harris  vice  president  and  general 
manager  Stan  Padgett  said  the  acquisi¬ 
tion  “greatly  expands”  his  company’s 
range  of  newspaper  publishing  solu¬ 
tions,  bringing  it  a  “top-to-bottom 
range”  of  product  lines  appropriate  for 
publications  of  any  size  within  a  single 
newspaper  group.  Those  smaller  pa¬ 
pers,  he  said,  will  be  able  to  buy  suit¬ 
able  publishing  systems  and  enjoy  the 
same  kind  of  support  and  service  that 
Harris  offers  their  larger  sister  papers. 


Padgett  said  Harris  does  not  intend 
to  change  Baseview  products.  But 
pointing  to  “a  few  customers”  that 
asked  it  for  a  little  more  in  such  areas 
as  high-end  PostScript  output  and  OPI 
service,  he  said,  “There  were  a  few 
places  where  Baseview  had  some  up¬ 
side  opportunities  that .  .  .  from  a  tech¬ 
nology  standpoint”  probably  could 
have  been  met  by  Harris  Publishing 
products. 

Padgett  said  a  hugh  customer  base 
“certainly  was  one”  of  Baseview’s  at¬ 
tractions  —  it  has  more  than  1,000 
customer  sites  in  dozens  of  countries, 
with  a  heavy  overseas  presence  in 
Latin  America  and  Europe.  Also  mak¬ 
ing  the  company  an  attractive  acquisi¬ 
tion,  he  said,  was  that  “they’re  one  of 
the  few  suppliers  in  the  industry  that 
are  growing  at  a  fairly  decent  rate.” 

Yoder  said,  “We’ve  been  suffering 
hypergrowth  recently,”  adding  that 
Baseview  is  averaging  15  installations  a 
week  and  its  work  force  has  almost 
doubled  in  the  past  18  months.  Base- 
view  said  it  installed  software  at  12 
sites  in  December  and  took  on  14  new 
customers  in  the  first  five  weeks  of 

1994. 

In  addition  to  its  technical  exper¬ 
tise,  Yoder  said,  Harris  has  the  finan¬ 
cial  resources  to  support  that  business 
growth  and  Baseview’s  continuing 
product  development. 

He  said  that  because  operations  will 
not  be  consolidated  and  Harris  is  ex¬ 
pected  to  contribute  to  sales  growth, 
Baseview’s  work  force  probably  will 
continue  to  grow  and  no  executive 
changes  are  anticipated  as  a  result  of 
the  acquisition. 

Former  Baseview  co-owners  Jim 
Meyer  and  Dave  Luther  remain  associ¬ 
ated  with  the  company  that  they 
founded  in  1989  and  reportedly  named 
after  a  street  sign. 

Shortly  before  Baseview  moved  from 
Dexter,  Mich.,  to  nearby  Ann  Arbor  in 
1991,  Don  Rogers  joined  the  company, 
where  he  soon  was  named  CEO.  Now 
in  charge  of  a  Harris  subsidiary,  he  re¬ 
tains  the  CEO’s  post  and  reports  to 
Padgett,  Yoder  said. 

Computype,  another  firm  led  by 
Rogers,  was  acquired  by  Harris  in  1976. 
Two  years  later,  Rogers,  a  pioneer  in 
typesetter  keyboard  development, 
started  his  own  composition  and  edit¬ 
ing  software  development  firm. 

Computype,  meanwhile,  disap- 


Harris  vice  president  and  general  manager  Stan 
Padgett  said  the  acquisition  “greatly  expands”  his 
company’s  range  of  newspaper 
publishing  solutions  .... 
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peared  as  a  Harris  subsidiary.  Reasons 
given  for  its  demise  range  from  the 
simple  —  “much  duplication”  with 
Harris’  editorial  system  (it  introduced 
the  2500  in  1972),  Yoder  said  —  to  the 
severe  —  “Harris  .  .  .  methodically  de¬ 
stroyed  the  company,”  according  to  an 
industry  chronology  that  prefaces  the 
Seybold  Installations  Directory,  1985. 

According  to  those  at  Harris  who 
remember,  Jones  said,  when  Harris  ac¬ 
quired  Computype,  it  “totally  integrat¬ 
ed  it  into  the  base  operation  down 
here  in  Florida,”  closing  the  original 
shop  in  Michigan.  Personnel  and  tech¬ 
nology  were  folded  into  the  Harris  op¬ 
eration  and  product  line. 

“That’s  not  the  strategy  this  time,” 
Jones  quickly  added,  repeating  Harris’ 


intention  to  keep  Baseview  as  it  is  in 
Michigan. 

Baseview,  he  said,  will  be  able  to 
“draw  from  us  the  resources  they  need 
to  do  more  things  in  newspapers,  much 
as  we  draw  resources  from  our  parent, 
the  $3  billion  Harris,  to  do  more 
things  with  newspapers.” 

Harris  Corp.  comprises  four  major 
businesses  based  on  related  technolo¬ 
gies:  electronic  systems,  communica¬ 
tions,  semiconductors  and  office  equip¬ 
ment. 

Veterans  of  Computype  survive  at 
Baseview  and  now,  again,  at  Harris. 
“We’ve  got  several  Computype  people 
working  here  Yoder  said.  Among 
them  are  co-founder  Luther  and  East¬ 
ern  regional  sales  manager  A1  Geist. 

Baseview  software  modules  can  be 
assembled  into  systems  best  suited  to  a 
newspaper’s  needs.  In  addition  to  edi¬ 
torial  and  classified  front  ends,  they  in¬ 
clude  the  editorial  database,  communi¬ 
cations  and  file  conversions,  and  busi¬ 
ness  software  for  advertising  and 
circulation.  Pagination  through  Quark¬ 
XPress  utilizes  Baseview  XTensions  to 
XPress. 

For  the  Associated  Press,  Baseview 
developed  software  that  captures  and 
updates  SelectStocks  information  on  a 
Macintosh  for  layout  in  QuarkXPress, 
an  XTension  to  which  later  automated 
the  process. 

Harris’  300-plus  installations  are 


spread  throughout  20  countries.  Its  sys¬ 
tems  are  served  by  Sun  Sparc  ma¬ 
chines,  and  its  latest  PC  front  end  op¬ 
erates  in  the  Windows  environment. 
Its  XP-21  page  server  is  the  hub  for 
paginating  from  editorial  and  advertis¬ 
ing  text,  graphics  and  imaging  work¬ 
stations.  Among  its  recent  introduc¬ 
tions  is  its  Vantage  archiving  system. 

Padgett  said  Baseview  represents  but 
“one  element  of  our  growth  strategy.” 

Among  other  ventures  and  invest¬ 
ments  being  explored,  he  said,  “our 
next  moves  will  most  likely  be  in  the 
area  of  new  media.” 

Three  weeks  before  it  took  over 
Baseview,  Harris  said  it  reached  an 
agreement  with  Wichita-based  Brite 
Voice  Systems  Inc.  to  jointly  market 


prepress  and  audiotex  system  solutions 
to  North  and  South  American  news¬ 
papers. 

In  addition  to  audiotex,  systems  de¬ 
signed  by  Brite  include  interactive 
voice  response,  voice  recognition  and 
interactive  facsimile. 

Brite  already  is  involved  in  speech- 
into-text  conversion  for  classified  ads, 
and  Padgett  said  Harris  is  interfacing 
its  systems  and  Brite’s.  “A  little  further 
down  the  road,”  he  added,  Harris  is 
considering  “other  information,”  not 
necessarily  advertising,  that  may  be  of 
interest  to  its  customers. 

Though  acquisition  continues  as 
“one  of  several  tools  for  growth,”  Pad¬ 
gett  said,  Harris’  interest  in  new  media 
has  not  led  to  negotiations  to  acquire 
Brite. 

In  the  meantime,  the  first  phase  of 
its  alliance  with  Vu/Text,  announced 
at  Nexpo  ’93,  has  proved  fruitful.  Pad¬ 
gett  reported  that  an  interface  “that 
looks  pretty  slick”  is  being  completed 
in  the  effort  to  integrate  Harris’  Van¬ 
tage  image  and  object  archival  system 
with  Vu/Text’s  Save  library  system. 
“We  have  a  couple  of  customers  that 
are  looking  at  beta  sites  for  that.” 

Talks  with  Vu/Text  about  moving  to 
the  “next  level”  involve  tighter  integra¬ 
tion,  maintaining  and  managing  other 
types  of  information,  and  making  that 
information  “available  throughout  the 
newspaper  enterprise.” 


Tribune  Co. 
sheds  more  of 
newsprint  maker 

TRIBUNE  CO.  MOVED  to  dramatical¬ 
ly  reduce  its  share  of  QUNO  Corp.,  a 
big  Canadian  newsprint  maker. 

By  selling  5.5  million  shares  of 
QUNO  common  stock  for  a  gross  pro¬ 
ceed  of  approximately  $100  million.  Tri¬ 
bune  reduced  its  equity  interest  in 
QUNO  from  59%  to  34%,  the  compa¬ 
ny  said.  On  a  full  diluted  basis,  its  stake 
declined  from  73%  to  57%,  the  compa¬ 
ny  said. 

The  sale  continues  the  move  away 
from  paper  operations  by  Tribune,  the 
Chicago-based  media  company  that  has 
been  expanding  its  interests  in  enter¬ 
tainment  and  print  and  digital  informa¬ 
tion. 

QUNO  is  a  former  wholly  owned 
subsidiary  of  Tribune.  In  February  1993, 
Tribune  completed  an  initial  public  of¬ 
fering  in  Canada  of  9  million  common 
shares  at  $15  (Canadian)  per  share  — 
reducing  its  stake  of  voting  common 
equity  shares  below  50%. 

Tribune  said  its  latest  sale  was  for 
$24.75  (Canadian)  per  share.  The  trans¬ 
action  was  expected  to  close  by  mid- 
April. 

Woody  Gundy  Inc.  led  the  syndicate 
of  underwriters  that  purchased  the 
shares. 

QUNO  operates  two  paper  mills,  one 
at  Thorold,  Ontario,  and  another  at 
Baie-Commeau,  Quebec.  In  addition,  it 
owns  and  operates  a  sawmill  at  Baie- 
Commeau  as  well  as  recycling  opera¬ 
tions  in  Toronto. 

Its  primary  customers  are  newspaper 
and  commercial  publishers  in  the  Unit¬ 
ed  States  and  Canada. 

Pearson  buying 
U.S.  software  firm 

BRITISH  PUBLISHING  COMPANY 
Pearson  PLC  has  agreed  to  pay  $462 
million  for  Software  Toolworks  Inc.,  a 
Novato,  Calif. -based  producer  of  educa¬ 
tional  and  entertainment  software. 

The  publisher  of  the  London  Finan¬ 
cial  Times  said  the  acquisition  gives  it  a 
foothold  in  multimedia  entertainment 
and  educational  software  and  a  new 
outlet  for  information  produced  by  its 
newspapers  and  magazines. 

Pearson  joins  a  list  of  U.S.  publishing 
companies  buying  into  education  and 
multimedia. 


Yoder  said,  “We’ve  been  suffering  hypergrowth 
recently,”  adding  that  Baseview  is  averaging  15 
installations  a  week  and  its  work  force  has  almost 
doubled  in  the  past  18  months. 
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Interactive  Communications 


Public  records 
advocate  urged 
in  Florida 

Legislature  also  considering  a  bill  that  would 
charge  people  seeking  electronic  copies  of  public 
records  fees  calculated  by  the  computer  byte 


by  Mark  Fitzgerald 

FLORIDA  SHOULD  CREATE  an  in¬ 
dependent  “public  records  advocate” 
who  would  represent  the  public  inter¬ 
est  when  issues  of  access  to  public 
records  or  data  protection  arise,  an  im¬ 
portant  state  legislative  committee  has 
recommended. 

In  a  wide-ranging  report  about  pub¬ 
lic  access  to  state  electronic  records, 
the  Florida  Legislature’s  Joint  Commit¬ 
tee  on  Information  Technology  Re¬ 
sources  opposes  the  copyrighting  of 


government  records,  statutory  flat  fees 
for  access  to  public  information  and 
charging  higher  fees  to  those  who  in¬ 
tend  to  use  public  records  for  commer¬ 
cial  purposes. 

The  report,  “Electronic  Records  Ac¬ 
cess:  Problems  and  Issues,”  urges  the 
state  to  continue  its  long  tradition  of 
open  access  to  government  and  its 
public  records. 

It  vigorously  opposes  using  electron¬ 
ic  public  records  as  a  fee-generating 
cash  cow,  and  it  says  establishing  a 
statutory  fee  structure  “may  be  con¬ 
trary  to  the  spirit  and  intent  of  Flori¬ 
da’s  Public  Records  Law.” 

Even  as  the  report  was  released, 
however,  the  state  House  of  Represen¬ 
tatives  began  considering  a  bill  that 
would  charge  people  seeking  electron¬ 
ic  copies  of  public  records  fees  calculat¬ 
ed  by  the  computer  byte,  or  character. 


Under  this  bill,  users  would  be 
charged  for  each  1,000  bytes  up  to  3 
million  bytes  of  information.  Fees 
would  drop  to  for  each  2,000  bytes 
for  the  next  7  million  bytes  and  l0  per 
10,000  bytes  for  more  than  10  million 
bytes. 

The  maximum  charge  for  a  single  re¬ 
quest  for  information  would  be  $3,000. 

The  bill  is  opposed  by  news  organi¬ 
zations  in  the  state,  including  the 
Florida  Press  Association. 

Though  the  joint  committee  report 
does  not  address  this  specific  legisla¬ 


tion,  it  recommends  that  state  agencies 
charge  only  enough  to  cover  the  cost 
of  obtaining  the  information. 

The  report  also  notes  that  technolo¬ 
gy  makes  fulfilling  some  very  large  in¬ 
formation  requests  —  such  as  for  the 
entire  database  of  an  agency  —  actual¬ 
ly  cheaper  than  smaller  and  more  spe¬ 
cific  information  requests. 

Similarly,  it  opposes  attempts  to 
charge  commercial  data  users  more  for 
information. 

“In  addition  to  the  practical  difficul¬ 
ties  of  questioning  and  verifying  the 
identity  of  requesters,  there  are  serious 
public  policy  concerns  and  constitu¬ 
tional  issues  inherent  in  distinguishing 
between  users  of  public  records  and  as¬ 
sessing  fees  for  access  to  public  records 
based  on  the  commercial  motivation  of 
a  requester,”  the  report  says. 

The  report  also  recommends  that 


the  state  make  its  electronic  records 
available  in  universally  accessible 
forms. 

Now  electronic  records  at  many 
Florida  state  agencies  are  organized  by 
a  variety  of  proprietary  software  pro¬ 
grams. 

At  times,  this  has  had  the  effect  of 
restricting  public  access,  the  report 
says. 

It  cites  as  an  example  the  St.  Peters¬ 
burg  Times,  which  requested  a  copy  of 
the  Hillsborough  County  government 
database. 

Because  the  database  was  on  a 
Hewlett  Packard  software  program  that 
condensed  the  data  —  making  it  unin¬ 
telligible  without  using  that  proprietary 
program  —  the  newspaper  asked  that 
it  be  converted  into  a  universally  ma¬ 
chine-readable  form. 

“The  [county  government  informa¬ 
tion]  custodian  refused  .  .  .  even 
though  the  software  contained  a  utili¬ 
ty  which  would  allow  for  such  conver¬ 
sion,”  the  report  says. 

“The  custodian  offered  instead  a  pa¬ 
per  copy  of  the  entire  database,  which 
the  newspaper  refused.” 

To  keep  abreast  of  the  many  access 
problems  created  by  constantly  chang¬ 
ing  technology,  the  joint  committee 
recommends  creation  of  a  state  “public 
records  advocate.” 

The  advocate,  the  report  says,  would 
“address  public  access  and  data  protec¬ 
tion  policies  and  issues  on  a  continu¬ 
ing  basis;  assist  the  Department  of 
State  in  promulgating  a  model  access 
policy;  and  assist  the  public  in  access¬ 
ing  public  records  and  .  .  .  serve  as  the 
representative  of  the  public  interest 
when  public  records  and  data  protec¬ 
tion  issues  are  before  the  Florida  Legis¬ 
lature.” 

Microsoft,  TCI 
test  interactive  TV 

THE  BIGGEST  NAMES  in  computer 
software  and  cable  television  are  com¬ 
bining  to  test  interactive  television  ser¬ 
vices  in  and  near  their  hometowns. 

A  new  operating  system  from  Mi¬ 
crosoft  Corp.,  Redmond,  Wash.,  and 
cable  systems  operated  by  Denver-based 
Tele-Communications  Inc.  will  be  used 
in  technology  trials  later  this  year  in 
Seattle  and  Denver. 


The  [fee]  bill  is  opposed  by  news  organizations  in 
the  state,  including  the  Florida  Press  Association. 
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ClariNet  switches  from 
UPl  to  AP,  Reuters 


by  Jim  Rosenberg 

CLARINET  COMMUNICATIONS 
Corp.,  San  Jose,  Calif.,  last  month 
switched  newswires  that  supply  its 
news  and  information  service  on  the 
Internet.  Reports  from  the  Associated 
Press  and  Reuters  replaced  those  of 
United  Press  International  on  the 
company’s  ClariNews  (E6?P,  Oct.  9, 
1993,  p.  26). 

“Most  people’s  opinion  is  there’s 
been  a  decline  in  UPI”  during  the  past 
several  years,  ClariNet  president  Brad 
Templeton  said.  “We  feel  we  were 
treated  very  poorly  by  them  too.” 

ClariNews  readers  have  a  high  inter¬ 
est  in  international  news,  Templeton 
said.  Without  the  space  constraints  of 
the  printed  product,  an  electronic 
newspaper  can  deliver  more  of  that 
news  than  many  readers  will  find  else¬ 
where,  he  added. 

The  AP  and  Reuters  are  dependable 
sources,  he  continued,  and  ClariNews 
readers  (who,  Templeton  said,  now 
number  close  to  60,000)  have  com¬ 
mented  favorably  on  the  switch. 

Though  UPI  sought  a  higher  fee 
when  its  service  to  ClariNet  came  up 
for  renewal,  Templeton  said,  price  was 
“not  the  prime  reason”  for  the  switch. 
In  any  event,  the  cost  to  new  sub¬ 
scribers  is  going  up. 


COMPTON’S  MULTIMEDIA  Publish¬ 
ing  Group  was  dealt  a  setback  in  the 
unusual  reconsideration  of  its  patent  on 
a  CD-ROM  information  retrieval  sys¬ 
tem. 

In  a  March  24  decision,  the  U.S. 
Patent  Office  rejected  Compton’s  claim 
for  a  patent.  The  patent,  which  is  joint¬ 
ly  owned  by  Tribune  Co.  and  Encyclo¬ 
pedia  Britannica,  remains  in  effect 
while  the  companies  decide  whether  to 
appeal  the  rejection. 

The  office  previously  had  granted  a 
patent  to  the  Tribune  unit  but  agreed  to 
reconsider  the  decision  after  an  out¬ 
pouring  of  protests  from  multimedia 
competitors  and  users. 


He  said  a  special  AP  Bulletin  Line 
was  created  for  ClariNews  for  the  small 
groups  that  sell  services  to  others.  The 
news  is  limited  to  summaries,  though 
sports  and  other  categories  are  unaf¬ 
fected.  For  some  of  the  smallest  opera¬ 
tions,  Templeton  said,  the  price  is 
more  than  they  wish  to  pay.  The  ver¬ 
sion  contains  nothing  from  Reuters. 

Those  smallest  operators  represent¬ 
ed  only  “about  10%  of  our  circulation,” 
he  said,  adding  that  UPI  had  hinted 
that  it  wanted  a  similar  arrangement. 

The  wire  services’  concern,  Temple¬ 
ton  said,  is  that  ClariNet  resells  Clari¬ 
News  to  very  small  bulletin  board  ser¬ 
vices  that  compete  locally  with  Com¬ 
puServe  and  other  large  commercial 
on-line  services  but  could  never  afford 
to  buy  a  major  wire  service’s  news 
report.  (CompuServe  recently  an¬ 
nounced  that  it  will  offer  access  to  the 
Internet  later  this  year.)  The  AP  and 
Reuters  charged  more  to  provide  their 
material  in  ClariNet  to  those  services, 
he  said.  In  the  end,  the  slimmed-down 
report  from  the  AP  was  made  avail¬ 
able,  though  not  every  small  BBS 
could  carry  the  extra  cost. 

Templeton  said  he  also  is  looking  for 
a  supplemental  wire  for  ClariNews, 
whose  small  staff  is  now  somewhat 
larger  because  editorial  work  has  in¬ 
creased. 


At  issue  is  Compton’s  claim  to  a 
patent  for  a  series  of  techniques  that  al¬ 
low  retrieval  of  text,  graphics,  audio, 
animation  and  video  information  from 
multimedia  databases. 

Opponents  of  the  patent  argue  that 
Compton’s  should  not  be  able  to  claim 
ownership  of  the  popular  retrieval  tech¬ 
niques.  Granting  the  patent  —  allowing 
Compton’s  to  license  its  techniques  — 
could  make  multimedia  development 
prohibitively  expensive  and  slow  down 
development  of  developing  technologies 
such  as  home  movies-on-demand  or  in¬ 
teractive  shopping.  The  patent  claim  is 
being  challenged  formally  by  Microsoft 
Corp.  and  Time  Warner  Inc. 


Tribune  Co. 
to  consult  on 
TV  ventures 

AFTER  A  YEAR  of  running  its  own 
24-hour  local  cable  news  channel.  Tri¬ 
bune  Co.  is  offering  to  advise  news¬ 
papers  about  how  to  branch  out  into 
TV  news. 

Tribune  subsidiary  Tribune  Regional 
Programming,  which  started  Chicago- 
Land  Television  News  in  January  1993, 
said  it  established  the  consultancy  part¬ 
ly  because  of  interest  in  CLTV,  which 
has  attracted  visitors  from  more  than 
30  newspapers  and  TV  stations  in  little 
more  than  a  year. 

“In  order  to  continue  to  meet  this 
kind  of  demand,  we  had  to  come  up 
with  a  way  to  compensate  for  our  time 
and  benefit  from  our  experience.  That’s 
what  this  new  service  is  all  about,”  said 
Mike  Adams,  the  former  CLTV  director 
of  news  and  programming  who  estab¬ 
lished  the  consultancy  as  Tribune  Re¬ 
gional  Programming  director  of  devel¬ 
opment. 

The  consultancy  is  advising  news¬ 
papers  and  broadcasters  considering  ca¬ 
ble  ventures,  Adams  said. 

Tribune  offers  its  experience  in  com¬ 
bining  newspaper  and  cable  news  oper¬ 
ations  “in  an  entirely  new  way,”  said 
Adams,  who  also  helped  start  a  cable 
news  channel  in  New  Orleans. 

CLTV  is  fully  integrated  with  Tri¬ 
bune’s  flagship  Chicago  Tribune  —  an 
unusual  collaboration  between  media 
that  traditionally  view  each  other  with 
suspicion.  CLTV’s  newsroom,  in  fact, 
shares  a  room  with  the  Tribune’s  subur¬ 
ban  bureau  in  Oak  Brook,  111.  CLTV 
also  maintains  a  camera  in  the  Tribune’s 
Tribune  Tower  newsroom. 

CLTV  has  succeeded  to  the  extent 
that  it  has  grown  from  600,000  homes 
to  1.1  million,  but  it  still  is  losing  mon¬ 
ey  and  is  not  expected  to  make  a  profit 
for  four  years.  Nevertheless,  interest  by 
newspapers  in  communicating  news 
through  TV  screens  is  exploding,  as  it  is 
with  computers  and  telephones. 

Despite  the  failure  of  an  ambitious 
daily  cable  news  show  at  Newsday  in 
the  1980s,  Freedom  Communications 
Inc.  now  operates  a  cable  news  channel 
in  Orange  County,  Calif.  The  PhiladeU 
phia  Inquirer  is  planning  to  start  a 
nightly  news  show,  based  on  the  next 
edition  of  the  newspaper  and  broadcast 
by  Tribune’s  Philadelphia  outpost.  And 
the  Boston  Globe  has  announced  a 
news  venture  with  a  regional  cable  sys¬ 
tem. 


Compton’s  loses  first  round 
in  CD-ROM  patent  challenge 
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Ad  Data 


Ad  inches  carried 
by  top  25  papers 
in  circulation 

Los  Angeles  Times,  New  York  Times,  Miami  Herald, 
Dallas  Morning  News,  Washington  Post,  Houston 
Chronicle,  Orange  County  Register  are  among  the 
retail  and  national  ad  inch  leaders  in  1 993 


THE  LOS  ANGELES  Times  carried 
the  most  national  advertising  inches 
on  a  daily  basis  in  1993,  and  the  New 
York  Times  carried  the  most  ad  inches 
Sundays,  according  to  Competitive 
Media  Reporting,  which  measures 
newspaper  advertising  inches  in  120 
newspapers. 

The  Dallas  Morning  News  carried 
the  most  retail  advertising  inches  on  a 
daily  basis,  and  the  Miami  Herald  car¬ 
ried  the  most  retail  ad  inches  Sundays. 

The  daily  Los  Angeles  Times  ran 
453,404  inches  of  national  advertising, 
with  the  motion  pictures  category  be¬ 
ing  the  largest  (204,662  inches). 

The  Sunday  New  York  Times  ran 
269,475  inches  of  national  advertising, 
also  with  the  motion  pictures  category 
being  the  largest  (63,596  inches). 

The  daily  Morning  News  carried 
999,834  inches  of  retail  advertising, 
with  the  largest  category  being  depart¬ 
ment  stores  (343,831  inches). 

Other  daily  newspapers  with  more 
than  900,000  retail  ad  inches  during 
the  year  were  the  Los  Angeles  Times 
(970,531)  and  Orange  County  Register 
(956,480). 

The  Sunday  Herald  carried  425,974 
inches  of  retail  advertising,  with  the 
largest  category  being  automobile  sup¬ 
ply  stores  ( 166,839  inches). 

Other  Sunday  newspapers  with 
more  than  300,000  national  ad  inches 
were  the  Morning  News  (370,328),  Mil¬ 
waukee  Journal  (316,150)  and  Houston 
Chronicle  (303,584). 

The  Los  Angeles  Times  ran  the  most 
combined  daily  and  Sunday  national 
inches  (652,404)  followed  by  the  New 


York  Times  (631,483),  Chicago  Tribune 
(375,050),  Boston  Globe  (364,249),  Reg¬ 
ister  (287,909)  and  Newark  Star-Ledger 
(279,480). 

The  Morning  News  ran  the  most 
combined  daily  and  Sunday  retail 
inches  (1,370,162)  followed  by  the  Los 
Angeles  Times  (1,233,936),  Chronicle 
(1,167,593),  Register  (1,137,583),  Wash¬ 
ington  Post  (1,062,077)  and  Herald 
(1,037,344). 

In  Detroit,  where  the  Detroit  Free 
Press  and  Detroit  News  are  in  a  joint 
operating  agreement,  the  daily  Free 
Press  had  92,222  national  ad  inches 
compared  with  89,432  in  the  News  and 
the  combined  Sunday  paper  had  67,742 
inches. 

The  daily  Free  Press  carried  355,234 
retail  ad  inches,  and  the  News  carried 
313,977  inches.  The  combined  Sunday 
paper  ran  121,941  retail  ad  inches. 

The  newspaper  carrying  the  most 
daily  and  Sunday  combined  national 
and  retail  ad  inches  was  the  Los  Ange¬ 
les  Times  with  1,886,340  followed  by 
the  Morning  News  (1,629,853),  Register 
(1,425,492),  Post  (1,413,032),  Chron¬ 
icle  (1,314,145),  New  York  Times 
(1,302,485),  Herald  (1,241,241),  Tribune 
(1,226,386),  San  Diego  Union-Tribune 
(1,220,677),  Star-Ledger  (1,176,866), 
Globe  (1,085,386)  and  Philadelphia  In¬ 
quirer  (1,050,177). 

The  top  national  advertising  cate¬ 
gories  overall  were  motion  pictures, 
banks  and  savings  institutions,  airlines, 
hotels  and  resorts,  and  factory  automo¬ 
tive.  The  top  retail  ad  categories  over¬ 
all  were  department  stores,  food  stores, 
consumer  electronics  stores,  furniture 


stores  and  sporting  goods  stores. 

For  information  about  Competitive 
Media  Reporting  data,  write  to  Jim 
Pauli,  CMR,  3102  Oak  Lawn  Ave., 
Suite  510,  Dallas,  Texas. 

Distribution  of 
coupons  up  in  ’93 

DURING  THE  FOURTH  quarter  of 
1993,  packaged  goods  manufacturers  in¬ 
creased  cents-off  couponing  despite 
earlier  predictions  that  couponing  ac¬ 
tivity  would  be  down  during  the  year. 
Promotion  Information  Management 
said. 

In  1993,  the  total  number  of  coupons 
distributed  through  newspapers,  maga¬ 
zines  and  direct  mail  increased  3%  from 
1992,  although  that  was  the  smallest 
gain  since  PIM  began  tracking  coupon 
activity  in  1983,  under  its  former  name 
Summary  Scan. 

During  the  fourth  quarter  of  1993, 
90.6  billion  coupons  were  distributed, 
exceeding  second-quarter  volume  of 

88.8  billion  and  third-quarter  volume  of 

85.8  billion.  In  the  fourth  quarter  of 
1992,  the  estimated  coupon  count  was 

77.9  billion. 

Knight'Ridder  unit 
offers  camera-ready 
advertorial  sections 

KNIGHT-RIDDER  PRODUCTIONS 
Inc.  has  launched  a  series  of  six  camera- 
ready  advertorial  sections  aimed  at 
non-traditional  advertisers. 

The  16-page  sections  are  set  up  with 
a  50-50  editorial-to-advertising  ratio 
and  are  aimed  at  helping  newspapers 
boost  their  advertising  revenue.  For 
newspapers  that  wish  to  use  the  sec¬ 
tions,  the  initial  investment  is  $300  to 
$750,  depending  on  the  daily  circula¬ 
tion  and  the  number  of  sections  the  pa¬ 
per  contracts. 

Muirhead  to 
head  Saatchi 

SAATCHl  AND  SAATCHI  an¬ 
nounced  that  Bill  Muirhead  has  been 
appointed  CEO  of  Saatchi  in  North 
America. 
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Top  25  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

Full  year  1993  -  Full  Run  ROP,  excluding  preprints 


Alcoholic 

Faclory 

Conputan  & 

Cradh 

FaadA 

HalalaBi 

hlatlaa 

NEWSPAPER 

TOTAL 

Airliiwt 

Beveragts 

lutoiiiotivo 

Banhs 

SoAwara 

Carpa 

Haaaahald 

Aaaaila 

hiaaraaca 

li»aata<aMa 

Pichiraa 

Tahacca 

UUlWaa 

1.  N«w  Yorkllincs 

362.008 

51.699 

im 

20.573 

55.137 

7.931 

3.711 

3.894 

14.001 

3.525 

17.179 

148.858 

358 

33.374 

2.  Lm  Ai^I«s  Times 

453,404 

38.385 

1.636 

67.397 

40.391 

5.383 

1.995 

12.954 

19.354 

10.383 

7.549 

204  662 

516 

42.800 

5.  lashlfiKtofl  Post 

258.327 

32.764 

925 

33.628 

55.142 

4.949 

2.490 

7.203 

7.804 

6.415 

8.401 

75.012 

264 

23.332 

4.  New  York  Daily  News 

115.272 

15.619 

505 

3.457 

23.626 

420 

168 

1.748 

4.755 

1.246 

24 

53.614 

273 

9.817 

5.  Ne«^ 

166.521 

18.776 

301 

9.910 

78.099 

733 

3.037 

2.304 

1.458 

924 

40.485 

362 

10.133 

6.  CbkaKO  lyilNine 

251.023 

25.043 

1.452 

59.465 

38.854 

3.236 

1.085 

8.716 

15.779 

1.698 

4.921 

56.672 

U5 

33.658 

7.  Detroit  Free  Press 

92.222 

8.589 

260 

15.120 

13.898 

2.119 

66 

2.578 

1.135 

1.092 

1.567 

34.243 

424 

11.134 

8.  San  Francisco  Chrookie 

182.687 

25.904 

443 

25.130 

26.026 

3.023 

1.078 

1.549 

7.876 

6.093 

5.242 

59.7% 

258 

20770 

9.  Chlo^to  San'IlBMS 

163.742 

17.177 

662 

24.116 

35.938 

270 

181 

5.393 

4.909 

1.167 

337 

56.008 

261 

17.325 

lO.  Boston  Globe 

219.507 

30.915 

1,128 

18.276 

35.216 

4.187 

1.525 

5.450 

25.402 

6.230 

5.204 

53.980 

586 

31.409 

1 1.  Dallas  Morning  News 

170.869 

15.151 

856 

27.113 

29.237 

2.620 

1.022 

5.686 

5.716 

715 

7.462 

42.476 

499 

32.317 

12.  Pfalladelphia  Inquirer 

163.529 

11693 

140 

18.718 

47.962 

3.099 

%5 

3.484 

5.573 

7.662 

2.863 

48.023 

475 

12.875 

15.  Newark  Star.Ledger 

161.445 

33.918 

344 

18.389 

46.341 

477 

77 

3.534 

4.947 

5.094 

1.551 

32.023 

427 

14.324 

14.  Houston  Chronicle 

96.437 

12.248 

184 

17.408 

19.056 

2.374 

935 

5.398 

1.592 

325 

4.077 

6.836 

701 

25.306 

19.  Minneapolis  Star 

TMbone 

73.967 

4.646 

51 

7.605 

21.597 

2.636 

488 

5.185 

6.150 

4.487 

7.751 

715 

5% 

12.060 

16.  Cleveland  Plain  Dealer 

78.269 

14.622 

269 

6.410 

29.890 

831 

139 

3.613 

2.534 

1.959 

1.747 

1.619 

387 

14.251 

17.  New  York  Post 

70.991 

10.118 

452 

2.381 

4.792 

65 

188 

6.042 

1.515 

216 

40.849 

294 

4.080 

18.  Miami  Herald 

138.809 

17.506 

391 

21.755 

24.699 

1.416 

1.136 

5.714 

3.815 

4.629 

3.728 

38.429 

469 

15.124 

19.  San  Diego  I'nlon- 

168.755 

7.515 

900 

35.211 

24.963 

2.082 

363 

5.444 

8.464 

9.924 

4.142 

45.492 

258 

23.997 

IHbuoe 

20.  Detroit  News 

89.432 

9.362 

280 

14.452 

14.047 

1.693 

263 

2.519 

864 

747 

1.658 

32.905 

424 

10.218 

21.  Phoenix  Arizona 

Republic 

61.900 

4.068 

268 

8.290 

21.539 

1.034 

9 

7.239 

1.700 

3.052 

l.%9 

58 

387 

12.289 

22.  Orange  County  Register 

203.765 

25.350 

1.348 

49.243 

27.815 

3.275 

418 

6.722 

10.860 

9.141 

884 

41.155 

387 

27.169 

25.  Denver  Rocky 

.Mountain  News 

132.301 

5.821 

833 

23.540 

32.459 

1.228 

525 

7.602 

5.664 

2.414 

1.375 

33.668 

560 

16.614 

24.  Baltimore  Sun 

105.277 

15.320 

785 

11.717 

26.339 

683 

2.279 

2.657 

1.520 

2.913 

3.341 

29.557 

258 

7.908 

29.  St  Louis  Post-Dispatch 

77.198 

10.104 

4 

10.106 

27.553 

1.409 

517 

2.768 

1.942 

2.182 

1.349 

246 

474 

18.544 

Top  25  Sunday  Newspapers 

Ad  Inches  in 

Selected  National  Catego 

ries* 

Full  year 

1993 

-  Full  Run  ROP,  excluding  preprints 

Alcoholic 

Factwy 

Computafa  1 

CraPK 

FaadA 

HatalaA 

Matlan 

NEWSPAPER 

TOTAL 

Airllnn 

Btvoriits 

Automotivo 

Banha 

Saflwara 

Carda 

Haaaahald 

Raaarta 

Inauranca 

Invaatmanta 

PIctaraa 

TahKca 

UtHWaa 

1.  New  York  Times 

269.475 

19.572 

7.614 

38.892 

31.644 

2.629 

6.828 

4.034 

58.482 

3.143 

17.430 

63.5% 

661 

14.951 

2.  Los  Angeles  Times 

199.000 

15.328 

3.999 

16.981 

12.107 

599 

2.716 

5.486 

62.744 

1.770 

3.436 

57.031 

545 

16.260 

5.  Detroit  News  A  Free 

67.742 

2.294 

77 

21.373 

16.927 

209 

382 

877 

4.%7 

827 

1.393 

11.465 

197 

6.756 

Press 

4.  Washington  Post 

92.628 

5.632 

120 

9.376 

24.276 

677 

570 

464 

17.138 

954 

7.165 

16.058 

10.198 

9.  Chicago  IHbune 

124.027 

9.286 

326 

35.102 

7.572 

2.339 

1.134 

2.181 

24.968 

1.594 

3,501 

13.714 

233 

22.080 

6.  Philadelphia  Inquirer 

97.440 

4.642 

70 

13.304 

24.395 

2.031 

489 

1.154 

21.463 

3.171 

1.651 

14.344 

319 

10.409 

7.  New  York  Dally  News 

46.708 

1.820 

289 

2.115 

876 

153 

6% 

16.519 

302 

9 

15.056 

627 

8.247 

8.  Newsday 

39.470 

2.942 

3.501 

5.2% 

252 

179 

17.602 

7 

24 

7.883 

1.787 

9.  Dallas  Morning  News 

88.822 

8.412 

42 

9.858 

23.881 

1.637 

324 

1.157 

11.417 

1.226 

3.441 

13.042 

31 

14.354 

10.  Boston  Globe 

144.742 

8.253 

277 

20.998 

35.517 

1.798 

574 

2.936 

36.028 

3.660 

5.107 

14.163 

10 

15.423 

1 1 .  Atlanta  journal  A 

41.593 

4.450 

49 

5.401 

8.525 

1.626 

50 

263 

14.292 

666 

2.181 

162 

3.928 

Constitution 

12.  Newark  Sta^Ledger 

118.035 

5.733 

11 

10.840 

48.385 

360 

101 

1.384 

31.515 

1.925 

4.779 

7.681 

5.324 

15.  San  FranclKO 

90.588 

6.973 

621 

13.007 

8.066 

558 

432 

1.406 

31.934 

232 

2.964 

14.669 

9.728 

Chronkle/ExMiiner 

14.  Minneapolis  Star 

36.529 

1.017 

1.785 

5.618 

290 

714 

3.476 

13.217 

952 

1.305 

1% 

128 

7.831 

TYibune 

19.  Houston  Chronicle 

50.115 

5.635 

41 

2.566 

17.434 

1.366 

304 

1.131 

9.300 

528 

1.690 

1.609 

8.515 

16.  St  Louis  Post-Dispatch 

28.281 

1.562 

39 

2.795 

8.526 

256 

247 

1.237 

2.989 

1.179 

1.154 

45 

8.252 

17.  Phoenix  Arizona 

53.484 

3.205 

21 

3.288 

14.453 

1.165 

10 

943 

18.369 

3.554 

2.004 

6.474 

Republic 

18.  Cleveland  Plain  Dealer 

40.539 

3.934 

77 

2.665 

13.094 

658 

295 

977 

5.387 

1.370 

2.720 

174 

88 

9.100 

19.  Chicago  Sun-Times 

44.392 

4.678 

18 

4.603 

6.011 

131 

91 

355 

2.854 

568 

432 

17.234 

7.418 

20.  Miami  Herald 

65.088 

7.809 

41 

10.233 

5.224 

204 

590 

1.125 

17.280 

979 

2.272 

11.421 

7.911 

21.  Seattle  Times 

52.470 

5.766 

3.109 

11.738 

998 

400 

1.461 

7.933 

738 

1.268 

11.566 

7.494 

22.  Milwaukee  journal 

49.048 

3.494 

115 

7.111 

12.524 

1.006 

207 

2.045 

9.511 

449 

4.059 

81 

8.448 

25.  Baltimore  Sun 

66.132 

3.611 

118 

9.410 

20.721 

275 

113 

1.689 

7.936 

1.240 

3.481 

7.923 

28 

9.589 

24.  Pittsburgh  Post-Gazette 

14.784 

165 

45 

2.563 

4.503 

158 

719 

2.771 

515 

818 

7 

2.522 

29.  San  Diego  Inion- 

IHbune 

69.303 

4.017 

112 

5.548 

15.834 

326 

34 

1.409 

16.671 

1.429 

2.270 

11.974 

63 

9.617 

^Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS'FAX  report  for  the  period  ending  Sept.  30,  1993.  I 
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Top  25  Daily  Newspapers 

Ad  Inches 

in 

Selected  Retail  Categories* 

Full  year  1993  ' 

Full  Run  ROP,  excluding  preprints 

Apparel  ft  Auto  Supply 

Books  ft 

Building 

Computer 

Consumer 

Department 

Discount 

Drug 

Food 

Furniture  ft 

Jewelry 

Office  Supply 

Sports 

NEWSPAPER 

TOTAL  Acesssorins  Stores 

Stationery 

Materials 

Stores 

Electronics 

Stores 

Stores 

Stores 

Stores 

Accessories 

Stores 

Stores 

Stores 

1.  New  York  Hines 

401,880 

32,947  74 

11,253 

1,586 

53,023 

44,554 

140,723 

1,081 

5,470 

74,988 

21,136 

2,947 

12,099 

2.  Los  Af^ides  Times 

970.S31 

14,899  598 

1,911 

11,483 

33,070 

177,855 

367.393 

16,985 

5,529 

176,941 

67,062 

7.484 

13.558 

75,765 

3.  Wariiin|;lon  Post 

855.150 

41,095  1,031 

2,570 

19,060 

54,978 

83,173 

306.011 

14,862 

25,065 

103,619 

161,594 

10,050 

10,000 

22,043 

4.  New  York  Daily  News 

328.784 

19,890  3,740 

67 

6,827 

462 

76,725 

118,384 

6,627 

137 

24,916 

56.656 

4.707 

2,270 

7,377 

5.  Newsday 

366,694 

17,257  3,931 

162 

11,052 

6,714 

93,025 

150,439 

9,452 

283 

13,486 

45.747 

1,741 

2.478 

10,929 

6.  Cklc^  IHbnne 

611.180 

45,384  687 

5,164 

17,585 

13,313 

89,630 

187,825 

18,204 

24,380 

26,140 

127,975 

12,985 

13,812 

28,096 

7.  Detroit  Free  Press 

355,234 

11,354  2,443 

1,040 

16,052 

11,001 

76,192 

106,697 

10,621 

1,258 

48,178 

47,282 

1.637 

4.453 

17,027 

8.  San  Francisco  Ckronkle 

431.630 

12,060  545 

3,459 

6,869 

14,511 

97,870 

188,176 

4,132 

394 

3,064 

64,743 

5,489 

5,641 

24,680 

9.  Ckka^  Sao-Hmes 

224,567 

17,607  596 

794 

15,908 

1,115 

24,272 

57,538 

12,003 

8,311 

21,026 

46,360 

2,475 

3,837 

12,724 

10.  Boston  Globe 

493,040 

29,229  1,339 

4,854 

14,442 

22,591 

73,436 

188,940 

44,261 

23,554 

5.578 

54,663 

8,584 

5,475 

16,095 

1 1.  Dallas  Momi^  News 

999,834 

57,909  2,851 

8,647 

42,136 

46,413 

81,451 

343,831 

40,905 

1,076 

110,052 

169,313 

15,255 

16,061 

63.937 

12.  Philadelf^ia  Inquirer 

511,166 

21,857  1,341 

2,225 

8,115 

14,256 

49,256 

292,077 

10,779 

16,005 

29,310 

39,501 

4,177 

4,313 

17,956 

13.  Newark  StarLedfier 

622,123 

45,818  3,475 

1,032 

25,186 

8,428 

96,483 

170,598 

25,106 

15,039 

43,081 

154,291 

8.240 

5.445 

19,902 

14.  Houston  Chronicle 

864,009 

57,855  2,069 

4.094 

25,641 

20,560 

154,090 

283,352 

12,115 

3,419 

62,775 

156,650 

10,968 

8,053 

62,369 

15.  Minneapolis  Star 

Tribune 

402,314 

23,577  4,582 

5,503 

28,863 

18,446 

19,510 

160,499 

23,916 

2,080 

5,118 

74,036 

2,242 

4,340 

29,603 

16.  Cleveland  Plain  Dealer 

395,683 

14,453  2,367 

523 

20,151 

8,065 

26,429 

140,032 

14,499 

8,985 

76,772 

66,613 

2,916 

2,002 

11,878 

17.  New  York  Post 

127,227 

19,146  1,075 

38 

1,392 

3,846 

61,409 

1,921 

2,963 

92 

2,953 

22,012 

5,064 

736 

4,580 

18.  Miami  Herald 

611,370 

22,122  2,262 

745 

14,813 

15,573 

213,768 

145,621 

12,672 

5,502 

19,600 

119,644 

6,621 

9,571 

22,857 

19>  Son  Diego  Cnkm- 

THbune 

713,831 

12,912  522 

2,748 

32,210 

30,243 

161,104 

230,481 

10,053 

2,759 

73,667 

83,193 

9,500 

8,176 

56,265 

20.  Detroit  News 

313,977 

10,519  2,671 

1,236 

15,382 

10,882 

74,408 

74,045 

11,618 

1,212 

48,350 

43,410 

1,770 

3.805 

14.669 

21.  Phoenix  Arizona 

Republic 

537,563 

15,918  2,758 

2,365 

15,220 

9,595 

54,128 

234,111 

21,656 

10,166 

31,575 

108,160 

2,711 

3,921 

25,279 

22.  Om^  County  Register 

956,480 

26,674  7,294 

3,260 

39,255 

32,101 

148,403 

216,520 

13,667 

7,390 

199,655 

157,940 

14,400 

12,192 

77,730 

23.  Denver  Rocky 

Mountain  News 

525,983 

36,182  7,761 

2,757 

33,257 

11,367 

73,265 

143,772 

9,149 

3,669 

12,881 

138,979 

5.577 

5,886 

41,480 

24.  Baltimore  Sun 

489,098 

10,176  1,281 

489 

15,300 

13,620 

79,794 

164,811 

21,042 

14,231 

109,595 

39,201 

2,944 

4,085 

12,530 

25.  St  Louis  Post-Dispatch 

393,951 

10,823  224 

1,386 

16,142 

14,481 

65,109 

190,249 

7,694 

4,598 

8,859 

50,521 

2,955 

6,938 

13,973 

Top  25  Sunday  Newspapers 

Ad  Inches 

in 

Selected  Retail  Categories* 

Full  year  1993  ■■ 

Full  Run  ROP,  excluding  preprints 

Apparel  ft  Auto  Supply 

Books  ft 

Buildini 

Computer 

Consumer 

Department 

Discount 

Drug 

Food 

Furniture  ft 

Jewelry 

Office  Supply 

Sports 

NEWSPAPER 

TOTAL 

Accessories  Stores 

Stationery 

Materials  Stores 

Electronics 

Stores 

Stores 

Stores 

Stores 

Accessories 

Stores 

Stores 

Stores 

1.  New  York  Times 

269,122 

35,504  174 

2,609 

401 

9,710 

23,924 

130,224 

2,522 

5 

425 

43,021 

12,337 

2,783 

5,484 

2.  Los  Aisles  Times 

263,405 

10,276  1,450 

7,127 

1,737 

5,113 

36,426 

112,638 

5,487 

2,187 

48,751 

14,707 

2,675 

5,563 

9,270 

3.  Detroit  News 

ft  Free  Press 

121,941 

1,829  5,551 

130 

5,511 

2,208 

17,353 

32,999 

8,047 

327 

16,269 

22,502 

885 

2,615 

5,716 

4.  Washington  Post 

206,927 

9,089  1,509 

5,140 

2,616 

2,885 

10,038 

65,302 

8,450 

8,436 

45,503 

31,911 

2,972 

7,262 

5,816 

5.  Chia^  TVIboae 

240,156 

12,007  1,056 

8,081 

9,781 

14,929 

19,196 

67,364 

12,547 

6,966 

3,930 

64,121 

2,205 

9,720 

8,254 

6.  Philadelphia  Inquirer 

278,042 

6,780  2,599 

167 

2,590 

8,101 

59,994 

68,954 

6,170 

3,071 

41,403 

61,405 

1,785 

9,833 

5,191 

7.  New  York  Daily  News 

123,239 

3.400  1.854 

4 

2,372 

198 

19,652 

15,153 

2,111 

1.458 

29,690 

40,755 

384 

510 

5,701 

8.  Newsday 

100,637 

6,378  2,632 

156 

2,342 

2,948 

11,759 

29,626 

3,559 

343 

4,685 

27,131 

423 

3,816 

4,842 

9.  Dtdlas  Morning  News 

370,328 

6,573  5.948 

3,655 

6,485 

16,428 

39,845 

126,886 

14,124 

770 

70,358 

52,869 

4,748 

10,417 

11,224 

10.  Boston  Globe 

228,097 

11,021  947 

1,159 

13,730 

12,165 

18,971 

68,823 

12,936 

6,261 

373 

58,506 

4,909 

9,102 

9,195 

11.  Atlanta  Journal  ft 

Constitntioo 

195,198 

10,663  3,555 

664 

1,870 

8,835 

33,709 

57,740 

20,542 

3.672 

9,341 

30,524 

3,646 

5,586 

4,852 

12.  Newark  Sta^Le<^er 

275,263 

8,986  5,143 

503 

2,940 

7,114 

23,250 

41,662 

10,679 

1,365 

96,854 

58,002 

3,850 

7,333 

7,585 

13.  San  Francisco 

(Aronicle/Examlner 

108,322 

4.121  605 

454 

903 

5,846 

16,954 

44,033 

2,866 

139 

4,076 

18,311 

2,271 

3,959 

3.786 

14.  Minneapolis  Star 

Tribune 

148,690 

3,465  1,432 

269 

5,740 

3,547 

1,639 

47,019 

17,540 

384 

32,604 

20,527 

833 

5,904 

7,789 

15.  Houston  Chronicle 

303,584 

21,265  2,487 

1,206 

3,573 

18,425 

27,273 

94,043 

11,494 

2,895 

11,588 

46,541 

2,570 

7,708 

52,518 

16.  St  Louis  Post-Dispmeh 

208,212 

2,816  24,282 

2,650 

313 

6,742 

6,834 

10,101 

57,328 

5,297 

1,624 

8,335 

36,862 

661 

44,368 

17.  Phoenix  Arizona 

Republic 

175.212 

2.54  1  3,050 

173 

3,601 

9,837 

14,543 

69,159 

12,671 

3,105 

17,403 

22,065 

3.384 

8,845 

4,834 

18.  Clevelaiid  Plain  Dealer 

136,195 

2,853  3,546 

143 

7,568 

4,903 

13,748 

46,763 

9,203 

740 

10,877 

24,252 

1,014 

5.723 

4,863 

19.  Chici^  Sun-Times 

58,964 

3,652  881 

159 

3,891 

124 

6,448 

17,228 

5,934 

2,252 

1,951 

13,969 

73 

130 

2,274 

20.  Miami  Herald 

425,974 

3,217  166,839 

1,140 

189 

1,843 

1,183 

29.951 

50,976 

7,028 

1,501 

7,714 

36,410 

8,204 

109,780 

21.  Seattle  Times 

158,994 

3,686  1,513 

2,079 

6,404 

25,410 

21,267 

44,126 

8,815 

487 

6,752 

23,083 

2.285 

7,014 

6.074 

22.  Milwnokec  Journal 

316,150 

2,553  48,323 

2,813 

1,546 

11,063 

7,227 

1,782 

44,933 

13,393 

1,769 

22,959 

62,005 

1,412 

94,371 

23.  Baltimore  Sun 

169,192 

1,622  1,048 

259 

3,839 

8,543 

12,936 

42,261 

8,234 

9,836 

40,822 

26,752 

1,775 

5,735 

5,532 

24.  Pittsburgh  Post-Gazette 

99,439 

970  1,702 

142 

1.973 

4,590 

8,986 

42,656 

5,634 

4,562 

4,521 

11,766 

1,306 

6,541 

4,092 

25.  San  Diego  Union- 

THbune 

168,788 

2,107  3,185 

2,561 

5,597 

8,604 

27,204 

66,169 

6,266 

867 

16,264 

17,628 

3,741 

1,336 

7,262 

♦Newspapers  are 

listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept.  30,  1993. 

1  Ad  data  provided  by  Competitive  Media  Reporting. 
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February  1994 
ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 


(measured  in  inches) 


1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALBANY, 

N.Y. 

Times  Union-a/d 

ROP  Local . 

18,414 

19,452 

Preprint  Local . 

20.750 

21.740 

ROP  National . 

5,017 

4,149 

Preprint  National . 

560 

660 

Classified . 

25.997 

27,244 

Total . 

70,738 

73,245 

Times  Union-S 

ROP  Local . 

14,111 

14,557 

Preprint  Local . 

67,107 

59,315 

ROP  National . 

1,935 

3,003 

Preprint  National . 

15,358 

14,030 

Classified . 

13,838 

14,061 

Total . 

112,349 

104,966 

GRANDTOTAL... 

183,087 

178,211 

YEAR  TO  DATE... 

341,893 

322,108 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

23,363 

23,262 

ROP  National . 

76 

358 

Classified . 

25,773 

21,627 

GRANDTOTAL... 

49,212 

45,247 

YEAR  TO  DATE... 

84,855 

76,743 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

13,375 

5.620 

11,753 

6,140 

Preprint  Local . 

648 

20,874 

3,149 

19,882 

ROP  National . 

1,233 

1,365 

Preprint  National . 

324 

324 

Classified . . 

9,045 

158 

11,112 

50 

Total . 

24,625 

26,652 

27,703 

26,072 

Daily  News-S 

ROP  Local . 

8,323 

1,304 

8,226 

1,201 

Preprint  Local . 

2,344 

19,211 

1,296 

19.804 

ROP  National . . 

157 

38 

Preprint  National . . 

9.963 

81 

10,449 

Classilied . 

8,744 

8,361 

Total . 

29,531 

20,596 

28,370 

21,005 

GRAND  TOTAL... 

54,156 

47,248 

56,073 

47,077 

YEAR  TO  DATE... 

116,492 

89,220 

110.570 

94,290 

BENNINOTON,  VT. 

Banner-m 


ROP  Local . 

6,003 

9,780 

Preprini  Local . 

1,271 

1,413 

ROP  National . 

328 

182 

Preprint  National . 

117 

57 

Classified . 

6,954 

7,532 

GRANDTOTAL... 

14,673 

18,964 

YEAR  TO  DATE... 

29,606 

32,722 

BINGHAMTON,  N.Y. 

Press  &  Sun-Bulletin-m 
ROP  Local . 

18.489 

22,003 

Preprint  Local . 

18,113 

4,490 

22,257 

4,645 

ROP  National . 

973 

807 

Preprint  National . 

375 

14 

345 

Classified . 

21,052 

19,303 

Total . 

59,012 

4,504 

64,715 

4,645 

Press  &  Sun-Bulletin-S 
ROP  Local . 

13,472 

15.628 

Preprint  Local . 

24.087 

11,815 

29,067 

12,266 

ROP  National . 

285 

207 

Preprint  National . 

8,419 

9,094 

Classified . 

7,793 

7,352 

Total . 

54,056 

11,815 

61,348 

12,266 

GRANDTOTAL... 

113,068 

16,319 

126,063 

16,911 

YEAR  TO  DATE... 

245,451 

32,325 

256,884 

31,696 

1994  1993 


FULL  PART 

FULL 

PART 

RUN  RUN 

RUN 

RUN 

BISMARCK,  N.D. 

Tribune-m 

ROP  Local . 

29,166 

23.839 

ROP  National . 

634 

1,027 

16.959 

15.790 

40,656 

GRANDTOTAL... 

46,759 

YEAR  TO  DATE... 

93,645 

85.984 

BLOOMINGTON, 

IND. 

Herald-Times-mS 

ROP  Local . 

25.762 

25.995 

62.135 

Preprint  Local . 

58,328 

656 

217 

Preprint  National . 

3.806 

28,985 

117,537 

3.897 

29.158 

121,402 

GRANDTOTAL... 

YEAR  TO  DATE... 

232,216 

235,297 

Si 

e 

Ni 

o 

,  N.Y. 

News-a/d 

ROP  Local . 

22,072 

24,806 

Preprint  Local 

2,913 

4,444 

1,688 

6.187 

ROP  National . 

5,333 

5,823 

Preprint  National . 

254 

19 

262 

Classified... 

27,105 

26,202 

Total . 

57,677 

4,463 

58,781 

6,187 

News-S 

ROP  Local . 

13,830 

13,564 

Preprint  Local . 

3.755 

8,779 

2,951 

8,837 

ROP  National . 

3,664 

3,749 

Preprint  National . 

5.451 

4,484 

Classified... 

9,812 

9,779 

Total . 

31,061 

14,230 

30,043 

13,321 

GRANDTOTAL... 

88,738 

18,693 

88,824 

19,508 

YEAR  TO  DATE... 

179,850 

39,837 

181,945 

45,168 

CASA  GRANDE, 

ARIZ. 

Dispatch-e 

ROP  Local . 

12,532 

12,292 

ROP  National . 

755 

806 

Classified . 

11,958 

10,497 

GRANDTOTAL... 

25.245 

23,595 

YEAR  TO  DATE... 

47,748 

44,311 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  Local., 

29,773 

540 

31,502 

184 

Preprini  Local . 

69,402 

20,898 

67,983 

28.638 

ROP  National . 

850 

1,446 

Preprint  National . 

15.093 

15,996 

Classified... 

28,458 

25,259 

GRANDTOTAL... 

143,576 

21,438 

142,186 

28.822 

YEAR  TO  DATE... 

300,608 

46,685 

293,443 

55,595 

CHARLOTTE,  N.C. 


Observer-mS 

ROP  Local . 

51.927 

83,101 

51,868 

79,968 

Preprint  Local . 

5.677 

49.021 

5,598 

51,007 

ROP  National . 

5,932 

94 

4,202 

190 

Preprint  National . 

7,765 

273 

8,799 

241 

Classified.. 

82,841 

42,212 

75,746 

35,750 

GRAND  TOTAL... 

154,142 

174,701 

146,213 

167,156 

YEAR  TO  DATE... 

337,292 

353,257 

320,995 

340,784 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 

ROP  Local .  18,942  18,755 

Preprint  Local  14.058  10,407 

Preprint  National .  264 

Classified..  8.654  8.324 

GRAND  TOTAL...  41.654  37.750 

YEAR  TO  DATE...  81,941  74,159 


DETROIT, 

MICH 

. 

News/Free  Press-meS 

ROP  Local . 

79,364 

40,479 

76,649 

33,467 

Preprini  Local . 

47,448 

54,293 

42,213 

55.267 

ROP  National . 

16,149 

320 

11,081 

999 

Preprint  National . 

7,508 

1,184 

10,634 

698 

Classified. 

75,800 

61,282 

GRANDTOTAL... 

226,269 

96,276 

201,858 

90,431 

YEAR  TO  DATE... 

469,109 

195,809 

427,810 

189,044 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

DULUTH, 

News-Tribune-mS 

MINN 

• 

ROP  Local . 

20,264 

3.486 

19.416 

3.420 

Preprint  Local 

ROP  National . 

21,960 

942 

33,953 

19.010 

714 

32.428 

Preprint  National . 

Citified 

12,625 

37.526 

125 

12.750 

36,703 

125 

GRANDTOTAL... 

93,317 

37,564 

88.593 

35,973 

YEARTODAn... 

222,358 

78,394 

198,770 

76,223 

DURHAM, 

Herald-Sun-mS 

N.C. 

ROP  Local . 

35.131 

36,287 

ROP  National . 

1,355 

1.127 

Classified . 

42.290 

43.662 

GRANDTOTAL... 

78,776 

81,076 

YEAR  TO  DATE... 

158.599 

162,727 

EL  DORADO,  ARK. 

News-Times-m 


ROP  Local . 

11,124 

10,006 

Preprini  Local . 

28.896 

30,878 

ROP  National . 

77 

133 

Preprini  National . 

1,150 

2,046 

Classified . 

9,537 

8,896 

GRANDTOTAL... 

50,784 

51,959 

YEAR  TO  DATE... 

N/A 

ERIE,  PA. 

Daily  Times-e 

ROP  Local . 

20,233 

22,757 

Preprint  Local . 

13,822 

16,056 

ROP  National . 

919 

811 

Classilied . 

25.345 

23.825 

Total . 

60,319 

63.449 

Times-News-S 

ROP  Local . 

13.369 

12,133 

Preprint  Local . 

49.432 

36,590 

ROP  National . 

349 

310 

Preprint  National . 

8,584 

9,212 

Classified 

19,589 

17,704 

Total . 

91,323 

75,949 

GRAND  TOTAL... 

151,642 

139.398 

YEAR  TO  DATE... 

319,694 

288.805 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-m 


ROPLoal .  112.689  175.146  105,991  167,242 

Preprint  Local .  47.782  54,082  42.716  52.230 

ROP  National .  18,149  5.984  15.262  4.147 

Preprint  National .  16.122  1.397  13,794  1.155 

Classilied .  186.273  64,622  179,175  72,149 


GRANDTOTAL...  381.015  301.231  356.938  296.923 
YEAR  TO  DATE...  813,650  618,862  749,538  604.427 


FORT  WAYNE,  IND. 


Journal-Gazette-m 


ROP  Local . 

24.501 

3,364 

24,340 

3,256 

Preprint  Local . 

11,468 

35,945 

14,664 

25,916 

ROP  National . 

1,046 

1,013 

Preprint  National . 

1.540 

1,848 

230 

Classilied . 

34,026 

1.185 

30.646 

1,614 

Total . 

72,581 

42.342 

70,893 

30,786 

News-Sentinel-e 

ROP  Local . 

23,441 

3,364 

22,508 

3,256 

Preprini  Local . 

11,468 

35,945 

14,576 

48,104 

ROP  National . 

1,210 

1,081 

Preprini  National . 

1,540 

1,848 

Classilied . 

33,804 

1,185 

30,200 

1,614 

Total . 

71,463 

42,342 

68,365 

52,974 

Journal-Gazette-S 

ROP  Local . 

10,114 

11.491 

Preprini  Local . 

19,200 

34,011 

22,519 

31,378 

ROP  National . 

695 

666 

Preprint  National . 

11,273 

352 

10,675 

Classified . 

19,017 

18,064 

Total . 

60,299 

34,363 

63,415 

31,378 

GRANDTOTAL... 

204,343 

119,047 

202,673 

115,138 

YEAR  TO  DATE... 

445,448 

239,370 

434,791 

251.381 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1994 

1993 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

FR 

Post  &  News-m/e 

EDERICK,  MD. 

ROP  Local . 

31.67t 

34.130 

Preprint  Local . 

81.816 

74.322 

ROP  National . 

454 

545 

Classified. 

33.888 

34,849 

GRAND  TOTAL... 

147,829 

143.846 

YEAR  TO  DATE... 

280.406 

283,129 

ORAND  FORKS,  N.D. 

Herald-mS 


ROP  Local 

17.302 

16,224 

PreprinI  Local . 

44.688 

47,912 

ROP  National . 

312 

171 

Preprint  National . 

9.223 

9,124 

Classified 

14,807 

15,218 

GRAND  TOTAL... 

86,332 

88,649 

YEAR  TO  DATE... 

188,863 

190.921 

GREENSBURG,  PA. 

Tribune-Review-m 


ROP  Local . 

18,596 

18,667 

Preprint  Local . 

8,824 

16,328 

14,899 

13,492 

ROP  National . 

628 

598 

Classified 

31.802 

33,486 

Total . 

59,850 

16,328 

67,650 

13,492 

Tribune-Review-S 

ROP  Local . 

17,985 

19,325 

Preprint  Local . 

13,738 

28,866 

17,628 

19,954 

ROP  National . 

369 

409 

Preprint  National . 

15,730 

16,900 

Classified 

18.850 

18,198 

Total . 

66,672 

28,866 

72,460 

19,954 

GRAND  TOTAL... 

126,522 

45,194 

140,110 

33,446 

YEAR  TO  DATE... 

258,774 

78,770 

319,653 

58,698 

GREENWICH,  CONN. 


Trme-mS 

ROP  Local . 

26,000 

24,192 

ROP  National . 

3,309 

4,562 

Classilied . 

24,380 

22,279 

GRAND  TOTAL... 

53,689 

51,033 

YEAR  TO  DATE... 

107,412 

98,846 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

19,865 

18,560 

Preprint  Local . 

16,025 

67,941 

8,190 

64,562 

ROP  National . 

236 

414 

Preprint  National . 

18,249 

10,736 

Classified . 

22,758 

18,580 

GRAND  TOTAL... 

80,132 

67,941 

56,480 

64.562 

YEAR  TO  DATE... 

160,771 

128,761 

115,281 

123,596 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 

ROP  Local . 

54,506 

31,237 

56,825 

31,722 

Preprint  Local . 

95,718 

86,043 

ROP  National . 

7,742 

5,439 

Preprint  National . 

18,963 

17,544 

Classified . 

73,627 

67,620 

GRAND  TOTAL... 

250,556 

31,237 

233,471 

31,722 

YEAR  TO  DATE... 

505,555 

55,797 

486,555 

58,025 

LINCOLN 

,  NEB 

Journal  Star-meS 

ROP  Local . 

35,309 

34,252 

PreprinI  Local . 

63,848 

57,902 

ROP  National . 

659 

848 

Preprint  National . 

11,772 

10,349 

Classified . 

32,632 

30,185 

GRAND  TOTAL... 

144,220 

133,536 

YEAR  TO  DATE... 

296,093 

279,332 

LOOANSPORT,  IND. 

Pharos-Tribune-eS 

ROP  Local . 

10,471 

12,163 

Preprint  Local . 

24,404 

1,520 

31,344 

ROP  National . 

78 

108 

Preprint  National . 

484 

1,136 

Classified 

5,524 

8,233 

GRAND  TOTAL... 

40,961 

1,520 

52,984 

330 

YEARTOOATE... 

82,236 

1,520 

101,171 

330 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

LONG  BEACH,  CALIF. 

Press-Telegram-m 

ROP  Ltxal . 

34,761 

15,179 

36,869 

19,517 

Preprint  Lcrcal . 

41,532 

30,437 

42,088 

38,746 

ROP  National . 

6,249 

1,100 

5,934 

1,600 

Preprint  National . 

10,034 

520 

9,453 

260 

Classified . 

42,668 

948 

40,473 

3,161 

GRAND  TOTAL... 

135,244 

48,184 

134,817 

63,284 

YEAR  TO  DATE... 

279,384 

116,938 

282,927 

131,460 

LOUISVILLE,  KY. 

Courier-Journal-a/d 

ROP  Local . 

33,503 

18,037 

33,884 

19,540 

PreprinI  Local . 

54,422 

55,547 

ROP  National . 

1,672 

32 

755 

Classified . 

24,271 

15.862 

20,973 

14,796 

Total . 

59,446 

88,353 

55,612 

89,883 

Courier-Journal-S 

ROP  Local . 

22,404 

142 

22,362 

132 

Preprint  Local . 

43,719 

41,279 

ROP  National . 

881 

841 

Preprint  National . 

11,056 

10,550 

Classilied . 

15,287 

14,894 

Total . 

38,572 

54,917 

38,097 

51,961 

GRAND  TOTAL... 

98,018 

143,270 

93,709 

141,844 

YEAR  TO  DATE... 

190,927 

273,781 

187,245 

303,097 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

31,383 

37,593 

ROP  National . 

1,196 

1,495 

Classified . 

29,431 

28,843 

Total . 

62,101 

67,931 

N.H.  Sunday  News-S 

ROP  Local . 

13,538 

16,763 

ROP  National . 

196 

249 

Classified . 

17,844 

17,026 

Total . 

31,578 

34,038 

GRAND  TOTAL... 

93,588 

101,969 

YEAR  TO  DATE... 

188,138 

194,834 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Local . 

58,363 

69,678 

Preprint  Local . 

58,413 

112,454  51,477 

117,036 

ROP  National . 

810 

662 

Preprint  National . 

15,840 

720  18,540 

540 

Classified . 

50,396 

51.663 

GRAND  TOTAL... 

183,822 

113,174  192,020 

117,576 

YEARTOOATE... 

369,435 

217,013  384,207 

200,361 

MUNCIE 

,  IND. 

Star-m 


ROP  Local . 

13,419 

14,925 

Preprint  Local . 

3,107 

3,513 

ROP  National . 

1,146 

263 

Classilied . 

10,878 

10,878 

Total . 

28,550 

29,579 

Press-e 

ROP  Local . 

18,197 

19,845 

Preprint  Local . 

4,886 

5,858 

ROP  National . 

1,209 

263 

Classilied . 

12,904 

13,028 

Total . 

37,196 

38,994 

Star-S 

ROP  Local . 

5,010 

4,552 

Preprint  Local . 

3,844 

4,447 

ROP  National . 

178 

73 

Preprint  National . 

473 

602 

Classilied . 

4,031 

4,257 

Total . 

13,536 

13,931 

GRAND  TOTAL... 

79,282 

82,504 

YEARTOOATE... 

156,746 

156,598 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

...  30,667 

29,089 

Preprint  Local . 

17,387 

20,204 

ROP  National . 

1,399 

947 

PreprinI  National . 

33 

Classified . 

35,620 

30,903 

Total . 

..  85,073 

81,176 

1994  1993 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Banner-e 

ROP  Local . 

26,449 

25,437 

Preprint  Local . 

17,311 

17,467 

ROP  National . 

1,347 

890 

Preprint  National . 

Classified . 

26.584 

33 

24.144 

Total . 

71,691 

67,971 

Tennessean-S 

ROP  Local . 

20,183 

22,100 

Preprint  Local . 

26,617 

32,854 

ROP  National . 

1,473 

1,039 

Preprint  National . 

16,111 

10.052 

Classilied . 

21,345 

18,940 

Total . 

85,729 

84,985 

GRAND  TOTAL... 

242,493 

234,132 

YEARTOOATE... 

509.932 

502,971 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . 

15,825 

18,508 

Preprint  Local . 

44,828 

33,145 

ROP  National . 

4,551 

2,507 

Preprint  National . 

4,776 

565 

Classified . 

11,629 

13,722 

GRAND  TOTAL... 

81,809 

68,447 

YEAR  TO  DATE... 

141,885 

134,528 

NORTHAMPTON,  MASS. 


Dally  Hampshire  Gazette-e 


ROP  Local . 

26,224 

32,921 

Preprint  Local . 

21,672 

13,674 

22,962 

16,254 

ROP  National . 

214 

331 

Preprint  National . 

516 

516 

Classified . 

11,836 

11,409 

GRAND  TOTAL... 

62,462 

13,674 

68,139 

16,254 

YEARTOOATE... 

116,537 

26,961 

126,978 

35,604 

OLYMPIA,  WASH. 

Olympian-mS 


ROP  Local . 

33,434 

29,140 

Preprint  Local . 

93,354 

95,222 

ROP  National . 

332 

606 

Classilied . 

37,562 

34,633 

GRAND  TOTAL... 

164,682 

159,601 

YEAR  TO  DATE... 

344,267 

310,814 

ONTARIO,  ORE. 

Argus  Observer-eS 


ROP  Local.,., 

7,833 

7,607 

Preprint  Local . 

30,057 

23,607 

ROP  National . 

649 

560 

Classilied . 

12,919 

11,256 

GRAND  TOTAL... 

51,458 

43,030 

YEAR  TO  DATE... 

100,893 

86,108 

Daily  Times-e 

ROP  Local . 

OTTAWA,  ILL. 

....  15,658 

14.042 

Preprint  Local . 

26,793  1,609 

31,879 

1,599 

ROP  National . 

303 

290 

Preprint  National . 

652 

929 

Classilied.... 

5,704 

5,356 

GRAND  TOTAL 

...  58,617  1,609 

61,423 

1,599 

YEARTOOATE 

...  102,978  2,547 

108,596 

1,417 

PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

22,284 

1,976 

15.368 

1,904 

Preprint  Local . 

11.202 

13,838 

ROP  National . 

1,271 

978 

Preprint  National . 

268 

217 

Classified... 

12,642 

14 

12,524 

6 

Total . 

47,667 

1,990 

42,925 

1,912 

Telegram-S 

ROP  Local.. 

17,363 

11,603 

PreprinI  Local . 

27,167 

21,494 

ROP  National . 

236 

483 

Preprint  National . 

3,961 

4,214 

Classified... 

18,215 

14,972 

Total . 

66,942 

52,766 

GRAND  TOTAL... 

114,609 

1,990 

95,691 

1,912 

YEARTOOATE... 

234,876 

3,420 

200,735 

3,547 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

PROVIDENCE,  R. 

1. 

Journal  Bulletin-m 

ROP  Local . 

30,476 

8,541 

34,210 

9,581 

Preprint  Local . 

7,184 

82,123 

4,531 

62,299 

ROP  National . 

4,188 

47 

2,495 

47 

Preprint  National . 

533 

7,921 

969 

5,799 

Classified.... 

27,445 

554 

22,905 

685 

Total . 

69,826 

99,186 

65,110 

78,411 

Journal-S 

ROP  Local.. 

24,976 

1,081 

29,916 

1,393 

Preprint  Local 

47,315 

78,873 

36,609 

54,422 

ROP  National . 

2,231 

2,502 

Preprint  National . 

11,852 

78 

12,058 

918 

Classilied . 

11,129 

219 

10,933 

300 

Total . 

97,503 

80,251 

92,018 

57,033 

GRAND  TOTAL... 

167,329 

179,437 

157,128 

135,444 

YEAR  TO  DATE... 

343,823 

353,943 

290,907 

213,167 

READING,  PA. 

Eagie/Times-e 

ROP  Local . 

27,171 

29,615 

Preprint  Local . 

16,665 

18.390 

ROP  National . 

439 

307 

Classilied . 

30,396 

31,376 

Total . . 

74,671 

79,698 

Eagle-S 

ROP  Local . 

23,006 

23,711 

Preprint  Local . 

6,935 

40,480 

6,990 

29,620 

ROP  National . 

317 

430 

Preprint  National . 

10,090 

10,800 

Classilied.. 

19,039 

19,748 

Total . 

59,387 

40,480 

61,679 

29,620 

GRAND  TOTAL.. 

.  134,058 

40,480 

141,377 

29,620 

YEAR  TO  DATE.. 

.  263,132 

70,322 

271,767 

61,660 

RENO, 

NEV. 

Gazette-Journal-m 

ROP  Local . 

60,761 

63,774 

Preprint  Local 

93.850 

95,452 

ROP  National . 

1.768 

1,488 

Preprint  National . . 

10,208 

10,724 

Classified.. 

57,079 

51,501 

GRAND  TOTAL.. 

.  223,666 

222,939 

YEAR  TO  DATE.. 

.  493,934 

480,051 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

35,129 

12,257 

32,884 

7,765 

Preprint  Local . 

11,266 

852 

13,073 

1,113 

ROP  National . 

3,292 

28 

3,026 

30 

Preprint  National . 

531 

934 

288 

641 

Classified. 

32,575 

31,890 

Total . 

,.  82,793 

14,071 

81,161 

9,549 

Times-Dispatch-S 

ROP  Local . 

18,614 

21,716 

Preprint  Local . 

23,493 

1,746 

22,842 

906 

ROP  National . 

948 

1,258 

Preprint  National . 

9,068 

8,663 

Classified. 

19,576 

20,422 

Total . 

71,699 

1,746 

74,901 

906 

GRAND  TOTAL. 

..  154,492 

15,817 

156,062 

10,455 

YEAR  TO  DATE. 

..  330,708 

26,470 

338,421 

21,616 

SACRAMENTO,  CALIF. 

Bee-mS 

ROP  Local . 

...  65,952 

17,203 

68,405 

15,581 

Preprint  Local . 

95,030 

36,640 

104,783 

33,121 

ROP  National . 

12,994 

11,891 

Preprint  National . 

17,940 

1,414 

16,250 

780 

Classified 

170,764 

4,888 

176,281 

6,656 

GRAND  TOTAL. 

..  362.680 

60,145 

377,610 

56,138 

YEAR  TO  DATE. 

..  727,194 

123,042 

767,790 

103,994 

ST.  LOUIS,  MO. 

Post-Oispatch-m 

ROP  Local . 

...  40,875 

29,840 

37,370 

22,607 

Preprint  Local . 

46,763 

31,031 

ROP  National . 

2,763 

960 

2,356 

1,627 

Preprint  National . 

594 

Classified 

38,368 

7,614 

37,529 

4,891 

Total . 

..  128,769 

38,414 

108,880 

29,125 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Post-Dispatch-S 

ROP  Local . 

25.411 

25,984 

Preprint  local 

37,337 

37,144 

ROP  National . 

2,576 

2,942 

Preprint  National . 

11,310 

11,102 

Classified . 

34,708 

33,768 

Total . 

111,342 

110,940 

GRAND  TOTAL... 

240,111 

38,414 

219,820 

29,125 

YEAR  TO  DATE... 

498,155 

84,497 

444,170 

51,184 

SAN  BERNARDINO,  CALIF. 


Sun-mS 

ROP  Local .  41,701  39,919 

Pteprinl  Local .  55,149  53,072 

ROP  National .  4,352  4,150 

Preprint  National .  5,188  10,054 

Classilied .  60,330  65,134 


GRAND  TOTAL...  166,720  172,329 

YEAR  TO  DATE...  344,602  353,652 


SAN  DIEGO,  CALIF. 


Union-Tribune-mS 


ROP  Local . 

101.944 

14,295 

100,779 

13,593 

ROP  National . 

17.380 

2,319 

18,345 

757 

Classilied . 

89.983 

23,154 

92.840 

3,981 

GRAND  TOTAL... 

209,307 

39,768 

211.964 

18,331 

YEAR  TO  DATE... 

456,769 

78,585 

462,716 

39,910 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Local . 

38,627 

10,149 

38,739 

10,357 

Preprint  Local . 

44,200 

39,378 

ROP  National . 

13,918 

682 

11,815 

469 

Preprint  National . 

975 

Classified . 

34,236 

31,368 

Total . 

131,956 

10,831 

121,300 

10,826 

Examiner-e 

ROP  Local . 

36,447 

9,615 

34,955 

9,843 

Preprint  Local . 

44,200 

39,378 

ROP  National . 

13,017 

682 

10,854 

444 

Preprint  National . 

975 

Classified . 

33,739 

30,829 

Total . 

128,378 

10,297 

116,016 

10,287 

Examiner/Chronicle-S 

ROP  Local . 

16,949 

3,767 

18,234 

2,922 

Preprint  Local . 

51,216 

41,080 

ROP  National . 

9,600 

277 

9,859 

114 

Preprint  National . 

15,730 

16,900 

Classified 

18,548 

18,087 

Total . 

112,043 

4,044 

104,160 

3,036 

GRAND  TOTAL... 

372,377 

25,172 

341,476 

24,149 

YEARTODAn... 

724,578 

44,428 

668,150 

45,387 

SITKA,  ALASKA 

Daily  Sentinel-e 

ROP  Local . 

3,859 

4,553 

ROP  National . 

387 

490 

Classilied . 

875 

894 

GRAND  TOTAL... 

5,121 

5,937 

YEAR  TO  DATE... 

9,327 

11,538 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

29,405 

27,135 

Preprint  Local . 

6,339 

7,175 

ROP  National . 

3,046 

2,733 

Classified . 

40,346 

35,668 

Total . 

79,136 

72,711 

Spokesman-Review-S 

ROP  Local . 

9,675 

10,689 

Preprint  Local . 

4,912 

5,320 

ROP  National . 

1,376 

1,455 

Preprint  National . 

1,229 

1,300 

Classified . 

19,871 

16,882 

Total . 

37,063 

35,646 

GRAND  TOTAL... 

116,199 

108,357 

YEAR  TO  DATE... 

237,258 

212,447 

STAMFORD,  CONN. 

Advocate-a/d-S 

ROP  Local . 

31,818 

29,673 

ROP  National . 

3,408 

4,562 

Classified . 

22,405 

22,111 

GRAND  TOTAL... 

57,631 

56,346 

YEAR  TO  DATE... 

115,022 

111,256 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

SYRACUSE 

1,  N.Y. 

Post-Standard-m 

ROP  Local . 

22,761 

11,909 

22,478 

10.383 

Preprint  Local . 

20,147 

76,092 

ROP  National . 

2,051 

1.735 

Preprint  National . 

424 

401 

Ctetied . 

18,052 

15.898 

Total . 

63,435 

11,909 

116,604 

10,383 

Herald-Joumal-e 

ROP  Local . 

19,658 

6.406 

19.577 

6,310 

Preprint  Local . 

22.063 

76,356 

ROP  National . 

1.918 

1,591 

Preprint  National . 

424 

401 

Classified 

13.975 

13,309 

Total . 

58.038 

6,406 

111,234 

6,310 

Herald  American-S 

ROP  Local . 

15.082 

163 

14,290 

521 

Preprint  Local . 

106,734 

73,716 

ROP  National . 

794 

929 

Preprint  National . 

11,445 

11,526 

Classilied . 

13,858 

12.001 

Total . 

147,913 

163 

112,462 

521 

GRAND  TOTAL... 

269,386 

18,478 

340,300 

17,214 

YEAR  TO  DATE... 

544,763 

32,518 

665,407 

29,370 

TACOMA,  WASH. 

Morning  News  Tribune-m 


ROP  Local . 

50,179 

2.757 

48,739 

1,687 

Preprint  Local . 

56.508 

8,852 

50,318 

11.019 

ROP  National . 

4,581 

7 

5.205 

Preprint  National . 

15.143 

14,859 

66 

Classified . 

40,071 

2,401 

41.397 

1,103 

GRAND  TOTAL... 

166,482 

14,017 

160,518 

13,875 

YEAR  TO  DATE... 

345.842 

25.630 

328,275 

24.678 

TOLEDO,  OHIO 

Blade-m 


ROP  Local . 

25,513 

4,747 

25.156 

4,281 

Preprint  Local . 

16,317 

20,160 

ROP  National . 

1,811 

198 

1,540 

63 

Preprint  National . 

126 

63 

Classified . 

14.040 

447 

13,728 

274 

Total . 

57,807 

5,392 

60,647 

4,618 

Blade-S 

ROP  Local . 

19,232 

20,856 

Preprint  Local . 

51,534 

43,848 

ROP  National . 

1,261 

1.680 

Preprint  National . 

15.372 

15.624 

Classified . 

11,205 

10.689 

Total . 

98,604 

92,697 

GRAND  TOTAL... 

156,411 

5,392 

153,344 

4.618 

YEAR  TO  DATE... 

317,598 

9,938 

304,047 

8,678 

TOPEKA,  KAN. 


CapItal-Journal-m 


ROP  Local . 

40.535 

40,177 

Preprint  Local . 

19.691 

46,706 

20,090 

44.362 

ROP  National . 

711 

577 

Preprint  National . 

154 

7,160 

8,526 

Classilied . 

27,668 

25.685 

GRAND  TOTAL... 

88,759 

53,866 

86.529 

52,888 

YEAR  TO  DATE... 

172,383 

112,255 

170,153 

111,277 

TULSA, 

OKLA. 

World-m 

ROP  Local . 

.  31,292 

5,850 

33.383 

2,108 

Preprint  Local . 

.  1,308 

668 

1.557 

482 

ROP  National . 

.  1,255 

533 

Preprint  National. 

.  269 

32 

266 

.  30,549 

27,838 

Total . 

.  64,673 

6,550 

63,577 

2,590 

World-S 

ROP  Local . 

.  17,003 

19.549 

Preprint  Local . 

.  7,921 

7,238 

ROP  National . 

.  1,068 

944 

Preprint  National.. 

.  2,263 

3,138 

.  21,517 

20,050 

Total . 

.  49,772 

50,919 

GRAND  TOTAL...  114,445 

6,550 

114,496 

2,590 

YEAR  TO  DATE...  236,107 

12,211 

238,052 

5,542 

43 

Ad  spending  on  newspapers 
up  4.1%  in  1993 


1994 

1993 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

TWIN  PAUS,  IDAHO 

Times-News-m 

ROP  Local . 

25,745 

23,823 

Preprint  Local . 

60,111 

55,834 

ROP  National . 

3,239 

58 

Preprint  National . 

88 

Classifier) . 

25,369 

20,885 

GRAND  TOTAL... 

114,552 

100,600 

YEAR  TO  DATE... 

238,937 

213,710 

WASHINOTON, 

PA. 

Observer-Reporter-m 

ROP  Local . 

18,186 

20,681 

Preprint  Local . 

15,561 

17,737 

ROP  National . 

391 

488 

Preprint  National . 

126 

1,548 

Classified. 

24,773 

23,533 

Totat . 

59,037 

63,987 

Observer-Reporter-S 

ROP  Locai . 

4,326 

5,418 

Preprint  Local . 

17,766 

23,736 

ROP  National . 

34 

214 

Preprint  National . 

4,788 

15,996 

Classified . 

9,151 

8,386 

Totat . 

36,065 

53,750 

GRAND  TOTAL... 

95,102 

117,737 

YEAR  TO  DATE... 

176,110 

231,350 

WINDSOR,  ONTARIO 


Star-e 

ROP  Local . 

377,227 

393,142 

Preprint  Local . 

868,877 

661,893 

ROP  National . 

198,346 

130,640 

Preprint  National . 

68,113 

37,618 

Classified 

270,890 

275,293 

GRAND  TOTAL.. 

.  1,783,453 

1,498,586 

YEAR  TO  DATE.. 

.  3,100,681 

2,847,398 

WINSTON-SAUM,  N.C. 


Joumat-m 

ROP  Local . 

32,811 

6,440 

36,509 

6,330 

Preprint  Local . 

7,308 

23,972 

6,726 

18,940 

ROP  National . 

3,465 

763 

Preprint  National . 

88 

392 

176 

264 

Classified 

41,168 

33,890 

Totat . 

84,840 

30,804 

78,064 

25,534 

Joumaf-S 

ROP  Local . 

12,962 

1,823 

16,266 

1,396 

Preprint  Local . 

4,488 

22,060 

4,533 

21,866 

ROP  National . 

1,028 

492 

Preprint  National . 

10,748 

10,560 

Classitied 

19,544 

18,885 

Total . 

48,770 

23,883 

50,736 

23,262 

GRAND  TOTAL... 

133,610 

54,687 

128,800 

48,796 

YEAR  TO  DATE... 

292,222 

105,032 

278,315 

96,050 

YAKIMA,  WASH. 


Herald-Republic-m 
ROP  Local . 

26,976 

25,000 

ROP  National . 

1,112 

778 

Classitied . 

44,740 

41,456 

GRAND  TOTAL... 

72,828 

67,234 

YEAR  TO  DATE... 

143,730 

134,527 

*  Indicates  newspapers  reporting  figures  in  lines. 


Quebecor  to  print 
Mervyn’s  inserts 

QUEBECOR  PRINTING  CORE,  a 
subsidiary  of  Quebecor  Printing  Inc., 
has  reached  an  agreement  with 
Mervyn’s,  a  $4.3  billion  department 
store  retailer,  to  print  its  Weekend  Edi¬ 
tion  insert  program. 


LIFTED  BY  A  stronger  fourth  quarter, 
spending  on  newspaper  advertising 
grew  4.1%  last  year  to  $31.9  billion,  ac¬ 
cording  to  preliminary  estimates  from 
the  Newspaper  Association  of  America. 

That  was  the  biggest  jump  in  five 
years  and  follows  a  meager  1%  uptick  in 
1992. 

NAA  chief  operating  officer  Len  For¬ 
man  said  the  results  indicate  a  “contin¬ 
ued  recovery”  for  newspaper  ad  expen¬ 
ditures  following  a  recessionary  ad 
slump  that  began  in  1989  and  hit  bot¬ 
tom  with  a  6%  decline  in  newspaper  ad 
spending  in  1991. 


THE  SUBURBAN  NEWSPAPERS  of 
America  recently  named  15  winners  of 
its  1993  Marketing  and  Promotion 
Contest. 

More  than  70  entries  were  judged  on 
the  basis  of  idea  originality,  design  and 
excellence. 

The  entries  were  divided  into  three 
circulation  classes:  class  A  for  news¬ 
papers  with  circulations  of  up  to  50,000; 
class  B  for  circulations  from  50,001  to 
125,000;  class  C  for  circulations  exceed¬ 
ing  125,000. 

In  the  category  “Best  Promotion  to 
Build  Circulation  and/or  Readership,” 
Northwest  Newspapers’  Northwest  Her' 
aid,  Crystal  Lake,  Ill.,  won  in  class  A. 
The  winner  in  classes  B  and  C  com¬ 
bined  is  North  Shore  News,  North  and 
West  Vancouver,  British  Columbia. 

For  “Best  Advertising  Sales  Promo¬ 
tional  Materials,”  Montgomery  News¬ 
papers’  Ambler  Gazette,  Fort  Washing¬ 
ton,  Pa.,  won  first  place  for  all  classes 
combined. 

The  winner  of  the  “Best  Research/- 
Demographic  Information  Material” 


THE  SEATTLE  FIRM  of  Kobasic  Fine 
Hadley  has  been  awarded  the  advertis¬ 
ing  and  marketing  account  of  the 
Olympian,  Olympia,  Wash. 

Dick  Hadley,  senior  vice  president  of 
the  agency,  said  its  initial  campaign  to 
increase  circulation  will  focus  on  print. 


The  NAA  said  fourth-quarter  ad  ex¬ 
penditures  increased  5.8%  to  $9.3  bil¬ 
lion,  compared  with  fourth  quarter  1992. 

In  the  largest  category,  retail,  spend¬ 
ing  grew  5.2%  to  $5  billion. 

Classified  increased  5.8%  to  $3.3  bil¬ 
lion,  and  national  advanced  8.9%  to 
$976  million. 

In  the  full  year,  retail  ad  spending 
gained  5.2%  to  $16.9  billion,  classified 
increased  3.9%  to  $11.2  billion  and  na¬ 
tional  edged  up  to  $3.9  billion. 

The  NAA  forecasts  that  spending  on 
newspaper  advertising  will  accelerate 
this  year  to  finish  6%  higher. 


category  is  North  Shore,  Danvers 
(Mass.)  Herald. 

The  winner  for  “Best  ROP  Advertis¬ 
ing  Promotion”  in  all  classes  combined 
is  Community  Newspapers  Co.’s  Tab 
Community  Newspapers,  Newton, 
Mass. 

First  place,  all  classes  combined,  for 
“Best  Classified  Promotion”  is  Forbes 
Newspapers,  Somerville,  N.J. 

First  place,  all  classes  combined,  for 
“Best  Public  Service/Community  Event 
Promotion”  is  Wolfe  Community  News¬ 
papers’  Brighton-Pittsford  Post,  Fishers, 
N.Y. 

In  the  category  of  “Best  Internal 
Communication,”  all  classes  combined, 
first  place  is  shared  by  North  Shore 
News  and  Shaw  Newspapers’  Kane 
County  Chronicle/Chronicle  Newsletter, 
Geneva,  Ill. 

First  place  in  the  “Best  Reader  In¬ 
volvement  Program”  category  is  Coquit' 
lam  Now,  Coquitlam,  British  Colum¬ 
bia.  In  classes  B  and  C  combined,  the 
winner  is  Montgomery  Newspapers’ 
Times  Chronicle,  Jenkintown,  Pa. 


radio,  outdoor  and  transit  advertising 
in  the  South  Sound  market.  The  17- 
year-old  firm  has  capitalized  billings  of 
$6.6  million. 

The  Gannett  Co.  Inc.-owned  Olym¬ 
pian  has  a  daily  circulation  of  35,587 
and  45,387  Sundays. 


SNA  announces  contest  winners 


Seattle  firm  gets  Olympian  ad  account 
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Market  (iiiide 


Street  Address 


1994  Editor  &  Publisher  Market  Guide 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets.  (Published  Nov.  1993) 

_ _ _  One  to  (our  copies:  $100  per  copy. 

Bulk  orders  of  5  or  nnore:  $92  per  copy. 

- International  orders  (outside  U.S.  or  Conodo):  $  1 25  per  copy. 

_ Morket  Guide  and  0  ROM:  $395 

1994  Editor  &  Publisher  International  Year  Book 

The  encyclopedia  of  the  newspaper  industry.  (Published  April  199A) 

-  One  to  (our  copies:  $100  per  copy 

_  Bulk  orders  of  5  or  more:  $92  per  copy. 

_ Intemotionai  orders  (outside  U.S  or  Conodo):  $1 25  per  copy. 

_ Year  Book  and  CD-ROM  without  listing  copobilities:  $495 

Year  Book  and  CD-ROM  ^  listing  copobilities:  $895. 

Total  for  this  order  $ _  Payment  required  with  order. 


VISA/MC  occount  # 
Exp,  dote _ 


Itttwgrii  verms  el  betli  | 
tk  Market  GiUe  end 
Tear  leek  (MOMs  ere  | 
ewUle.  plerue  (at 
(2l2)t7S-43UEtt. 

333  ler  prkng. 

Fer  tedaral  arforeiatjet  | 
(dlht.444 


Business  cncLEOeroiECATEGoin 

1.  Newspaper 

2.  Newspaper  Equip.  Manutacturer 

3.  Syndicate /News  Service 

4.  Advertising  Agency 

5.  Public  Relations  Firm 

6.  Legal  Firm 

7.  Government 

8.  Manufacturer -General 

9.  Manufacturer- Auto  &  Truck 
to.  Manufacturer -Food 

11.  Service  Industry 

12.  University /Public  Library 

13.  Financial 

14.  Retail 

15.  Public  Transportation 

16.  Individual 

17.  Publishing  Other  Than  Newspaper 

18.  Real  Estate 

19.  Other _ 

Poyneiit  must  k  in  II.S.  lunib  ont  ortoinpoiiy  oil  ortns. 

U,  DKtrirt  of  Columbio.  U  onil  NY  resiiients  please  odd 
oppliroble  soles  toi.  Please  provide  tontplele  street 
oddtess  wtb  zip  rode  lot  UPS  delivery  FOI  (IfDII  (AID 
0IDEI$:Foi  order  to  (212)  b91-i93t  All  solos  litioi. 
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by  Hiley  Ward 


Book  Reviews 


Speech  Acts  and  the  First  Amend* 
ment.  Franklyn  S.  Haiman.  (Southern 
Illinois  University  Press,  Box  3697, 
Carbondale,  Ill.  62902-3697),  103 
pages,  $17.50. 

One  way  of  getting  around  the 
speech  and  free  press  clauses  of  the 
First  Amendment  is  to  label  speech 
that  is  unpopular  or  offensive  to  some 
people  as  “fighting  words”  and  then 
take  the  matter  a  step  further  and  de¬ 
fine  the  objectionable  words  as  “speech 
acts.” 

Speech  then  becomes  action  and  is 
fair  game  for  laws  and  regulations  to 
curtail  such  “action.” 

Franklyn  Haiman  raises  some  ques¬ 
tions  about  this  procedure.  This  very 
readable,  slim  book  is  packed  with  ex¬ 
amples  of  the  inconsistencies  involved 
in  subscribing  to  “speech  acts”  argu¬ 
ments. 

Examples  of  attempts  to  “carve  ex¬ 
ceptions  out  of  the  First  Amendment 
by  defining  certain  kinds  of  speech  as 
action”  are  plentiful,  Haiman  says.  It 
“did  not  begin  with  the  controversy  of 
recent  years  over  whether  there  should 
be  college  rules,  state  legislation  or 
court  decisions  excluding  racist,  sexist 
and  homophobic  verbal  abuse  from  the 
arena  of  protected  speech.” 

He  cites  a  decision  in  1942  (Chap' 
linsky  vs.  New  Hampshire),  in  which 
the  Supreme  Court  put  its  stamp  of  ap¬ 
proval  on  what  it  called  the  “fighting 
words”  doctrine,  “denying  First  Amend¬ 
ment  protection  to  words  ‘which  by 
their  very  utterance  inflict  injury  or 
tend  to  incite  an  immediate  breach  of 
the  peace.’  ” 

Haiman  notes  that  many  inter¬ 
preters  of  the  “fighting  words”  doctrine 
regard  it  “as  speech  acts,  analogous  to 
knocking  a  chip  off  somebody’s  shoul¬ 
der.” 

Haiman,  however,  believes  that 
“words  alone,  without  human  agents 
who  are  persuaded,  for  whatever  rea¬ 
sons,  to  act  upon  them,  change  noth¬ 
ing.  It  is,  therefore,  difficult  for  me  to 
see  how  they  qualify  as  ‘deeds’  .  .  .  . 
The  importance  and  power  of  speech 
lies  in  its  ability  to  persuade,  not  in  its 
ability  to  enact.” 

He  describes  a  weakling  about  to 
punch  a  250-pound  football  player.  It  is 
a  meaningless  threat.  It  is  not  going  to 
happen.  The  other  way  around,  it  be¬ 
comes  a  meaningful  threat.  Mere 


words  are  not  threatening  by  them¬ 
selves. 

Many  of  the  prohibited  “speech 
acts”  derive  from  classifying  some 
speech  as  having  a  “lesser  social  value;” 
for  example,  begging  is  curbed  while 
charitable  fund-raising  appeals  that  in¬ 
vade  the  privacy  of  the  home  are  not. 

Haiman  acknowledges  that  some  ac¬ 
tions,  such  as  assassinations  and  hate 
crimes,  also  may  have  a  “communica¬ 
tive  purpose”  and  yet  are  potentially  so 
harmful  as  to  have  no  claim  to  First 
Amendment  protection. 

“Other  acts,  however,  that  may 
sometimes  be  engaged  in  for  commu¬ 
nicative  purposes,  like  the  burning  of  a 
draft  card  or  sleeping  in  a  park  where 
camping  is  prohibited,  have  physical 
consequences  that  are  not  directly  or  se¬ 
riously  harmful  to  other  people  and 
might  thus  he  called  ‘victimless  crimes’  ” 

He  would  widen  First  Amendment 
protection  to  cover  “victimless  com¬ 
municative  actions.” 

“If  one  comes  to  the  conclusion,  as  I 
do,”  he  says,  “that  there  are  some  rela¬ 
tively  victimless  offenses  that  society 
may  legitimately  proscribe  .  .  .  then 
one  must  come  to  terms  with  the  prob¬ 
lem  of  potentially  unfair  discrimina¬ 
tion  in  who  gets  First  Amendment  pro¬ 
tection  and  who  does  not.” 

He  asks:  If  homeless  demonstrators 
are  allowed  to  sleep  in  Lafayette  Park 
across  from  the  White  House,  why 
aren’t  Boy  Scouts?  Maybe  they  want  to 
make  a  statement  against  atheism. 

And  more  controversial,  he  asks,  “If 
Native  Americans  are  allowed  to  use 
generally  prohibited  drugs  as  part  of 
their  religious  ceremony,”  why  aren’t 
others  who  say  their  drug  use  is  for  cer¬ 
emonial  purposes,  as  Timothy  Leary 
did. 

He  also  warns  against  writing  much 
of  perceived  public  morality  into  law  as 
there  are  only  a  few  things  (such  as 
rape  and  murder)  that  the  public  real¬ 
ly  agrees  should  be  forbidden.  Also  he 
says  laws  should  he  “practically  en¬ 
forceable.” 

In  one  of  his  more  controversial 
questions,  he  asks,  “How,  for  example, 
can  laws  or  school  disciplinary  codes 
against  hate  speech  reach  every  racist 
or  sexist  utterance  that  occurs,  and 
who  will  be  selected  as  the  targets  for 
the  necessary  occasional  enforce¬ 
ment?” 

Haiman  is  a  professor  emeritus  of 


communication  studies  at  Northwest¬ 
ern  University  and  a  vice  president  of 
the  American  Civil  Liberties  Union. 

Mass  Comoiunicalien  Law  and 
Ethics.  Roy  L.  Moore.  (Lawrence  Erl- 
baum,  365  Broadway,  Hillsdale,  N.J. 
07642-1487),  610  pages,  $39.95. 

This  book  purports  to  be  “the  first 
book  to  explicitly  combine  law  and 
ethics  rather  than  separate  them  as  is 
traditionally  done.”  Actually,  most 
journalism  courses  and  textbooks  have 
a  smattering  of  law  and  ethics  in  them 
as  the  tools  and  policies  of  the  trade 
are  presented. 

The  concern  of  Roy  Moore,  who 
teaches  at  the  University  of  Kentucky, 
is  that  the  traditional  media  law  course 
should  have  more  of  an  ethical  dimen¬ 
sion.  The  idea  is  a  good  one,  but 
Moore  makes  this  pretty  much  of  a 
straight-up  law  book.  It’s  a  serviceable 
law  book,  very  much  up-to-date  with 
such  issues  as  radio  shock-jock  Howard 
Stern’s  ongoing  standoff  with  the  Fed¬ 
eral  Communications  Commission  and 
recent  cases  of  plagiarism,  copyright 
infractions  and  libel  actions. 

Ethics  could  get  more  attention. 
Rather  than  developing  the  roots  of 
ethical  conduct  and  bringing  into  play 
the  intricacies  of  such  discussion,  the 
book  is  generally  content  to  pose  some 
obvious  questions  now  and  then  in  a 
few  paragraphs  under  subheads  such  as 
“some  ethical  considerations.” 

A  part  of  the  problem  in  dealing 
with  ethics  is  defining  it.  He  broaches 
a  definition  in  his  declaration,  “The 
question  should  not  he  ‘How  do  1  avoid 
a  lawsuit?’  but  rather  ‘How  do  I  do 
what  is  right?’  ”  —  but  right  for  whom? 
Humanity?  Self?  And  for  what?  Com¬ 
mon  goals,  causes,  etc. 

Like  many  journalism  textbooks  of 
one  sort  or  another,  Moore’s  includes 
codes  of  ethics  from  various  journalism 
organizations. 


Lawyer  moves 

DENNIS  O’DEA,  A  partner  in  the  law 
firm  of  Keck,  Mahin  &  Cate  in  Chica¬ 
go,  is  moving  to  the  firm’s  New  York 
City  office.  O’Dea  represented  creditors 
in  the  last  bankruptcy  proceedings  in¬ 
volving  United  Press  International. 
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‘Momentous^  event 
in  the  syndicate  biz 

People  are  talking  about  the  impact  of  and  reasons  for 
Garfield's  impending  switch  from  United  to  Universal 


by  David  As  tor 

HOW  SIGNIFICANT  IS  the  immi¬ 
nent  divorce  between  “Garfield”  cre¬ 
ator  Jim  Davis  and  United  Media? 

“I  think  it’s  one  of  the  most  momen¬ 
tous  events  in  the  history  of  newspaper 
comic  strip  syndication,”  Creators 
Syndicate  president  Rick  Newcombe 
said. 

Davis  will  be  the  most  successful 
cartoonist  ever  to  leave  a  syndicate 
when  the  separation  is  finalized  by  the 
end  of  next  month  (E&P,  April  9,  p. 
46).  His  16-year-old  comic  appears  in 
more  than  2,400  newspapers  worldwide 
and  has  spawned  a  huge  licensing  em¬ 
pire. 

The  “Garfield”  departure  will  drop 
UM  from  second  to  third  or  fourth  in 
the  ranks  of  feature  distributors,  sever¬ 
al  syndicate  executives  said. 

They  added  that  Universal  Press 
Syndicate,  once  it  starts  handling 
“Garfield,”  will  move  from  third  to  sec¬ 
ond  in  size  behind  King  Features 
Syndicate.  One  executive  thought 
that  24-year-old  Universal  may  become 
as  big  as  79-year-old  King. 

King  has  twice  as  many  features  as 
Universal,  but  the  latter  syndicate  has 
some  of  the  hottest  comics,  the  wildly 
successful  Andrews  and  McMeel  book 
company,  and  more.  Revenues  of  the 
two  syndicates  were  not  available. 

Tribune  Media  Services  president 
David  Williams,  whose  syndicate  is 
third  or  fourth  in  size,  noted  that  it’s 
hard  to  rank  feature  distributors  these 
days  because  many  have  ventured  out¬ 
side  traditional  newspaper  syndication. 
In  TMS’  case,  this  has  included  devel¬ 
opment  of  various  electronic  products. 

A  couple  of  people  expressed  sur¬ 
prise  that  Davis  would  move  “Garfield” 
to  Universal  or  any  other  syndicate. 
They  thought  that  the  cartoonist’s  48- 
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employee  Paws  company,  which  will 
handle  “Garfield”  licensing  and  pro¬ 
motion,  also  would  distribute  the  com¬ 
ic. 

“Why  bother  with  a  syndicate?”  car¬ 
toonist  Wiley  asked.  “He  already  has 
the  client  list.” 

The  “Non  Sequitur”  creator,  who 
uses  only  his  middle  name,  noted  that 
all  Davis  and  Paws  would  have  had  to 
do  was  print  the  strip  and  mail  it. 

“I  was  actually  kind  of  hoping  he 
would  take  on  the  whole  feature  him¬ 
self,”  the  Washington  Post  Writers 
Group  cartoonist  added.  “That  would 
have  opened  up  a  whole  new  area  of 
syndication.” 

Davis  said  he  never  seriously  consid¬ 
ered  having  Paws  distribute  the  “Gar¬ 
field”  comic.  He  noted  that  the  Indi¬ 
ana  company  has  plenty  of  other 
things  to  do  and  that  syndicates  are  ex¬ 
perts  in  dealing  directly  with  news¬ 
papers. 

The  “Garfield”  cartoonist  called 


Universal  late  last  year  to  discuss  the 
possibility  of  coming  aboard,  syndicate 
vice  president/editorial  director  Lee 
Salem  said.  Davis  said  his  reasons  for 
approaching  Universal  included  his 
longtime  friendship  with  syndicate 
president  John  McMeel  and  his  respect 
for  Universal’s  lineup  of  features  and 
Andrews  and  McMeel  division. 

Davis  and  Salem  did  report  that 
“Garfield”  books  will  continue  to  be 
published  by  Ballantine. 

There  is  speculation  that  Universal 
may  have  put  up  some  of  the  at  least 
$15  million  to  $20  million  that  Davis 
reportedly  offered  to  buy  his  “Garfield” 
rights  from  UM.  Davis  and  Salem  de¬ 
clined  to  comment  about  this. 

Newcombe  said  Davis  should  not 
have  had  to  pay  anything  to  get  out  of 
his  UM  contract,  which  expired  March 
15. 

“I  think  it’s  great  that  Jim  now  has 
ownership  of  ‘Garfield,’  but  it’s  unfor¬ 
tunate  he  had  to  buy  back  his  own  cre¬ 
ation,”  he  remarked. 

Nonetheless,  Newcombe  said,  he  be¬ 
lieves  that  the  “Garfield”  announce¬ 
ment  “signifies  the  end  of  syndicate 
ownership  of  comic  strips.” 

Others  also  said  they  were  glad  that 
Davis  got  what  he  wanted. 

“I’m  very  pleased  for  Jim,”  comment¬ 
ed  “For  Better  or  For  Worse”  creator 
Lynn  Johnston.  “1  just  wrote  him,  in 
fact,  to  say  ‘welcome.’  I’ve  been  happy 
working  for  Universal  Press,  and  I 
know  that  United  has  had  some  prob¬ 
lems. 

“One  of  the  things  about  Universal 
Press  is  that  they’re  flexible.  1  think  Jim 
will  be  pleased.  I’m  going  to  enjoy  see¬ 
ing  more  of  him.  He’s  someone  1  like 
very  much.” 

King  president  Joe  D’Angelo  said, 
“I’m  happy  for  Jim  because  I  consider 
him  a  friend.  He’s  a  great  guy.  We  wish 
him  the  best  of  luck.” 

Another  friend  of  Davis,  “Beetle 
Bailey”  creator  Mort  Walker,  added,  “I 
wish  Jim  was  going  with  King!  But  I’m 
very,  very  happy  for  him.  I  thought  he 
should  own  his  own  feature,  and  I  told 
him  so  many  times.” 

Walker  recalled  that  the  “Garfield” 
creator  was  not  interested  in  owner¬ 
ship  earlier  in  his  career  but  changed 
his  mind.  The  King  cartoonist  said 
Davis  probably  was  upset  that  E.W. 
Scripps  Co.  did  not  consult  him  when 
it  put  UM  up  for  sale  in  1992  and  that 
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UM  has  had  so  much  management 
turnover. 

Newcomhe  remarked,  “It  has  to  he 
very  uncomfortable  for  the  creators  at 
United  to  see  upheaval  like  this.” 

Still,  Walker  thought  for  a  while 
that  Davis  would  buy  back  his  rights 
and  stay  at  UM  —  something  several 
major  cartoonists  have  done  at  other 
syndicates. 

UM’s  other  superstar  cartoonist, 
“Peanuts”  creator  Charles  Schulz,  de¬ 
clined  to  comment  on  Davis’  impend¬ 
ing  departure.  “It’s  his  business,”  he 
said. 

What  about  UM’s  future  business? 
Several  of  those  interviewed  said  they 
believe  that  the  “Garfield”-less  compa¬ 
ny  is  in  for  hard  times  that  will  grow 
worse  when  Schulz,  71,  eventually  ends 
his  “Peanuts”  strip,  which  also  appears 
in  more  than  2,400  papers. 

But  UM  noted  that  it  still  syndicates 
or  licenses  more  than  150  properties, 
including  several  new  offerings. 

“United  Media  will  continue  to  be 
very  profitable,”  director  of  public  rela¬ 
tions  and  creative  services  Nancy 
Nicolelis  said.  “We  would  not  have 
sold  ‘Garfield’  if  we  didn’t  feel  it  was  a 
good  deal  for  United  Media.”  | 

Cartoonist  to  ‘temp’ 
for  his  former  paper 

WILEY  WILL  RETURN  briefly  to  ed¬ 
itorial  cartooning  during  the  Newspa¬ 
per  Association  of  America  conven¬ 
tion  in  San  Francisco  the  week  of 
April  24. 

The  Iowa-based  creator  will  do  five 
drawings  for  the  San  Francisco  Exam¬ 
iner,  where  he  was  a  staff  editorial  car¬ 
toonist  before  starting  the  “Non  Se- 
quitur”  comic  for  the  Washington 
Post  Writers  Group. 

Wiley,  who  uses  one  name,  said  he 
feels  comfortable  switching  cartoon 
genres  for  a  few  days  because  he  often 
comments  on  “real-life”  topics  in  “Non 
Sequitur.” 

Octavio  Paz  writing 
a  column  for  LATS 

OCTAVIO  PAZ  IS  doing  a  six-times-a- 
year  column  on  current  events  for  the 
Los  Angeles  Times  Syndicate. 

Paz  is  a  Mexican  poet,  essayist  and 
author  who  has  won  the  Nobel  Prize 
for  literature. 

His  column  is  available  in  English 
and  Spanish. 


Comics,  sales  and  foreign  execs 
out  and  in  at  a  changing  United 


by  David  As  tor 

PERHAPS  JACK  ANDERSON  should 
start  a  new  column  called  “United 
Merry-Go-Round.” 

If  he  did.  United  Media’s  “Washing¬ 
ton  Merry-Go-Round”  writer  would 
have  at  least  three  more  UM  manage¬ 
ment  changes  to  report. 

Sarah  Gillespie  plans  to  leave  her 
full-time  position  as  vice  president  and 
director  of  comic  art  May  15  but  will 
continue  to  do  part-time  consulting  for 
UM.  The  13-year  UM  veteran  stressed 
that  her  decision  was  voluntary  and 
not  connected  to  the  company’s  ongo¬ 
ing  restructuring  process. 

Keith  Anderson  departed  as  region¬ 
al  sales  vice  president  at  the  end  of  last 
month.  The  21-year  UM  veteran  said 
he  basically  was  forced  to  leave  as  part 
of  what  he  sees  as  a  downsizing  of  the 
company  for  possible  sale. 

And  Eduardo  Kaplan  has  been  ap¬ 
pointed  director  of  international  syndi¬ 
cation.  He  essentially  replaces  Sid 
Goldberg,  who  recently  was  promoted 
from  vice  president,  director  of  inter¬ 
national  syndication  to  senior  vice 
president,  general  manager  of  syndica¬ 
tion  at  UM.  Goldberg  succeeded  Brad 
Bushell,  who  reportedly  was  told  to  re¬ 
sign  from  UM. 

Several  other  longtime  UM  execu¬ 
tives  who  have  departed  include  for¬ 
mer  president  and  CEO  Robert  Roy 
Metz,  former  senior  vice  president  and 
editorial  director  David  Hendin  and 
former  senior  vice  president  and  busi¬ 
ness  manager  John  Barnes. 

Executives  joining  UM  during  the 
past  few  months  include  president  and 
CEO  Douglas  Stern,  senior  vice  presi¬ 
dent  for  finance  and  administration 
Kevin  Ryan,  senior  vice  president  for 
U.S.  licensing  Diane  Shaib  and  senior 
vice  president  for  international  licens¬ 
ing  Rita  Rubin. 

Will  other  executives  be  hired  to 
succeed  Gillespie  and  Anderson? 

Goldberg  said  UM  doesn’t  yet  know 
whether  there  will  be  a  new  person 
with  Gillespie’s  title.  “We  are  studying 
the  structure  of  the  comics  art  depart¬ 
ment,”  he  said. 

One  source  said  it  is  possible  that 
comics  art  might  be  merged  into  one 
editorial  department  that  would  han¬ 


dle  both  comics  and  text  features.  Sev¬ 
eral  other  syndicates  have  this  arrange¬ 
ment. 

Gillespie  reported  that  after  May  15, 
she  will  continue  to  help  develop  new 
UM  comics  and  work  with  already  syn¬ 
dicated  UM  cartoonists. 

“I  will  be  in  the  office  one  day  a 
week  and  available  by  telephone  on 
other  days,”  Gillespie  said,  adding  that 
her  three  associates  in  the  comics  de¬ 
partment  will  continue  to  do  a  “great” 
job  without  her  full-time  presence. 

UM  director  of  public  relations  and 
creative  services  Nancy  Nicolelis  said  a 
decision  about  whether  to  hire  a  re¬ 
placement  for  Anderson  will  be  made 
as  part  of  the  company’s  ongoing  re¬ 
view  of  its  syndication  operations. 

She  noted  that  other  UM  salespeo¬ 
ple  now  are  handling  Anderson’s 
North  Central  territory,  which  in¬ 
cludes  Iowa,  Minnesota,  Missouri, 
Montana,  Nebraska,  North  Dakota, 
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South  Dakota,  Wisconsin  and  Wyo¬ 
ming. 

Anderson,  who  also  sold  in  Alaska 
and  Hawaii,  said  he  believes  that  DM 
will  increase  its  telemarketing  efforts 
in  the  states  where  he  used  to  travel. 

“A  lot  of  smaller  newspapers  won’t 
be  called  on  in  person  anymore,  which 
isn’t  fair  to  them,”  he  said.  “There’s 
nothing  like  personal  contact.” 

Anderson  noted  that  he  will  miss 
his  contact  with  newspaper  editors  and 
the  UM  job  in  general.  “I  really  en¬ 
joyed  what  I  was  doing,”  he  said, 
adding  that  he  would  be  interested  in 
getting  back  into  syndication  sales. 

Anderson,  52,  said  he  basically  was 
forced  to  leave  when  UM  set  an  “unre¬ 
alistic”  sales  goal. 

“All  of  a  sudden  they  came  out  with 
a  decision  that  all  territories  had  to  bill 
at  least  $30,000  a  week,”  he  recalled.  “1 
was  at  $23,000.  They  said  to  bring  the 
territory  up  to  $30,000  or  you’re  done. 
There  was  no  way  I  could  do  it.  1  had 
the  largest  territory  geographically  but 
the  smallest  number  of  newspapers.” 

Hendin,  who  was  at  UM  from  1970 
to  1993,  agreed  that  Anderson  had  a 
harder  territory  in  recent  years  but  said 
he  was  an  asset  to  the  company. 

“Keith  was  very  often  among  the  top 
three  sales  producers  at  United,” 
Hendin  said.  “And  he  was  good  for 
morale.  He  used  to  give  very  funny 
presentations  at  sales  meetings.  He’s  a 
very  warm  guy.” 

Anderson  believes  that  he  and  oth¬ 
er  people  are  being  made  to  leave  UM 
to  cut  the  payroll. 

“I  think  they’re  trying  to  make  it 
very  lean  and  if  there’s  anything  left  to 
sell,  they’re  going  to  sell  it,”  he  said. 
“It’s  being  dismantled.” 

E.W.  Scripps  Co.  sold  UM’s  TV 
Data  in  1992  and  Pharos  Books  in 
1993.  Then  it  almost  sold  the  rest  of 
UM  to  Time  Warner  before  pulling  it 
off  the  market  last  summer.  In  Novem¬ 
ber,  nine  UM  staffers  were  laid  off. 

Anderson  said  it’s  a  “shame  that  so 
many  wonderful  people”  at  UM  now 
are  worrying  about  their  job  security 
after  worrying  about  whether  the  com¬ 
pany  was  going  to  be  sold.  This  is  hap¬ 
pening,  he  added,  despite  the  fact  that 
UM  is  “very  profitable.” 

Nicolelis  agreed  that  UM  is  “very 
profitable”  but  took  issue  with  several 
of  Anderson’s  other  comments.  For 
one  thing,  she  said,  “United  Media  is 
emphatically  not  for  sale.” 


What  about  in  one  or  two  years?  “I 
don’t  think  that’s  the  plan,”  Nicolelis 
replied,  noting  that  it  is  unlikely  that 
UM’s  new  executives  would  have 
joined  the  company  for  a  short  stay. 

She  emphasized  that  while  some 
people  are  leaving  UM,  others  are  join¬ 
ing  the  syndicate  or  being  promoted. 

“I  really  think  the  company  is  get¬ 
ting  back  on  track,”  Nicolelis  said. 

The  public  relations  director  also 
took  issue  with  Anderson’s  description 
of  why  he  is  no  longer  at  UM.  “He  re¬ 
tired,”  she  said.  “Why?  I  don’t  know 
why.  What  would  be  the  benefit  to  us 
to  give  him  an  unrealistic  sales  goal?” 

Nicolelis  explained  that  it  wouldn’t 
make  sense  for  a  syndicate  to  force  pro¬ 
ductive  salespeople  to  leave  because 
they  can  “generate  more  revenue”  than 
what  a  company  spends  on  them. 

So  why  didn’t  UM  immediately  hire 
a  replacement  for  Anderson  to  keep 
generating  revenue?  “I  don’t  know  that 
he  won’t  be  replaced,”  Nicolelis  replied. 
“That  will  be  considered  in  the  syndi¬ 
cation  review  that  is  going  on.” 

Gillespie  emphasized  that  her  com¬ 
ing  change  in  status  has  “nothing  to 
do”  with  this  review.  “I’ve  wanted  to 
make  this  move  for  a  long  time,”  she 
said.  “I’m  sorry  about  what  it  looks  like 
to  the  outside.  Nothing  should  be  read 
into  my  doing  this  at  this  point.  It  was 
the  right  time  in  my  life.” 

The  executive,  who  recently  turned 
40,  noted  that  she  wants  to  be  “free 
from  the  day-to-day  managerial  morass 
that’s  in  any  company.”  Instead,  Gilles¬ 


pie  will  open  a  consulting  business  at 
her  home  “to  do  development  in  all  ar¬ 
eas  of  publishing,  including  electronic 
media.”  She  plans  to  work  in  the  ani¬ 
mation  as  well  as  comics  fields. 

Gillespie,  whose  first  client  will  be 
UM,  did  emphasize  that  she  will  miss 
being  in  the  office  full  time  with  Gold¬ 
berg.  “1  worked  for  Sid  for  four  or  five 
years  in  the  1980s,”  she  recalled.  “He’s 
the  best  person  I’ve  ever  worked  for.” 

Goldberg  returned  the  compliment. 
“Sarah’s  contributions  have  been  out¬ 
standing  and  they  will  continue  to  be,” 
he  said. 

“Peanuts”  creator  Charles  Schulz 
added,  “As  far  as  I’m  concerned,  Sarah 
is  the  best  editor  I’ve  ever  had  there. 
I’ve  always  enjoyed  our  relationship.  I 
hope  she  and  I  continue  to  do  things 
together.” 

Goldberg  also  praised  Kaplan,  who 
joined  UM  in  1988  after  working  at 
the  company  as  a  free-lance  translator. 

“Since  then,”  Goldberg  wrote  in  a 
memo,  “he  has  been  instrumental  in 
upgrading  our  editorial  and  delivery 
systems  [and  has]  enhanced  our  Span- 
ish-language  services,  developed  new 
features  for  the  international  market 
and  sold  [VCR  Plus+]  in  France,  Spain 
and  Portugal.” 

Kaplan,  who  is  fluent  in  English, 
Spanish,  French,  Portuguese  and  Ital¬ 
ian,  was  born  and  raised  in  Uruguay. 
He  attended  law  school  in  Montevideo 
and  graduated  from  Hunter  College  in 
New  York  with  a  bachelor’s  degree  in 
literature. 
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Rose  is  Rose  Celebrates 
a  Decade  of  Wonder 
in  the  Comics 


One  of  the  most  important  qualities  that  a  comic  stridSgm^df^^m 
that  it  should  simply  be  fun  to  look  at.  Ever  since  first 

began,  I  have  been  one  of  its  most  ardent  admirers.  I  wSC  that  any 
editor  could  improve  the  appearance  of  his  comicsSif^i^  p^^ing 
the  work  of  Pat  Brady.  ^ ^  f 

—  Charles  M.  Schulz,  Peanuts'^  creator 


is  Rose  is  one  of  the  best  illustrated  and  wannest  features  I 
Snovv.  Paf  Brady  uses  a  beautiful  flowing  line  enhanci^  the  warm 
, interpersonal  relationships  between  his  characters.  H'0  hSuj^,  hugs 
and  heartfelt  sentiments  are  perfect  for  the  rejfder  clause 
Rose  is  Rose  deals  with  subjects  and  emotions  that  toLwh  us  a/ft”  ^ 
;  —  Jim  Davis,  Giirfield^  ^eatoj 


Rose  is  Rose  is  remarkable!  Pat  Brady’s  ‘signature’  is  his  ability  to 
draw  you  into  his  illustrations  as  if  you  were  the  proverbial  ‘fly  on 
wall,  ’  able  to  see  his  characters  from  wonderful  perspectives.  His 
\blend  of  fantasy  and  reality,  his  warmth  and  gentle  humor  endear  you 
to  his  work,  connect  you  to  his  characters.  He  has  my  respect,  my 
friendship  and  my  admiration.  Pat  Brady  is  definitely  one  cartoonist 
who  makes  the  rest  of  us  work  harder! 

—  Lynn  Johnston,  For  Better  or  For  Worse®  creator 


April  16,  1994,  Rose  is  Rose  marks  a  ten-year  relationship  with 
readers  who  delight  in  rediscovering  their  own  childhood  every  day 
through  his  comic  strip.  Brady’s  refreshingly  upbeat  look  at  family  life 
has  made  it  a  favorite  with  women,  men,  teens  and  young  readers.  His 
well-crafted  characters  and  beautiful  illustrations  capture  the  essence 
of  family  life,  spirituality  and  respectful  appreciation  of  nature. 


To  sample  Rose  is  Rose 
for  your  comics  page, 
please  call  Lisa  Klem  Wilson 
at  800-221-4816  or 
212-692-3700. 
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cury  Center’s  Knight-Ridder  News¬ 
papers  and  Boston  Globe.  Maybe  1 
missed  something,  but  as  for  the  War¬ 
riors  that  day,  I  found  nothing  but  stat 
after  stat. 

The  news  sections  of  Tribune  On¬ 
line,  in  contrast,  were  almost  entirely 
staff-written,  but  the  local  feel  was  be¬ 
lied  by  formatting  that  was  more  ap¬ 
propriate  for  a  professional  on-line 
search  service  than  the  average  dumb 
middle-aged  consumer  like  me.  Most 
series  carried  arcane  categories  above 
the  text  (DATE,  SECTION,  ZONE, 
SOURCE,  COLUMN,  LENGTH, 
TAG,  EDITION,  PAGE).  At  times,  I 
clicked  on  the  MORE  button  but  there 
was  nothing  more  to  be  had.  Under  a 
story  called  “Chicago  White  Sox  ’94,” 
there  was  information  about  pitcher  Ja¬ 
son  Bare  that  started  with  the  word 
“GRAPHIC”  and  read  like  a  caption  to 
a  photo  that  was  nowhere  to  be  seen. 

There  are,  of  course,  many  good 
things  about  these  pioneering  services. 
Chicago  Online,  for  example,  provides 
a  nifty  interface  to  Ticketmaster:  you 
can  buy  on  line  if  you  don’t  mind  the 
extra  service  charges.  And  Mercury 
Center  has  a  neat  interface  to  on-line 
versions  of  15  newspapers,  including 
the  Mercury  News. 

Both  Chicago  Online,  with  Windy 
City  Chat,  and  Mercury  Center,  with 
its  message  boards,  provide  a  simple 
way  for  AOL  subscribers  to  be  con¬ 
sumed  by  the  talk  of  their  respective 
towns,  including  direct  dialogue  with 
the  writers  behind  the  bylines.  Both 
services  do  a  fine  job  of  providing  clas¬ 
sified  advertisements  on  line. 

Like  the  freebies  from  Battle  Creek, 
these  second-generation  on-line  ser¬ 
vices  are  product  extensions.  The 
problem  is  that  newspapers  snap, 
crackle  and  pop  far  more  frequently 
than  a  bowl  full  of  Rice  Krispies. 

You  have  to  reinvent  the  thing  every 
day,  and  then  you  have  to  throw  it  out 
and  start  over.  In  the  on-line  world,  it 
gets  worse.  Instead  of  one  or  two  dead¬ 
lines  a  day,  the  deadline  never  goes 
away,  and  the  best  services  change 
more  often  than  the  ticks  on  a  clock. 

Kellogg’s  may  have  figured  out  how 
to  put  Apple  Cinnamon  into  plain  old 
Rice  Krispies,  but  squeezing  the  es¬ 
sence  of  the  newspaper  experience  into 
a  cathode-ray  tube  is  going  to  take  the 
best  minds  of  our  generation  and  the 
next.  It’s  not  so  easy  to  have  your  news¬ 
paper  and  eat  it  too. 


Report:  Reality  of 
developing  nations 
skewed  by  media 

IMAGES  OF  DEVELOPING  nations 
often  skew  perceptions  about  the  reali¬ 
ty  of  conditions  there  because  of  the 
unintentional  focus  of  the  media  and 
relief  organizations  on  the  dramatic. 

A  new  report  from  the  Annenberg 
Washington  Program,  “Media,  Disaster 
Relief  and  Images  of  the  Developing 
World,”  outlines  some  of  these  problems 
and  offers  remedies,  based  on  discus¬ 
sions  with  journalists  and  relief  workers 
in  Washington  and  London. 

“Despite  considerable  efforts  to  be 
accurate  and  timely,  both  the  media 
and  relief  organizations  unintentionally 
contribute  to  distorted  images  of  the 
developing  world  because  both  focus  on 
the  unusual,  the  extraordinary,  the  dra¬ 
matic,”  explained  Annenberg  senior  fel¬ 
low  Fred  Cate,  author  of  the  report. 

“Yet  Western  viewers  and  readers 
perceive  this  information  without  a 
context  or  a  background  of  information 
or  experience  against  which  to  evaluate 
its  significance.  Thus,  the  public’s  per¬ 
ception  of  developing  countries  may  be 
formed  entirely  of  information  about 
the  exceptions,  rather  than  the  norms, 
of  daily  life,”  Cate  wrote. 

Suggestions  for  the  media  included: 

•  Use  resources  more  effectively,  in¬ 
cluding  stringers  and  cooperative  ven¬ 
tures  with  other  news  agencies,  and  be 
aware  of  competitive  and  resource  pres¬ 
sures  that  could  compromise  accuracy 
or  thoroughness  of  reports. 

•  Designate  and  train  people  for  a 
developing  nation  beat,  which  would 
improve  reporting  and  increase  the 
number  of  journalists  covering  the  area. 

•  Utilize  reporting  from  indigenous 
news  organizations  and  individuals,  who 
can  keep  events  in  perspective,  and 
seek  to  interview  officials  from  those 
nations  and  relief  organizations. 

•  Provide  training  and  review  both  at 
the  professional  and  collegiate  levels  for 
skill  and  knowledge  building. 

Hollinger  completes 
Sun-Times  purchase 

HOLLINGER  INC.’S  AMERICAN 
Publishing  Co.  completed  its  acquisi¬ 
tion  of  the  Chicago  SuU'Times  March 
31.  The  $180  million  cash  purchase  in¬ 
cludes  the  Pioneer  Press  and  Star  Pub¬ 
lications  groups  of  weeklies  published 
in  the  Chicago  metropolitan  area. 


Steps  down 

Continued  from  page  26 

said  he  would  step  down,  John  Murphy, 
vice  president  of  retail  at  Newspapers 
First,  announced  that  he  also  would  re¬ 
sign,  effective  July  1. 

Murphy  originally  worked  at  Knight- 
Ridder,  joining  Newspapers  First  after 
the  merger  with  Times  Mirror.  Murphy 
said  he  has  planned  to  resign  for  about 
a  year  and  the  move  is  in  no  way  relat¬ 
ed  to  Anthony’s  announcement. 

“About  a  year  ago,  I  told  King  that  I 
wanted  to  go  within  12  to  18  months. 
Last  October,  1  told  him  that  I  was  go¬ 
ing  to  go  July  1.  I  had  no  idea  at  the 
time  he  was  going.” 

Murphy  plans  to  do  retail  consulting 
work. 

The  Newspapers  First  board  will 
vote  on  a  new  CEO.  Fox  said,  “We  are 
very,  very  early  in  the  search  process” 
and  the  board  hasn’t  considered  any 
candidates. 

However,  industry  sources  said  Len 
Forman,  chief  operating  officer  of  the 
Newspaper  Association  of  America, 
may  be  nominated  for  the  spot. 

Forman  said  that  while  he  was  “flat¬ 
tered”  by  the  speculation,  he  has  not 
spoken  with  anyone  at  Newspapers 
First. 

Fox  refused  to  speculate  about  who 
might  be  named  to  the  post,  saying 
only,  “This  is  a  sales  organization.  Ob¬ 
viously,  you’re  looking  for  a  person  who 
can  lead  and  has  the  passion  and  vi¬ 
sion  to  make  the  organization’s  goals 
come  to  life.” 

White  House 
documents 
made  available 

STATEMENTS,  SCHEDULES  AND 
other  documents  from  the  White  House 
now  are  available  to  reporters  and  edi¬ 
tors  through  an  agreement  between 
U.S.  Newswire,  a  wire  service  for  news 
releases,  and  Knight-Ridder’s  PressLink 
service,  an  electronic  bulletin  board. 

PressLink  allows  media  professionals 
to  download  documents  into  their  lap¬ 
top  or  desktop  computers. 

It  serves  about  3,000  customers  in 
more  than  50  nations,  providing  text, 
photos  and  graphics  from  major  news 
services. 

U.S.  Newswire  transmits  the  full  text 
of  news  releases  from  government  agen¬ 
cies,  political  campaigns,  labor  unions, 
interest  groups,  think  tanks  and  others. 
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Shop  Talk 

Continued  from  page  60 

often  contains  errors.  Police  officers 
are  not  hired  for  their  grammar, 
spelling  or  geography  skills. 

Especially  verify  all  names,  both  hu¬ 
man  and  otherwise.  One  thing  is  cer¬ 
tain.  The  person  whose  name  is  mis¬ 
spelled  knows.  All  who  know  him 
doubt  the  accuracy  of  the  rest  of  the 
story.  It  also  is  prudent  to  find  out  what 
name  the  person  is  known  by.  Some 
use  first  name,  some  middle  name, 
some  a  nickname.  Getting  the  right 
name  right  builds  credibility. 

Names  taken  on  the  phone  —  or 
orally  in  any  form  —  should  he  spelled. 

Is  it  G-i-b  (as  in  “boy”)  s-o-n”  or  is  it 
“G-i-p  (as  in  “Paul”)  s-o-n? 

Writing  by  ear,  as  some  have  called 
it,  can  be  disastrous,  such  as  the  writer 
who  wrote  of  the  “bluebonnet  plague”  | 
in  the  Middle  Ages,  the  new  Italian 
restaurant  serving  “link  weenies”  in¬ 
stead  of  linguini  or  the  menu  writer 
who  noted  “chicken  Gordon  blue”  for 
lunch. 

•  Reporters  and  editors  should  use 
their  educations. 

William  Rehnquist  is  the  chief  jus¬ 
tice  of  the  United  States,  not  of  the 
Supreme  Court;  the  university  in  Bal¬ 
timore  is  Johns  Hopkins,  not  John 
Hopkins. 

•  Good  reporters  qualify  anything 
that  they  can’t  prove. 

It  is  “believed  to  be”  the  first  in  his¬ 
tory,  not  it  “is”  the  first.  A  good  exam¬ 
ple  is  two  versions  of  the  same  story, 
one  by  the  Associated  Press  and  one 
by  United  Press  International. 

The  UPI  version  said,  “A  year-old 
baby  died  Monday  of  a  bite  she  suf¬ 
fered  Friday  from  a  brown  recluse  spi¬ 
der.” 

The  AP  version  said,  “A  baby  girl 
died  Monday  of  what  doctors  speculate 
may  have  been  the  reaction  to  the  bite 
of  a  brown  ecluse  spider.”  The  follow¬ 
up  said,  “An  autopsy  report  Tuesday 
said  Carolyn  Gomez,  year-old  daughter 
of  Mr.  and  Mrs.  Ray  Gomez,  died 
March  16  of  bronchial  pneumonia. 
The  autopsy  report  ruled  out  any  toxic 
effects  from  an  insect  bite.” 

•  It  is  when  reporters  guess  or  take 
chances  that  they  are  more  likely  to 
err. 

Reporters  can  be  overheard  asking 
one  another  questions.  Reporters  most 
often  are  poor  reference  sources.  Every 
news  department  should  have  a  neon 
flashing  sign  saying,  “Look  it  up!” 

•  Good  reporters  check  their  facts 


systematically. 

The  best  time  to  check  spellings, 
facts,  names  and  statistics  is  before 
starting  to  write.  Some  reporters  put 
things  in  their  stories  intending  to 
check  them  after  they  finish  the  story 
and  they  get  caught.  Playing  Russian 
roulette  with  the  facts  is  dangerous. 

•  Good  reporters  are  aware  of  the 
total  effect  of  their  stories. 

All  the  facts  might  be  correct,  but  a 
key  fact  left  out  can  make  the  story 
wrong.  The  city  budget  this  year  is 
down  half  a  million  dollars  from  last 
year.  A  recitation  of  facts  might  imply 
that  the  city  government  was  frugal 
and  saved  money.  The  full  story  might 
be  that  last  year  the  city  had  to  buy  a 
snorkel  fire  truck  and  this  year  it 
didn’t.  Word  selection  sometimes  can 
determine  if  a  story  has  a  positive  or  a 
negative  tone  to  it,  regardless  of  the 
facts.  The  word  “only,”  for  example,  is 
almost  always  an  editorial  comment. 

•  All  debatable  statements  should  be 
attributed  by  direct  quotes  and  the 
name  and  title  of  the  person  quoted. 

Questions  that  are  pending  should 
not  be  presented  as  facts;  The  school 
hoard  will  consider  a  budget  Tuesday, 
not  the  school  board  will  adopt  a  bud¬ 
get. 

•  It  is  obvious  that  reporters  have  to 
beware  of  phony  stories. 

If  someone  calls  in  an  obituary,  it  is 
necessary  to  verify  it  with  a  funeral 
home,  preferably  with  a  funeral  direc¬ 
tor  known  to  the  reporter.  Fake  obits, 
fake  weddings,  fake  bankruptcies  spell 
legal  trouble. 

•  Perseverance  is  both  a  necessity 
and  a  luxury. 

Reporters  must  not  give  up  too  soon. 
Reporters  must  have  time  to  pursue 
the  facts  before  surrendering  a  story. 
Two  phone  calls  do  not  an  effort  make. 
It  is  amazing  how  many  reporters  ig¬ 
nore  basic  resources:  The  phone  book, 
city  directories,  tax  rolls,  almanacs, 
“Who’s  Who,”  “Who  Was  Who,”  ZIP 
code  directories,  atlases.  Old  postal 
guides  have  the  spelling  of  towns  that 
no  longer  exist,  such  as  the  birthplaces 
of  the  elderly  deceased. 

A  source  often  overlooked  is  the  AP 
Stylehook,  which  contains  short  expla¬ 
nations  of  things  such  as  AIDS,  bank¬ 
ruptcy  and  religions. 

•  Assuming  is  a  four-letter  word  in 
journalism. 

An  illustration;  Former  professional 
football  running  back  Chuck  Muncie 
had  a  brother  playing  at  the  same  time 
named  Nelson  Munsey.  Yes.  They 
spelled  their  last  names  differently. 


Names  often  are  not  spelled  the  way 
they  are  pronounced:  Tad  “Schultz,”  for 
example,  is  spelled  Tad  Szulc. 

•  Logic  is  another  underused  tool  in 
the  journalist’s  toolbox. 

Time  magazine  ran  a  photograph  of 
President  Bush  in  a  baseball  uniform 
with  a  caption  saying  it  was  Bush  at 
Yale  although  the  uniform  clearly  said 
“Andover.” 

Add  2  and  2  and  see  if  you  get  4. 
Does  a  percentage  increase  seem  logi¬ 
cal? 

•  Quotes  must  be  accurate. 

Even  in  these  days  of  negotiated 
quotes  or  quotes  that  carry  the  mean¬ 
ing  if  not  the  words,  the  admonition 
that  direct  quotes  should  be  the  exact 
words  of  the  speaker  and  in  the  same 
context  as  the  original  statement  must 
be  the  law  of  the  land. 

Paraphrases  and  partial  quotes 
should  mean  the  same  thing  to  the 
reader  as  they  meant  when  spoken  or 
written  by  the  source.  Reading  back 
key  quotes  to  a  source  —  even  allowing 
the  source  to  clarify  the  quote  at  the 
time  —  is  part  of  the  process. 

The  subject  of  a  quote  must  he  fully 
understood  and  conveyed.  If  the  source 
says,  “That  is  outrageous!”  the  reporter 
has  to  know  the  subject  of  the  quote 
and  connect  the  quote  to  the  right 
subject. 

•  Statistics  must  be  meaningful  and 
understandable  and  not  misleading. 

The  resort  that  advertised  an  aver¬ 
age  age  of  26  to  attract  young  adults 
misled  them  because  its  clientele  was 
grandparents  and  their  grandchildren, 
average  age  26. 

•  Stories  about  polls  should  contain 
the  key  information,  such  as  margin  of 
error,  questions  asked,  date  and  time 
of  the  survey,  etc. 

If  the  tradition  of  the  nitpicky  edi¬ 
tor-news  director  were  restored  and  the 
simple  process  of  getting  the  story 
straight  were  perfected,  there  would  he 
more  respect  for  the  media,  and  that 
might  just  rub  out  some  of  the  other 
criticisms. 

CPJ  reports 
attacks  on  press 

THE  NEW  YORK-BASED  Committee 
to  Protect  journalists  last  month  re¬ 
leased  its  annual  “Attacks  on  the  Press” 
report  of  press  freedom  violations  world¬ 
wide. 

The  1993  survey  includes  a  list  of  126 
journalists  currently  imprisoned  in  28 
countries  throughout  the  world. 
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11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


_ ADVERTORIAL _ 

ADVERTORIAL  FOR  SPECIAL  SEQION 
EDITORS.  Weekly  advertorial  copy  you 
want  to  be  associated  with  -  Automotive 
News,  Real  Estate,  Modern  Healthcare, 
and  more.  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890.  Fax: 
(212)  254-7646. 

_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 


_ AUTOMOTIVE _ 

CAR  FEATLJRES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia,  auto  history.  (810)  573- 
2755. 

ENTERTAINMENT 

PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  11552.  (914)  664-8780. 


_ HEALTH _ 

PRACTICING  PHYSICIAN-authored 
weekly  column  since  July  1992  - 
humanistic,  socioeconomic,  and  poli¬ 
tical  issues  concerning  today's 
healthcare  field.  Call  or  write  for  sam¬ 
ple  and  rates.  Marc  A.  Flitter,  MD,  1 04 
E.  2nd  St.,  Erie,  PA  16507.  (814)  877- 
7080. 

HUMOR 

DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical,  farcical, 
tongue-in-throat,  award-winning  wacko 
weekly.  (215)493-1795. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star 
photos.  Our  18th  year.  Cineman  Syn¬ 
dicate,  7  Charles  Court,  Middletown, 
NY  10940;  (914)  692-4572.  Fax  (914) 
692-8311. _ 

PUZZLES 

PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 

SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


FAX  YOUR  AD  TODAY!  (21  2)  929-1  259 


MAGAZINES  FOR  SALE 


MAGAZINE  FRANCHISES  far  sale. 
Geared  for  tarmt  markets.  Two  person 
operations  with  40%  profit.  Average 
first  year  income  $104,000.00- 
$156,000.00.  Crimewatch  magazine/ 
veterans  magazine/lafemme  maga¬ 
zine.  $15,000.  (901)  767-7002  or 
(901)767-7114 

NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(407)  368-4352 
123NW  13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT59715,  (406)  586-6621 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  S<3xton-N. England  (617)  446-071 1 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lanlz-CANADA-(51 9)  631-5709 


BILL  MAHHEW  COMPANY  conducts 

professionol,  confidential  negotiations 

for  sale  and  purchase  af  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  *  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personaf  service. 
Call  for  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  3608 1 

(205)  566-7198 
FAX  (205)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Cansultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Na.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  FINANCING 

NEWSPAPER  PROS  seek  equity 
investors  for  a  growing  company.  Box 
06873,  Editor  &  Publisher. 

NEWSPAPERS  FOR  SALE 

CANADA-  Where  the  real 
opportunities  are  today.  Several  strong 
weekly  situations.  Contact:  Bruce  Lantz, 
W.B.  Grimes,  (519)  631-5709.  Situa¬ 
tion  ideal. 

FOR  SALE:  Iowa  suburban  weekly; 
$200,000  gross;  great  growth  poten¬ 
tial.  Contact  John  van  der  Linden, 
broker,  PO  Box  275,  Spirit  Lake,  Iowa 
51 360.  Phone:  (71 2)  336-2805. 


SMALL  GROUP  in  southwest  growth 
market.  Gross  $1,200,000  and  over 
20%  cash  flow  to  owner.  Minimal 
competition.  Retirement  reason  for 
selling.  Terms. 

ROCKY  MOUNTAIN  weekly.  Serves 
one  of  the  country's  top  vacation  spots. 
No  direct  competition.  Gross  $270,000 
and  growing.  $250,000.  Terms. 

WORK  90  to  1 20  DAYS  a  year  and  net 
$80,000  to  $100,000  with  metro 
quarterly  business  magazine. 
$325,000.  Terms. 

FAST  GROWING,  ISOLATED  county 
seat  weekly  with  85%  circulation 
coverage  of  county.  No  competition. 
Gross  $250,000  and  owner/publisher 
earns  aver  $100,000.  Nice  building. 

UNIQUE  SHOPPER  in  metra  area. 
Mailed  to  selected  postal  zones. 
Gross  $1,300,000.  Healthy  profit. 
$1,250  ,000.  Terms. 

COUNTY  SEAT  weekly  with  press. 
Stable  isolated  town.  No  competition. 
Revenues  $274,000  and  owner  takes 
$55,000.  Terms. 

RICKENBACHER  MEDIA  CO. 

3828  Mockingbird  Lane 
Dallas  Texas  75205 
(214)  520-7025 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 


ANNOUNCEMENTS 


Stockton,  CA  95209  (209)  952-0852 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  MONTHLY  paper  serving 
upscale  Northwest  destination  resort 
community  with  skiing  and  golf.  Solid  ad 
base.  Terrific  growth  potential. 
$45,000  cash.  Reply  to  Box  06869, 
Editor  &  Publisher. 


MIDWEST-Major  alternative  weekly. 
Top  metro  market.  Contact:  Dane 
Claussen,  W.B.  Grimes,  (414)  272- 
6173. _ 

NORTHEAST  IlilNOIS 
Group  of  weeklies  doing  nearly 
$600,000  in  1993,  with  22.79%  net, 
now  available.  Publisher  retiring.  For 
details,  contact  Dave  Kramer,  Holding- 
Kramer  &  Assoc.,  PO  Box  472,  Gibson 
City,  IL  60936.  (217)  784-4736. 


NORTH  ILLINOIS  weekly.  $129,000 
gross.  Good  income  for  nusband/wife 
or  group.  Priced  to  sell.  Reply  to  Box 
06879,  Editor  &  Publisher. 

SEND  FOR  LIST.  Texas  newspapers, 
some  owner  financing.  Bill  Berger, 
Associated  Texas  Newspapers,  Inc., 
1801  Exposition,  Austin,  TX  78703. 

(512)  476-3950. _ 

WEEKLY  IN  PACIFIC  Northwest  with 
bright  future  but  must  sell  for  personal 
reasons.  Will  sacrifice  to  best  offer. 
Include  letterhead  and  phone.  Box 
06870,  Editor  &  Publisher. 

Happiness  depends  upon  ourselves. 

Aristotle 


NEWSPAPERS  FOR  SALE 

WESTERN  OREGON  weekly,  building, 
very  profitable,  no  shopper,  $180,000 
witn  $45,000  down. 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
PO  Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  WANTED 

FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact: 

EDWARDS  PUBUCATIONS 
PO  Box  1193 
Seneca,  SC  29679 
(803)  882-3272 


NEWSPAPERS  WANTED 

MIDWESTERN  GROUP  interested  in 
acquiring  large  weekly  and  small  daily 
newspapers.  All  contacts  will  be  kmt  con¬ 
fidential.  Contact:  Robert  Bradford  II, 
Mainstream  Newspapers,  Box  58, 
Northfield,  Minnesota  55057. 

TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
1 6  Santa  Ana  Ploce,  Walnut  Creek,  CA 
94598. 


The  heart  is  a  very,  very  resilient  little 
muscle. 

Woody  Allen 


EQUIPMENT 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Carlbom 
CKOptical  (310)  372-0372. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fax  (407)  273-901 1 

EQUIPMENT  FOR  SALE 

GOSS  METROLINER  22"  cut-off  by 
64.5",  1  mono  unit,  2  3-C  units,  4 
RTP's,  new  1977.  Webeq  International, 
Inc.  (708)  459-9700. 

SAVE  $200,000 

DIADEM  Carat  500  Page  assembly 
CEPS  system 

Couplers  to  2  Crosfield  Scanners  for 
input  or  output  to  Scanners 
Software  plug-in  to  X-connect  to  MAC 

Call  (708)  587-2177 
Mr.  Van  Buren 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAILROOM  CON¬ 
SULTANT  71 3/468-5827. 

REMANUFAQURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFAQURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 

Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used,  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  oil  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


&  SUPPLIES 


_ MAILROOM _ 

KIRK-RUDY  4  into  1  Inserting  Machine 
with  labeling  base.  Can  be  seen  in 
operation.  $15,000.00.  Call  (404) 
428-5817. 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  or  (800)  741-1937 

PHOTOTYPESETTING 

COMPLETE  MYCRO-TEK  4000  System 
with  two  550  controllers  and  eleven 
terminals.  Completely  operational. 
Includes  spare  parts  kits.  Sale  subject  to 
court  approval.  Call  IWANNA,  Inc. 
(704)  255-0754. 

PLATEMAKING 

NEWSIMAGE  LETTERFLEX 
PIATEMAKING  MACHINES 
3  Systems  Available  -  8  years  old 
John  Hilton  -  (303)892-5355 

PREPRESS 

For  Sale 

FIIM  PROCESSOR 
With  auto  scanner 
Pako  26  ML 

With  Dupont  command  blender 
to  rwi 

Call  Lou  (201)  772-21 21 

PRESSES 

AUTOLOGIC  APS-5  for  parts;  APS-5U 
in  working  condition.  As  is  -  where  is. 
(216)  329-7000  Bill  McCartney  or  Mel 
Shook 

COMMUNITY: 

1984  GOSS  SSC  22  3/4  CUTOFF 
3-  2  HIGHS 
6-  FLOOR  UNITS 
2-  FOLDERS  WITH  QUARTER 
URBANITE: 

6-  UNITS 

DAUPHIN  GRAPHICS  1(800)346-61 19 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  4/u  1976  NEWS  KING, 
stacked  units,  with  KJ6  folder,  low 
usage,  running,  best  offer;  5/u  HARRIS 
MHO  1978,  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  4/u  Harris 
VI 5A  1978  w/JF7  andJF25. 

Tel  (913)362-8888  Fax(91 3)362-8901 

FOR  SALE 

9/u  two  folder  SSC  press,  com¬ 
prised  of  2-4  "highs",  1982  vintage, 
with  or  w/out  heatset,  many  extras. 

4/u  News  King,  with  KJ6  folder,  1975 
vintage. 

2  add-an  Community  1969  and  1971 
vintage  units,  good  condition. 

2  Baldwin  105  CO. V. 

Global  Graphics,  Inc. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 

FOR  SALE 

GOSS  Headliner  MK  1 

•  44  print  couples  ■  23  9/1 6  cutoff 
•3  folders  (2/1) 

•  17  PEC  converted  reels  with  auto  roll 
change  (1983) 

•  Crcitree  Vickers  Civilox  Inking 

•  K-F  3  pin  registration  system  and 
associated  plate  making  equipment 

•  Hurletron  DC  drive  (5  years  old), 
Baldor  motors  Alan  Bradley  PLC 

•  Web  Microtrak  9500  color  compensa¬ 
tion  system 

Equipment  in  very  good  condition,  cur- 
rently  operating.  Available 
October/November  94. 

For  sale  as  one  package  or  in  pieces 

Contact:  David  Roy 

SOUTH  BEND  TRIBUNE 
(219)235-6161 

There  is  no  greater  sorrow  than  to  recall 
a  happy  time  in  the  midst  of 
wretchedness. 

Dante  Alighieri 


_ PRESSES _ 

GOSS: 

•  Metro,  22  3/4",  6  units,  half  decks,  6 
RTP's,  3:2  Imperial  folder 

•  N-845,  22  3/4",  5  unit  presses 
•V-15D,8unit,JF-25 
•V-15A,6unit,JF-7 

•  V-15D,  4  unit,  JF-4 

BEU-CAMP,  INC. 

Tel:  (201)  492-8877 
Fax:  (201)492-9777 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 

SINGLE-WIDTH 

7-unit  Goss  Urbanite,  1 986  vintage. 
4-unit  Community  w/2-SC  folders  (1 
w/u.f.),  late  1970's,  22  3/4. 

4-unit  Community  w/Community  folder. 
1  -unit  with  Community  folder. 

3  Goss  Suburban  add-on  units  (2-1000 
series  and  1-900  series)  and  one  500 
series  upper  former. 

2- unit  Harris  with  1  VI 5A  units,  1 
VI 5C  unit  and  JF7  folder. 

1  JFl  5  folder,  1 980  vintage. 

3- unit  Web  Leader  w/2  mono  units 
and  1  Quodrocolor  unit,  1 977. 

2-unit  News  King  press. 

DOUBLE-WIDTH 

2  Goss  160-page  double  3:2  folders, 
22  3/4  each  w/double  upper  formers. 
Add-on  Metro  units  w/RT^ s,  22  3/4  . 
One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-621 7 

WANTED  TO  BUY 

CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 

SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  N.Y.  1001 1 
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INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN 
Home  Delivery/Single  Copy  Soles 
Nationwide  (516)  379-2797 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 

Are  You 

Exploring  Opportunities  To  Decrease 
Market  Cnurn,  Customer  Complaints  & 
Overall  Cost  Per  Order,  While 
Increasing  The  Professionalism 
Of  Your  Telemarketing  Program? 

Available  For  Short  Term  & 
Auxiliary  Campaigns. 

The  CIRCULATION  SALES  COMPANIES 
Subsidiaries  of  Sunset  Crews,  Inc. 

1(800)877-7176 

Where  It's  NOT  Just  Another  Calll! 


C.M.S. 

FRED  DICK  AND  FRANK  TESTA  HAVE 
HANDLED  CIRCULATION  BUILDING 
PROGRAMS  FOR  OVER  14  YEARS. 
PHONES  AND  CREWS. 

COST  EFFECTIVE . RESULTS 

ORIENTED!!!  (800)  569-4666 

CIRCULATION  III 
Telemarketing  coast  to  coast 
John  Dinan  -  John  Lyons 
(214)  352-1123 


CIRCULATION  SERVICES 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (61 6)  458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


SOUTHERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Pramotions  Inc., 
(216)  225-7440. 


PRO  r;TART<; 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


Nostalgia  is  a  seductive  liar. 

George  W.  Ball 


THB  CUSTOMBR 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVICES 


Now  There  Is  An  Alternative! 

Start  Verification 
Stop-Saver  Programs 
Upgrade  Projects 

Unequaled  Service  &  Support 
From  A  Professionally 
Managed  Service  Bureau 

High  Quality  Results... Guaranteed  I 

INFORA4ATIONAL  SERVICES,  INC. 
1(800)260-1488 

TELEMARKETING  PROFESSIONALS 
Specialists  at  upgrades 
Stop  Savers  and  more 
Allan  Schreibman,  (810)  399-6100. 

TUBE  ALTERNATIVE 
Built-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 


45  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)  272-6173. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 

Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill,  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  Fax. 


PRESSROOM  SERVICES 


ARE  YOUR  PRESS  DRIVES  KEEPING 
YOU  AWAKE  AT  NIGHT? 

ICS  Has  20  plus  years  experience 
correcting  drive  problems  and  has 
develop^  unique  techniques  to 
modernize  press  drives  &  controls. 

CALL(413)  739-1 113 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  damaging  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  econamical  service.  J&K  Power 
Supply  (31 3)  953-0780. 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


HELP  WANTED 


_ ACADEMIC _ 

DAILY  STUDENT  NEWSPAPER 
ADVISOR/INSTRUCTOR  or  ASSIS¬ 
TANT  PROFESSOR  OF  JOURNAUSM  & 
MASS  COMMUNICATIONS.  Deadline 
June  1 ,  1 994.  For  details  write  or  call 
Dr.  Ralph  J.  Turner,  chairman.  Search 
Committee,  School  of  Journalism  & 
Mass  Communicatians,  Marshall  Uni¬ 
versity,  Huntington,  WV  25755  (304) 
696-2735.  AA/EOE. 


The 

communication 
link  of  the 
newspaper 
industry  every 
week 

since  1884. 


_ ACCOUNTING _ 

ASSISTANT  CONTROLLER 

The  Journal/Sentinel  Inc.,  publisher  of 
Wisconsin's  two  largest  daily  newspa¬ 
pers,  has  an  opening  for  Assisant  Con¬ 
troller.  The  successful  candidate  will 
direct  and  support  the  accounting, 
budgeting  and  financial  analysis  func¬ 
tions. 

Qualifications  for  this  position  include: 

*  BS  degree;  CPA  preferred. 

*  5  years  of  accounting,  financial  analy¬ 
sis,  financial  systems  and  PC  spread¬ 
sheet. 

*  Excellent  organizational,  analytical 
and  budgeting  skills. 

*  3-5  years  of  management  experience. 

Qur  newspaper  offers  competitive 
salary,  with  an  excellent  benefits 
package,  including  the  opportunity  to 
participate  in  ownership  of  the  com¬ 
pany  through  stock  purchase. 

PLEASE  SEND  QR  FAX  (414)  224-2897 
RESUME,  INCLUDING  CURRENT 
SALARY,  TO: 

Journol/Sentinel,  Inc. 
Employment  Office  (1 820AC) 

PO  Box  661 

Milvraukee,  Wl  53201-0661 
EOE 


ADMINISTRATIVE 

GENERAL  MANAGER 
Texas  Student  Publications 
The  University  of  Texas  at  Austin 

The  General  Manager  oversees  the 
day-to-day  operations  of  a  $2.5  million 
student  media  operation  consisting  of  a 
newspaper,  radio  station,  television  sta¬ 
tion  and  two  yearbooks,  with  increas¬ 
ing  emphasis  on  radio  and  televisian. 
Required  qualifications  are  a  Bachelor's 
degree,  five  years  of  managerial  expe¬ 
rience,  and  experience  in  the  adminis¬ 
tration  of  budgets  and  personnel.  Expe¬ 
rience  in  the  management  of  print  or 
electronic  media  is  preferred.  Salary  is 
open;  excellent  fringe  benefits.  Com¬ 
plete  information  on  this  vacancy  will 
be  provided  to  finalists  at  the  interview. 
To  apply,  submit  letter  of  interest, 
resume,  and  three  letters  af  reference 
to:  Carlene  Wooley;  Texas  Student  Pub- 
licatians;  TSP  3.304;  Austin,  Texas 
78712.  An  Equal  Opportunity/ 
Affirmative  Action  Employer.  Minority 
oppliconts  are  encouraged  to  apply. 

GENERAL  MANAGER 

Zone  4  34M  Morning  daily  seeking 
General  Manager  to  oversee  day-to- 
day  operation  of  newspaper.  Candi¬ 
date  must  possess  strong  management 
experience  in  newspaper  industry  with 
emphasis  on  marketing  skills.  Candi¬ 
date  should  be  prepared  to  develop 
and  implement  marketing  strategy  and 
lead  professional  newspaper  team. 

Full  company  benefits  including  401 K 
Plan.  Excellent  salary  and  benefits.  Sub¬ 
mit  complete  resume  along  with  salary 
requirements  ta  Bax  06884,  Editor  & 
Publisher. 


ADMINISTRATIVE 

GENERAL  MANAGER.  FL  weekly  near 
Orlando  needs  strong  sales  oriented 
GM  who  wants  full  responsibility  and 
community  involvement.  Salary,  incen¬ 
tives,  benefits.  Fax  resume  to  (813) 
788-7987. 

_ ADVERTISING _ 

ADVERTISING  MANAGER 

The  Romeo  Observer  is  a  6,000  plus 
ABC  circulation  weekly  newspaper 
which,  with  two  other  publications, 
blankets  a  retail  zone  of  1 7,000  homes 
in  a  mostly  affluent  area.  The  successful 
candidate  will  have  at  least  10  years 
experience  with  proven  sales,  man¬ 
agement  and  creative  skills,  of  course. 
But  most  of  all,  a  manager  must 
recognize  that  revenue  in  the  nineties 
requires  expertise  in  new  business, 
special  sections  and  other  strategies  for 
reaching  market  potential.  Romeo  is  an 
attractive  area  in  which  to  live,  a  small 
community  with  excellent  schools  and 
cammunity  activities.  Shopping,  recrea¬ 
tion,  education  and  other  opportunities 
are  nearby.  The  opening  is  the  result  of 
retirement.  Send  resume,  career  goals, 
earnings  expectations  with  supporting 
information  in  confidence  to  Publisher, 
The  Romeo  Observer,  Box  96,  Romeo, 
Ml  48065. _ 

Keep  away  from  people  who  try  to 
belittle  your  ambitions.  Small  people 
always  do  that,  but  the  really  great 
make  you  feel  that  you,  too,  can 
become  great. 

Mark  Twain 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES 

UVE  IN  THE  ROCKIESI  100,000  circula- 
Hon  award  winning  Colorado  Springs 
Gazette  Telegrapn  seeks  motivated 
account  sales  professionals.  Send 
resume,  salary  history  and  letter  of 
introduction  to  the: 

Gazette  Telegraph 
Freedom  Communications,  Inc. 
Human  Resources  Department 
POBox  1779 

Colorado  Springs,  CO  80901 
EOE  MFDV 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

Needed  for  #2  paper  in  major  metro 
morket.  Entrepreneurial  spirit  with  solid 
classified  operational  experience  essen¬ 
tial.  Lead  two  supervisors  and  23 
salespeople.  This  is  an  exciting 
opportunity  for  the  right  person  tired  of 
the  same  old  grind.  Very  competitive 
salary  and  bonus  plan.  All  inguiries 
held  confidential.  Box  06871,  Editor  & 
Publisher. 


MIDWEST  6-DAY  A.M. 

We  are  looking  for  an  innovative  ad 
manager  willing  to  lead  by  example. 
Must  nave  management  experience 
and  willingness/ability  to  share 
expertise. 

Sell  us  on  why  you  are  the  right  person 
for  this  position. 

We  are  ready  to  offer  competitive  com¬ 
pensation. 

Send  complete  resume  and  salary 
requirements  to:  Publisher 

Peru  Tribune 
26  West  Third 
Peru,  IN  46970 
No  Phone  Calls. 


NEWSPAPER  AD  SALES:  The  Complete 
Guide  to  Job  Finding,  Facts,  and  Fore¬ 
casts.  $18.95  (206)868-3317. 


THE  SANTA  FE  Reporter,  a  25,000  cir¬ 
culation  weekly,  seeks  a  Sales  Manager 
with  at  least  five  years  of  newspaper 
sales  management  experience.  Candi¬ 
dates  should  be  hands-on  managers 
with  a  proven  record  in  display  and 
classified.  We  need  an  aggressive 
leader  in  a  highly  competitive  market. 
Send  cover  letter  and  resume  to:  Asso¬ 
ciate  Publisher,  PO  Box  2306,  Santa 
Fe,  NM  87504. 

ART/GRAPHICS 

ARTIST/ILLUSTRATOR  sought  for  mid¬ 
size  doily.  Tasks  include  breaking  news 
graphics,  comprehensive  infographics, 
illustrations  and  production  work. 
Strong  art  skills  and  knowledge  of 
Macintosh  computers  and  relatea  pro¬ 
grams  needed.  Send  cover  letter, 
resume  and  portfolio  to  Jim  Willis, 
M.E.,  Birmingham  Post-Herald,  PO  Box 
2553,  Birmingham,  AL  35202. 

ELEQRONIC  ILLUSTRATOR: 

With  thorough  knowledge  of  ADOBE 
ILLUSTRATOR,  PHOTOSHOP  and 
QUARK.  SA&A,  Inc.  is  a  progressive 
Atlanta,  GA  graphic  design  firm.  Job 
requires  prior  work  in  newspaper  or 
other  hi-production  environment  with  a 
BFA  degree  preferred.  $30's.  Call 
Nancy  at  (404)636-0134,  Fax  633- 
2277. 

EditoriS'Publisher  •  April  16,  1994 


_ ART/GRAPHICS _ 

OPENING  FOR  GRAPHICS  ARTIST 

A  Knight-Ridder  newspaper  in  Duluth, 
MN,  a  picturesque  city  built  on  a  bluff 
overlooking  Lake  Superior,  is  in  urgent 
need  of  a  graphics  artist.  Can  you 
create  display  graphics  that  entice 
readers  and  convey  complex  informa¬ 
tion?  Are  you  a  blend  of  reporter, 
researcher  and  artist  who  loves  to  get 
out  to  the  scene  of  o  story  and  then  tell 
it  in  a  new  and  vivid  way?  Do  you  love 
to  work  closely  with  reporters  and 
editors  to  present  information  in  excit¬ 
ing  ways?  Are  you  a  risk-taker?  If  this 
sounds  like  you,  please  apply.  Send 
resume,  autobiographical  sketch  and 
work  samples  to:  Vicki  Sue  Gowler, 
executive  editor,  Duluth  News-Tribune, 
PO  Box  169000,  Duluth,  MN  55816- 
9000 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR  for  7-day 
newspaper  in  Zone  1 .  Applicant  should 
have  a  proven  track  record  in  increased 
home  delivery  and  single  copy  sales. 
Individual  should  have  working  know¬ 
ledge  of  the  Collier-Jockson  Circulation 
Computer  Software  System  and  ABC 
auditing  procedures.  Must  possess 
good  communication  skills  and  be  a 
well  organized,  innovative  and  self- 
motivated  leader.  Individual  should  also 
be  experienced  in  union  relations. 
Please  send  resume  and  salary  require¬ 
ments  to:  Box  06874,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  FIELD  MANAGER 

The  Blade,  Toledo,  OH,  is  seeking  a  pro¬ 
ven  professional  to  direct  district-level 
carrier  force.  Qualified  candidate  must 
be  service  driven  and  a  true  motivator 
with  strong  interpersonal  skills.  Field 
and  sale  experience  a  must.  College 
desired.  Salary  in  mid  40K  range  plus 
complete  benefits. 

Send  resume  to  Jo  Kerns,  Human 
Resources  Director,  The  Blade,  541  N. 
Superior  St.,  Toledo,  OH  43660 

An  equal  opportunity  employer 

SINGLE  COPY  SALES  MANAGER 
The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  a  Single 
Copy  Sales  Manager.  This  position  is 
responsible  for  managing  single  copy 
rack  and  dealer  soles  throughout  the 
Gazette's  circulation  area;  rack  main¬ 
tenance  and  repair,  and  marketing  and 
promotion  of  the  newspaper  and  will 
work  closely  with  the  newsroom,  promo¬ 
tions  and  marketing. 

The  successful  candidate  must  have 
prior  single  copy  sales  experience  or 
retail  merchandising  experience  manag¬ 
ing  a  product  distribution  route.  Know¬ 
ledge  of  and  experience  with  Bellatrix 
system,  mechanism  and  rack  main¬ 
tenance  repair,  and  monitoring  and 
tracking  single  copy  sales  is  a  plus. 
Must  have  a  proven  track  record  in 
enhancing  revenues  and  units. 

If  interested,  please  submit  a  letter  of 
introduction,  resume,  references  and 
salary  history  to: 

Human  Resources  Department 
Billings  Gazette 
PO  Box  35300 
Billings,  MT  59170 

Resumes  must  be  received  by  5:00  p.m. 
Friday,  May  6,  1 994. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

The  Middletowm  Press,  a  1 5,000  circula¬ 
tion  (and  rapidly  growing),  six-day, 
morning  newspaper,  covering  Middle¬ 
sex  County  in  Connecticut,  is  seeking 
an  aggressive  sales  and  marketing  pro¬ 
fessional  to  manage  its  circulation 
department. 

We  are  seeking  an  experienced  pro¬ 
fessional  to  manage  the  existing  sales 
efforts,  which  have  been  extremely  suc¬ 
cessful  in  growing  our  home  delivery 
circulation.  This  daxartment  is  responsi¬ 
ble  for  sales  development,  distribution 
service  and  retention  of  subscribers. 
Direct  reports  include  Home  Delivery 
Manager,  Single  Copy  Manager, 
Distribution  Manager,  Telemarketing 
Sales  Manager  and  Customer  Service 
Manager. 

Other  responsibilities  include  the  devel¬ 
opment  and  implementation  of 
quarterly  marketing  plans  and  annual 
operating  budgets. 

More  than  two-thirds  of  The  Press' 
circulation  is  home  delivery.  The  Press 
has  recently  expanded  its  format  into 
four  sections  and  is  scheduled  to  launch 
a  direct  mail  TMC  on  June  1 ,  1994. 

Compensation  package  includes  com¬ 
petitive  salary  and  quarterly  bonuses 
linked  to  the  marketing  plan.  The  com¬ 
pany  also  offers  a  complete  benefit 
program  including  noncontributory 
Retirement  Plan,  401  (K)  Plan,  Health/ 
Medical,  Life  and  disability  Insurance. 

Please  forward  your  cover  letter  and 
resume  to: 

David  P.  Goddard,  publisher 

The  Middletown  Press 

2  Main  Street,  PO  Box  2793 
Middletown,  CT  06457-2793 

DATA  PROCESSING 

DATA  PROCESSING 

SYSTEMS  SUPPORT  ENGINEER:  Multi- 
site  growing  newspaper  group  seeks 
experienced  individual  to  install, 
upgrade  and  maintain  its  Macintosh 
based  editorial/advertising/pagination 
desktop  publishing  systems.  Applicant 
must  hove  hands  on  experience  with  all 
Macintosh  hardware,  PC  file  and  OPI 
servers,  software  RIPS,  Novell  networks, 
data  communications,  and  film  and 
paper  imaging  devices.  Experience  in 
operating  Quark,  Pagemaxer,  Photo¬ 
shop,  Multi-Ad  Creator,  and  network 
opplications  software  is  a  must. 
Excellent  training  and  communication 
skills  are  also  required.  We  offer  a  com¬ 
petitive  salary  and  benefits  package 
along  with  a  great  Mid  Atlantic  loca¬ 
tion.  Send  resume  with  salary  require¬ 
ments  to  Chesapeake  Publishing  Corp. 
PO  Box  600,  Easton,  MD  21601  Attn: 
F.  Ross. 

EDITORIAL 

AGGRESSIVE,  enterprising  night-side 
reporter  sought  for  mid-size  AM  Wis¬ 
consin  daily.  Ideal  candidate  will  hove 
at  least  two  years  daily  newspaper 
experience,  familiarity  with  computer- 
based  reporting  and  a  penchant  for  find¬ 
ing  stories  where  others  have  failed. 
Send  clips,  resume  and  references  to 
City  Editor  Steve  Pradarelli,  Oshkosh 
Northwestern,  PO  Box  2926,  Oshkosh, 
Wl.  54903.  No  calls. 


_ EDITORIAL _ 

AGRICULTURAL  REPORTER 
Respected  livestock  publication  seeking 
an  individual  that  is  dedicated  and 
knowledgeable.  Jourrxilism  degree  pre¬ 
ferred  but  rrot  required.  Ranching  back¬ 
ground  a  plus.  Must  be  familiar  with 
cattle,  sheep  and  goats.  Write  Box 
06856,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR 

Avrard-winning  daily  newspaper  seeks 
dynamic  assistant  city  editor  who  can 
do  more  than  just  edit  a  story.  You 
should  be  creative,  energetic,  a  good 
writer  and  able  to  work  well  with  peo¬ 
ple.  You  can  be  an  editor  looking  for 
new  challenges  or  an  experienced 
reporter  who  wants  to  move  upward. 
We're  in  one  of  the  most  exciting  news 
markets  in  the  country,  and  though 
we're  a  small  newspaper,  we  don't 
think  small.  And  we  don't  play  small. 
Apply  to:  Patti  Wolf,  city  editor.  The  Out¬ 
look,  1920  Colorado  Ave.,  Santa 
Monica,  CA  90404. 


BUSINESS  REPORTER 

Business  biweekly  needs  aggressive 
reporter  to  cover  the  local  business  com¬ 
munity,  including  in-depth  investigative 
stories  and  national  stories  with  a  local 
spin.  Experience  covering  banking  and 
the  economy  a  plus.  Knowledge  of  the 
Mac  an  asset  but  not  a  requirement. 
Send  resume  and  four  clips:  Executive 
Editor,  The  Greater  Baton  Rouge  Busi¬ 
ness  Report,  PO  Box  1949,  Baton 
Rouge,  LA  70821 . 

COPY  EDITOR  (SPORTS) 

The  Houston  Post  currently  has  a  posi¬ 
tion  available  (or  a  Sports  Copy  Editor. 
Will  edit  sports  copy,  manage  sports 
wire  copy  and  layout  and  design  sports 
pages.  Requires  2  -  4  years  experience 
at  a  daily  newspaper.  Strong  sports 
knowledge.  Must  be  able  to  work  on 
deadline.  Strong  spelling  and  grammar 
skills.  Five  days  a  week,  usually  5:00 
pm  to  1 :00  am.  Excellent  benefits. 
Interested  candidates  may  send 
resume/clippings  to  The  Houston  Post, 
Attention  George  Woods,  Sports 
Department,  4747  Southwest  Freeway, 
Houston,  Texas  77027.  EOE  M/F/ 
VET/DISABLED 


COPY  EDITOR  (SPORTS) 

A  mid-size  Knight-Ridder  daily  news¬ 
paper  in  Georgia  has  a  position  avail¬ 
able  for  a  copy  editor  with  layout  and 
other  desk  duties  in  sports.  Position  calls 
for  editing  staff  and  wire  copy.  1  -2 
years  experience  preferred.  Send 
resume,  samples  of  work  and  refer¬ 
ences  to  Chuck  Williams/Sports  Editor, 
The  Ledger-Enquirer,  PO  Box  71 1 ,  Col¬ 
umbus,  GA  31 902-071 1 

COPY  EDITOR/DESIGNER  needed  for 
Courier-News,  a  30,000  daily  in 
northern  Illinois.  Applicants  should  nave 
first  class  skills  in  page  design,  story 
editing  and  headline  writing.  Experi¬ 
ence  in  pagination,  especially  Quark 
systems  preferred.  Send  resumes,  page 
samples  to  Mike  Smith,  News  Editor, 
PO  Box  531 ,  Elgin,  IL  601 21 .  No  phone 
calls,  please. 

No  man  is  more  cheated  than  a  selfish 
man. 

Henry  Ward  Beecher 
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EDITORIAL 


COPY  EDITOR/GRAPHIC  ARTIST- 
DAY  SHIFT 

Tired  of  pounding  out  pages  on  the 
night  shift?  Tired  of  living  in  a  molled- 
over,  stripped-streeted,  Stepfordized 
suburban  desert?  Come  to  a  news-rich 
environment  where  the  people  are  real 
and  the  living  is  good.  One  of  our 
talented  copy  editors  has  been  lured 
away  by  the  big  daily  in  our  region. 
Instead  of  crying,  we  wont  to  make  this 
chonge  work  for  us.  We  will  hire  a 
desk  editor  with  strong  copy-editing 
and  graphics  skills.  Will  create  bright, 
compelling  story  packages.  Pagination 
experience  a  plus.  Reporting  and  desk 
experience  a  must.  Will  ploy  key  role  in 
helping  us  move  forward  on  computer 
upgrades  and  product  design.  Hours  6 
am  to  2  pm  weekdays.  Salary  and 
benefits  competitive.  We  are  a  six-day, 
hard-news  oriented,  13,000  PM  in 
northeast  Oregon.  Economically  and 
culturally  diverse  area.  Traffic  sparse. 
Crowds  few.  Schools  good.  Great  out¬ 
door  recreation  close  by.  Easy  driving 
to  Portland,  Boise.  Send  letter,  resume, 
and  work  samples  to  Bill  Crompton, 
Editor,  East  Oregonian,  PO  Box  1089, 
Pendleton,  OR,  97801.  Fax:  (503)276- 
8314.  Phone:  (503)276-2211. 


Central  CA's  leading  newspaper  is  look¬ 
ing  for  two  copy  editors  to  work  on  rim 
editing  local,  business  and  wire  copy. 
Ability  to  sub  In  other  job  such  as  slot, 
wires,  and  design  a  plus.  Mac  and  Leaf 
Desk  literacy  desirable.  Minimum  two 
years  experience  preferred.  Com¬ 
petitive  salary  and  full  benefits.  If  your 
headlines  sparkle  and  you  bring  energy 
and  enthusiasm  to  the  job,  write  to  us. 
Send  resume,  cover  letter  and  two  sam¬ 
ples  to:  BRENDA  AUSTIN,  THE 
FRESNO  BEE,  1626  "E"  Street,  Fresno, 
CA  93786.  Equal  Opportunity 
Employer. 


COPY  EDITOR 

Highly  touted  60K  newspaper  opera¬ 
tion  in  Zone  2  seeks  copy  editors  with 
a  minimun  of  three  years  daily  experi¬ 
ence.  We  have  cutting-edge 
technology,  bright  minds  and  a  desire 
to  be  the  best.  We  want  detail-oriented 
editors  adept  with  copy  and  layout  who 
will  share  our  high  standards,  pride 
and  reader-driven  approach  to  news¬ 
papers.  Quark  Macintosh  experience 
preferred,  but  we  will  train.  Advance¬ 
ment  opportunities  are  many  for  the 
right  people.  We  are  committed  to  a 
diverse  workplace;  minorities  are 
encouraged  to  respond.  Send  resume, 
five  page  samples  and  salary  history  to 
Box  06883,  Editor  &  Publisher. 


COPY/DESIGN  EDITOR 
The  Post-Tribune,  a  Knight-Ridder 
newspaper,  is  seeking  someone  who 
combines  detail-conscious  editing  with 
the  ability  to  produce  appealing, 
balanced  pages.  Must  be  experienced 
in  Macintosh  and  QuarkXPress,  and  be 
proficient  in  spelling,  grammar  and 
headline  skills.  Looking  for  2  to  5  years 
experience.  If  you  want  to  join  a  forword- 
thinking  newspaper  only  45  minutes 
from  Chicago,  call  News  Editor  Steve 
Greenberg,  at  (219)881-3242,  or  send 
a  cover  letter,  resume,  work  samples, 
salary  history  and  references  to:  Steve 
Greenberg,  News  Editor,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402.  An 
equal  opportunity  employer. 


CREATIVE  MIND  sought  for  sports 
department  of  mid-size  daily.  We  want 
someone  capable  of  working  three  or 
four  days  a  week  on  our  sports  copy 
desk  and  one  or  two  days  a  week  as  a 
reporter,  with  an  emphasis  on  recrea¬ 
tion  stories.  Send  resume,  clips  and 
references  to  Jim  Willis,  M.E.,  Birm¬ 
ingham  Post-Herald,  PO  Box  2553, 
Birmingham,  AL  35202. 


EDITORIAL  PAGE  EDITOR 

Region  2  daily,  100,000  plus,  wonts  an 
editor  with  vision  and  vitality  to  put  new 
life  into  editorial  and  op-ed  pages. 
Must  have  at  least  five  years  experience 
as  editorial  page  writer  as  well  as 
ability  to  supervise  and  teach.  Send 
cover  letter  and  resume  to  Box  06844, 
Editor  &  Publisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career, 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


ENTERPRISING? 

Full-time  computer-assisted  reporter, 
with  proven  ability  to  investigate 
complex  topics  and  communicate 
findings  in  clear,  interesting  prose  from 
the  reader's  perspective.  This  positian 
invalves  lots  of  computer-assisted  report¬ 
ing  and  research. 

Letter,  clips  and  resume  to:  Chris  Feola, 
News  Systems  Editor;  The  Waterbury 
Republican-American,  389  Meadow 
Street,  Waterbury,  CT  06722. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (31 0)  326-2661 . 


EXECUTIVE  SPORTS  EDITOR 

The  Press  Democrat,  a  100,000- 
circulation  daily  in  Santa  Rosa,  CA,  an 
hour  north  of  San  Francisco  in  the  heart 
of  the  northern  California  wine  country, 
has  an  immediote  opening  for  an  Exec¬ 
utive  Sports  Editor.  We  cover  pro  sports 
in  the  Bay  Area  and  high  schools  in  our 
3-county  circulation  area.  The  Press 
Democrat  is  a  New  York  Times  Co. 
newspaper. 

Send  samples  of  your  section  and  a 
resume  to  Managing  Editor  Bob  Swof- 
ford,  427  Mendocino  Ave.,  Santa 
Rosa,  CA  95401  by  April  24. 


FEATURES  WRITER 

Engaging  writer  with  light-hearted  style 
sought  by  entertainment  news  syndicate 
serving  2,700  publications  in  North 
America.  Based  in  the  scenic  splendor 
of  the  Adirondacks.  Send  resume  and 
samples  to:  TV  Data  Technologies,  Attn: 
Human  Resources,  Northway  Plaza, 
Queensbury,  NY  12804.  No  phone 
calls  please. 


E&P’s  Classified 


The  newspaper  industry*s  meeting 
place.  (212)675*4380 


Seeking  applicants  for  national  fellow¬ 
ship  in  education  reporting.  Spend  two 
months  on  a  story  you've  always 
wanted  to  write.  Expert  advice,  stipend, 
opportunity  for  travel.  Deadline  May 
1 6.  Contact  Education  Writers  Associa¬ 
tion,  1001  Connecticut  Ave.  N.W. 
#310,  Washington,  DC  20036,  (202) 
429-9680 


FULLY  PAGINATED  northern  California 
daily  (20,000  circulation)  seeks  an 
experienced  copy  editor  with  solid 
news  judgment  and  good  design  skills. 
Pagination  experience  preferred 
(Quark  XPress)  and  ability  to  work  with 
graphics  a  plus.  Exceptional,  go-getter 
college  journalism  graduates  with  copy 
desk  and  design  experience  will  be  can- 
sidered.  Send  resume,  salary  require¬ 
ments  and  five  examples  af  page 
design  to  Daily  Republic,  attention  Mike 
Cosgrove,  news  editor,  PO  Box  47, 
Fairfield,  CA  94533. 


GRAPHIC  ARTIST 

100,000  circulation  newspaper  group 
in  Ventura  County,  California,  seeks 
graphic  artist  with  strong  visual  report¬ 
ing  skills  to  help  create  daily  graphics 
for  use  in  news,  features  and  sports  sec¬ 
tions.  Ideal  candidate  would  have  one 
or  more  years  experience  on  a  daily 
paper,  an  energetic  attitude,  a  well 
developed  graphic  style  and  Macintosh 
skills.  Writing  and  Macintosh  system 
skills  are  a  plus.  Creativity  and 
accuracy  are  musts. 

Interested  individuals  please  send 
resumes  and  tear  sheets  to:  Joe  Luper, 
Photo/Graphics  Editor,  Ventura  County 
Newspapers,  PO  Bax  671 1 ,  Ventura, 
CA  93006. 


GREAT  FL  WEEKLY  needs  editor.  Retire¬ 
ment  area.  Live  in  sunshine,  work  with 
great  company.  Send  resume  to  Pub- 
Msher,  PO  Box  638,  Zephyrhills,  FL 
33539. 


IMMEDIATE  OPENING  for  general 
assignment  reporter  for  award-winning 
broadsheet  weekly  newspaper  in  ocean 
resort  area  70  miles  from  New  York 
City.  We  need  a  bright,  aggressive  self¬ 
starter  with  top-fli^t  reporting  skills 
who  can  write  clearly,  concisely  and 
incisively.  Car  and  35MM  camera 
required.  Outstanding  opportunity  to 
get  into  journalism  with  a  well- 
respected  paper  with  a  sophisticated 
audience,  ^perience  preferred  but  will 
consider  beginner  with  outstanding 
potential.  Send  resume  and  cover  letter 
to  The  Hampton  Chronicle  News,  Box 
1071,  Westnampton  Beach,  New  York 
1 1 978.  No  phone  calls. 


LOCAL  NEWS  EDITOR 

34,000  circulation  daily  on  the  shores 
of  Lake  Michigan  in  Southwest 
Michigan  needs  a  strong  leader  to  take 
charge  of  local  news  gathering  efforts. 
Top-notch  news  judgment,  excellent  edit¬ 
ing  skills  and  a  reader  orientation  a 
must.  Desk  editor  experience  preferred. 
Submit  resume  and  letter  describing 
newspapering  philosophy  to  Steve  Pep- 
ple.  Managing  Editor,  The  Herald- 
Palladium,  PO  Box  1 28,  Saint  Joseph, 
Ml  49085. 


MANAGING  EDITOR 

Located  in  the  northern  suburbs  of 
Philadelphia,  we  are  a  leading  industry 
magazine  seeking  an  individual  to  fill 
the  newly  created  position  of  MANAG¬ 
ING  EDITOR.  Areas  of  responsibility 
include  day-to-day  editorial  production. 
Must  have  extensive  experience  and  out¬ 
standing  editing  skills,  along  with  a 
solid  business  writing  background.  We 
are  seeking  a  self-starter  wilh  good  peo¬ 
ple  skills  and  a  knowledege  of  the  finan¬ 
cial  or  insurance  industries. 

For  a  confidential  interview,  forward 
your  resume  including  salary  history 
and  requirements  to: 

Human  Resources  Dept.  AXON  MAG¬ 
AZINE  GROUP,  747  Dresher  Rd.,  PO 
Box  980,  Horsham,  PA  1 9044  or  Fax  it 
to  (215)  784-9645. 


METRO  DAILY  seeks  business  editor 
with  commitment  to  covering  local  busi¬ 
ness  and  personal  finance  to  oversee 
five-person  business  desk.  Must  have 
solid  reporting  and  some  supervisory 
experience.  Minority  candidates  are 
encouraged  to  apply.  Send  resume  and 
clips  to  Managing  Editor,  The  Indi¬ 
anapolis  News,  PO  Box  145,  Indi¬ 
anapolis,  IN  46206. 


MID-SIZED  daily  seeks  journalist- 
computer  maven  who  is  thoroughly 
familiar  with  the  Internet.  This  person 
will  manage  on-line  services  and 
coordinate  news  coverage  with  Internet 
resources,  coordinate  and  develop 
bulletin  board  services.  Pragramming 
skills  a  big  plus.  Daily  news  experience 
is  essential.  Send  resume  to  Box 
06860,  Editor  &  Publisher. 


NAPA  VALLEY  Register,  21,000  daily, 
seeks  lifestyles  editor.  Rush  resume, 
clips,  page  layouts  to  Doug  Ernst, 
Editor,  1615  Second  St.,  Napa,  CA 
94559.  Fax:  (707)  224-3963. 


Call  about  our  low  contract  rates!  (212)  675-4380 
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HELP  WANTED 


EDITORIAL 


NEWS  EDITOR-  Suburban  NJ  weekly 
seeks  energetic,  organized  newsperson 
with  exceptional  writing,  editing  and 
story  development  skills.  Send  resumes 
to  John  A.  Sullivan  III,  The  Progress, 
Box  72,  Coldwell,  NJ  07006-0072.  No 
phone  calls  please. 


NEWS  REPORTER  -  Award-winning, 
twice  vreekly  newspaper  is  seeking  full¬ 
time  reporter  for  coverage  of  local  gov¬ 
ernment.  Applicants  must  desire 
challenging  opportunities  to  produce 
their  best.  Please  send  resumes  to:  Sul¬ 
livan  County  Democrat,  PO  Bax  308, 
Callicoon,  NY  1 2723. 


NIGHT  NEWS  EDITOR 
25,000  PM  daily  has  immediate  open¬ 
ing  for  a  night  news  editor  to  vrork  with 
reporters,  edit  copy,  and  lay  out  pages. 
The  right  candidate  will  have  the  daily 
newspaper  experience  and  skills  to  take 
over  editing  of  our  Saturday  morning 
edition.  Send  resume  and  samples 
your  reporting  and  page  design  to: 
Ned  Bristol,  Managing  Editor,  The  Sun 
Chronicle,  Box  600,  Attleboro,  MA 
02703. 


NYC  BASED  news  photo  agency  seeks 
experienced  Editorial  Photo  Editor  to 
manage  incoming  photo  submissions, 
work  with  photographers/  sources, 
originate  story  ideas,  and  interact  with 
sales  department.  Knowledge  of 
electronic  transmissions  a  plus,  ^lary 
commensurate  with  experience.  Resume 
to  Editor,  London  Terrace,  PO  Box 
20236,  New  York,  NY  10011 


REPORTER,  GENERAL  ASSIGNMENT 
and  features  for  6,000  circulation 
newspaper.  Some  editing  skills  pre¬ 
ferred.  ^nd  resume  and  clips  to  Tena 
Williams,  Ketchikan  Daily  News,  PO 
Box  7900,  Ketchikan,  Alaska  99901 . 


REPORTER/PHOTOGRAPHER  needed 
to  write  and  edit  small,  rural  weekly  in 
southern  Illinois.  Excellent  benefit 
package  and  long-term  career  pros¬ 
pects.  Contact  John  Callarman,  Execu¬ 
tive  Editor,  Register-News,  118  N. 
Ninth  St.,  Mt.  Vernon,  IL  68264  (618) 
242-01 1 3.  Fax  (61 8)  242-8286. 


REPORTER:  Specializing  in  politics,  busi¬ 
ness  and  the  environment.  Need  expe¬ 
rienced  professional  newsperson  with 
desire  to  work  on  twice  a  week  news¬ 
paper  in  challenging  town.  Send 
resume  to  Editor,  Westport  News,  136 
Main  Street,  Westport,  CT  06880. 


REPORTER 

The  Waterloo  Courier,  a  50,000  six- 
day  PM  in  northeast  Iowa,  has  an  open¬ 
ing  for  a  general  assignment  reporter  to 
work  on  our  northeast  Iowa  desk  cover¬ 
ing  a  five-county  region.  Send  resume 
and  samples  of  work  to  Amy  Davis, 
State  Editor,  Waterloo  Courier,  PO  Box 
540,  Waterloo,  lA.  50704. 


SMALL  CARIBBEAN  weekly  requires 
desktop  publisher  to  assume  all  produc¬ 
tion  duties  including  pasteup,  ad  design 
and  photo  processing.  Mac  savvy, 
photo  skills  a  must,  jouranlism  degree 
an  asset.  Salary  $225.  Box  06880, 
Editor  &  Publisher. 


The  future  comes  one  day  at  a  time. 

Dean  Acheson 


We're  loaking  for  a  reporter  with  at 
least  two  years  of  daily  newspaper 
experience  whase  talent  can  help  bring 
our  paper  even  closer  to  its  readers. 
We're  a  30,000  AM  daily  that  tops 
Florida  in  market  penetration.  Local 
news  got  us  there.  It  you  hove  the  vrrit- 
ing  ability,  can  use  a  camera,  and 
thrive  on  competition,  we  hove  o  place 
for  you  on  our  staff.  We  offer  good  pay 
and  benefits  and  the  opportunity  to 
work  and  live  in  an  area  ranked 
among  the  best  in  the  nation.  Please 
send  resume,  referetKes  and  three  sam¬ 
ples  of  your  work  to  Sheila  Tuttle, 
Personnel  Manager,  Vero  Beach  Press- 
Journal,  PO  Box  1268,  Vero  Beach,  FL 
32961 .  No  telephone  calls  please. 


SPORTS  AND  FEATURES  EDITOR  AND 
INTERNATIONAL  EDITOR 

Growing  daily  in  sunny  Nassau, 
Bahamas  seeks  two  hard-working 
editors  for  its  Sports/Features  depart¬ 
ment  and  its  International  Edition.  Appli¬ 
cants  must  be  fully  experienced  with 
Macintosh  (Quark  XPress/Adobe 
Illustrator)  and  with  page  layouts  (full 
pagination  and  with  a  minimum  of  three 
years  experience  as  an  editor.  Appli¬ 
cants  must  hove  a  college  degree  and 
must  be  willing  to  wear  many  nats  and 
relocate  quickly.  Interested  applicants 
should  mail  a  resume,  with  clippings 
and  references,  to  Managing  Editor, 
The  Tribune  Ltd.,  PO  Box  N-3207, 
Nassau,  Bahamas.  Fax  #  (809)  328- 
2398. 


TAKE  CHARGE  editor/ writer  sought  for 
entrepreneurial  New  York  City  telecom¬ 
munications  company.  Minimum  five 
years  daily  newspaper  or  equivalent 
PR/corporate  communications  experi¬ 
ence  required.  Excellent  writing  skills 
essential.  Draft  executive  speeches, 
press  releases  and  articles.  Work  with 
media.  Desktop  publishing,  knowledge 
of  video  production/scriptwriting  a 
plus.  Great  benefits,  opportunity.  Please 
state  salary  objectives.  Box  06866, 
Editor  &  Publisher. 


EDITORIAL 


SPORTS  REPORTER/COPY  EDITOR 

Versatile,  creative,  enthusiastic  team 
player  needed.  We  serve  a  community 
intensely  interested  in  high  school  and 
recreational  sports.  Position  requires  at 
least  two  years  of  doily  reporting  and 
copy  editing  experierKe  in  sports,  skill 
in  reporting  on  high  school  and  com¬ 
munity  coll^  sports,  and  ability  to  han¬ 
dle  sports  dot  duties,  including  page 
design,  editing  and  headline  writing. 
Send  resume,  references,  tearsheets 
and  a  cover  letter  outlining  your  sports 
section  philosophy  to:  Susan  Miller, 
editor  &  president.  The  Monterey 
County  Herald,  PO  Box  271 ,  Monterey, 
CA,  93942. 


SPORTS  WRITER  to  cover  local  games 
and  lay  out  sports  pages  for  6,000 
circulation  newspaper.  Send  resume 
and  clips  to  Tena  VVilliams,  Ketchikan 
Daily  News,  PO  Box  7900,  Ketchikan, 
Alaska  99901 . 

THE  HOBBS  DAILY  NEWS-SUN  is  look¬ 
ing  for  two  experienced  reporters,  one 
to  focus  on  business  and  the  other  to 
cover  police  and  courts.  Pay  and  bene¬ 
fits  are  good.  Weather  is  terrific.  Rush 


WORK  in  the  fabulous  Florida  Keys. 
The  Keynoter,  a  twice-weekly  Knight- 
Ridder  newspaper  is  looking  for  a 
General  Assignment  Reporter  that  also 
has  knowledge  in  saltwater  fishing. 
Must  cover  all  types  of  news  os  well  as 
produce  six  fishing  publicotions  a  year. 
Must  have  camera  equipment  and 
good  transportation.  Send  clips  and 
resume  to  Tom  Tuell,  Editor,  The  Key¬ 
noter,  PO  Box  500158,  Marathon,  FL 
33050. 


clips  and  resume  to  Janice  Terry,  Manag- 
ing  Editor,  Box  860,  Hobbs,  NM 
88240. 


Aggressive  mid-sized  daily  seeks 
action-oriented  assistant  news  editor 
with  good  judgment,  proven  leadership 
and  an  eye  for  details.  This  hands-on 
position  requires  strong  design  talent, 
excellent  cammunication  skills  and  the 
ability  to  think  and  react  quickly.  Macin¬ 
tosh  and/or  pagination  experience  is 
preferred  but  not  required.  Preference 
will  be  given  to  applicants  who 
demonstrate  a  willingness  to  learn  and 
try  new  ideas.  We  are  a  competitive 
(85,000  Sunday/40,000  daily)  paper 
that  is  deeply  involved  in  our  capital 
city,  which  is  known  for  its  university, 
public  schools  and  overall  quality  of 
life.  Send  resume  and  clips  to: 

Personnel  Manager 
Lincoln  Journal-Star 
PO  Box  81609 
Lincoln,  NE  68501 


MAGAZINE  EDITOR 

ARE  YOU  AN  EXPERIENCED  MAGAZINE  EDITOR  READY  FOR  THE 
CHALLENGE  AND  EXCITEMENT  OF  LAUNCHING  A  NEW  PUBLICATION? 
Do  you  desire  to  be  instrumental  in  shaping  an  entirely  new  prixluct  that  has  tremen¬ 
dous  potential? 

If  so,  we  want  to  talk  with  you.  We  are  Amos  Press,  a  well  established  published  com¬ 
pany  specializing  in  the  hobby/collectible  marketplace. 

We  are  launching  a  new  monthly  magazine  in  the  telephone  card/debit  card  collecti¬ 
ble  market,  a  market  which  is  already  well  developed  in  Europe  and  Asia  and  is  ready 
to  explode  here  in  America. 

We  seek  an  experienced,  successful  magazine  editor  who  has  a  degree  in  journalism  or 
related  field,  excellent  organizational  skills,  and  well  developed  interpersonal  skills. 

This  is  a  rare  opporrunity  for  the  right  person.  If  you  think  that  person  is  you,  let  us 
hear  from  you  today.  Send  your  resume  including  salary  history  to: 

AMOS  PRESS  INC. 

Attn:  HR  Director 
Re:  Magazine  Editor 
PO  Box  4129 
Sidney,  OH  45365-4129 


ing,  organizational,  and  people  skills. 
Excellent  benefits.  Box  06851,  Editor  & 
Publisher. 


PUBLISHER  SEEKS  freelance  reporters 
to  cover  health  care,  environment,  eco¬ 
nomics,  and  labor  from  the  following 
cities:  Cleveland;  Dallas;  Honolulu; 
Kansas  City;  Lansing,  Ml;  Madison,  Wl; 
Miami;  Nashville  ond  New  Orleans. 
Must  have  2  years  hard  news  report¬ 
ing.  Experience  covering  courts, 
legislatures  desirable.  Send  resume,  3 
published  clips  to  BNA  Inc.,  Correspon¬ 
dents  Unit,  1231  25th  St.  N.W.,  Wash- 
inoton  D.C.  20037. 


INFORMATION  SERViaS 


INFORMATION  SYSTEMS  MANAGER 

Growing  San  Francisco  area  newspa¬ 
per  seeks  technical  manager  with 
strong  background  in  PCs,  Macintosh, 
graphics  and  network  technology. 
Knowledge  of  Atex  and  Sll  publishing 
systems  helpful.  We're  a  leader  in  the 
newspaper  industry,  and  looking  for 
someone  with  hardware  and  software 
knowledge  to  guide  us  into  the  informa¬ 
tion  age.  Contact  Judy/HR  Dept., 
Lesher  Communications,  Inc.,  PO  Box 
5088,  Walnut  Creek,  CA  94596,  or 
73752,465  on  CompuServe,  or 
cctimes@netcom.com  on  Internet. 


PHOTOGRAPHY 


PHOTOGRAPHER 

We're  a  growing  Texas  daily  looking 
for  an  entry-level  photographer  who 
knows  the  value  of  hustle,  quality  and 
going  the  extra  mile.  The  right  appli¬ 
cant  is  expected  to  excel  in  color  and 
black-and-white  photography.  We'll 
provide  the  challenge;  you  provide  the 
top-notch  photos  and  cutlines.  Starting 
date:  ASAP.  Send  resume  with 
references  to  Don  Turner,  Editor,  Con¬ 
roe  Courier,  PO  Box  601,  Conroe,  TX, 
77305. 


NOW  ON  SALE 
1994 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
1 1  I  E&P’s  Circulation  Department  . 
I  at  (212)  675-4380. 
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HELP  WANTED 


PRESSROOM 


LARGE  DAILY  NEWSPAPER  in  the 
Southeast  has  an  opportunity  for  a 
Pressroom  Manager.  The  ideal  candi¬ 
date  will  have  exceptional  interpersonal 
skills,  at  least  5  years  of  supervisory 
experience  in  or  around  an  industrial 
environment,  and  proven  project  nran- 
agement  and  administrative  experi¬ 
ence.  Responsibilities  include  devel¬ 
oping  policies,  procedures,  programs 
and  other  objectives  for  oil  pressroom 
and  plateroom  functions.  In  addition, 
individual  will  have  overall  responsibil¬ 
ity  for  operating  and  capital  budgets. 
Due  to  the  complexity  of  the  operation, 
this  individual  must  be  available  to 
work  both  day  and  evening  shifts. 

A  comprehensive  benefits  package  is 
available.  Please  send  your  resume  in 
confidence  to  Box  0681 7,  Editor  &  Pub¬ 
lisher. 


OFFSET  PRESSMAN 

Commercial  printing/newspaper  com¬ 
pany  seeks  experienced  offset  press¬ 
man  on  a  Goss  Community  press. 
Book  work  experience  a  plus.  This  full 
time  position  offers  competitive  wages, 
excellent  benefits  and  a  great  place  to 
live.  Located  in  northeast  Indiana, 
Steuban  County  is  home  to  101  lakes.  If 
you  are  quality  conscious  and  looking 
for  an  opportunity  to  advance,  please 
send  your  resume  today.  Steuben  Print¬ 
ing  Company,  Attention:  Personnel,  PO 
Box  180,  Angola,  IN.  46703.  EOE 


PRESS  FOREPERSON 
(Night  Operations) 

The  Sarasota  Herald-Tribune  (FL)  is 
seeking  a  "hands  on"  night  shift 
foreperson  to  manage  and  direct  press 
operations.  The  selected  individual  will 
be  responsible  for  operating  two  1 2- 
unit  metroliner  presses  with  a  press 
crew  of  approximately  1 5  -  18. 

We  are  a  New  York  Times  Company 
Regional  newspaper  with  a  strong 
product  in  a  Florida  growth  market. 
We  offer  a  very  competitive  salary  and 
benefits  package. 


A  minimum  of  5  years  supervisory 
experience  in  a  daily  press  operation  is 
a  must. 

If  you  are  a  highly  skilled,  professional 
manager,  we  would  be  most  interested 
in  talking  with  you. 

Submit  resume,  including  salary  history 
to: 

Operations  Director 
Sarasota  Herald-Tribune 
PO  Drawer  1 71 9 
Sarasota,  FL  34230 


Those  who  seek  happiness,  miss  if,  and 
those  who  discuss  if,  lack  if. 

Holbrook  Jackson 


PRESSROOM 


Midsize  daily  located  in  suburban 
Detroit  area  seeks  offset  pressman  for 
midnight  shift  with  a  minimum  of  3  to  5 
years  double  wide  experience.  Lead¬ 
ership  and  reliability  a  must.  Good 
benefit  package.  Send  resume  and 
salary  requirements  to  Mark  J.  Hall,  The 
Oakland  Press,  PO  Box  436009,  Pon¬ 
tiac,  Ml.  48343-6009 


PRODUCnON/TECH 


PRODUaiON  DIREaOR 

A  large  100,000  daily/ 1 30,000  Sun¬ 
day  in  Zone  1  is  seeking  an  executive 
with  a  brood  range  of  experience  in  the 
management  of  all  production  depart¬ 
ments,  which  include  composing,  press¬ 
room,  mailroom/inserting,  commercial 
printing,  vehicle  maintenance,  and 
building.  Must  have  demonstrated 
abilities  in  administrative  procedure, 
budget  preparation,  and  cost  control. 
Candidate  should  possess  strong  com¬ 
munication,  motivational,  and  technical 
skills.  Send  resume  and  salary  history  to 
Box  06854,  Editor  &  Publisher. 


PRODUCnON/TECH 


POSITION:  Production  manager 

Northwest  Arkansas  Times 
Fayetteville,  Arkansas 
The  Northwest  Arkansas  Times  is  a 
14,000  circulation,  seven-day  morning 
newspaper  located  in  the  beautiful 
Arkansas  Ozarks,  home  of  the  National 
Champion  Arkansas  Razorbacks  basket¬ 
ball  team. 

Woooooooooooo,  Piiiiiiiiiiiig,  Sooooiel 
The  Times  is  located  in  a  highly  com¬ 
petitive  market,  a  university  town  and 
one  of  the  Top  1 0  places  in  the  country 
to  live,  according  to  Money  Magazine 
and  U.S.  News  and  World  Report. 
MAJOR  RESPONSIBILITIES: 

-  Oversee  and  work  with  press  crew  of 
five  using  hands-on  manogement. 

-  Secure  commercial  printing  jobs. 

-  Ability  to  work  with  computer  equip¬ 
ment  as  systems  manager  helpful. 

INCENTIVE: 

Campetitive  salary/lucrative  bonus 
program.  Bonus  system  based  on 
increase  in  net  profit  of  commercial  prin¬ 
ting. 

Contact:  George  S.  Smith 
PO  Drawer  D 

Fayetteville,  Arkansas,  72701 
(501)442-1732 


PRODUCnON/TECH 


ADVO 


SENIOR  PROJECT  " 
ENGINEER 

The  ADVO 
Advantages: 

Unb9atabl0  tmTnnology, 
ln€omparabl0  citoffanga. 

America's  largest  direct  mail  marketing  company  and  a  $900 
million  leader  in  targeted  markc^ng  advertising,  ADVO,  Inc. 
specializes  in  micromarketing  solutionk  With  on  enviable  edge  in 
superior  technology  through^  our  national  production  netvv^, 
we  offer  opportunity  for  professional  groWth  that  few  can  match. 

Reporting  directly  to  the  Sr.  Vice  Preskkmt  of  Operations,  you 
will  create  arid  lead  a  sustained  R&D  effort  impacting  on 
seventeen  ^fVO  (Koduction  facilities  across  the  country.  You'll 
analyze  production  flow  and  process  to  ider^  opportunities  for 
automotkanj  IiK^kito  cross  communkalion  of  ideas  among 
ra^cms  of  the  country;  aidlysoond  fesoivo  pitxiuction 
polsirttMRMt  work  with  equipthent  vendors  to 

design  md  tost  jMWiitqvIpment  ahemativeSi 

1b  quolfy>  you  nOMt  hove  exceptional  communication  skills 
and  drive  to  succeotk  A  degree  or  equivalent  in  Industrial, 
Mechanical  or  Prirti  l^ocess  Engineering  is  required  plus  3-f  years' 
relevant  experiwnco  in  o  print  or  light  industrial  environment. 

Some  travd  involved 

The  socoHsfui  OHidderte  wil  a  competitive  salary  and 
attractive  benefits.  Send  resume  wfln  Solory  history  to:  John  L 
Calloway,  IN;  Diroefbr,  Executive  Roetsdlnient,  ADVO,  Inc.,  One 
Univoc  Lane,  Wkwhor,  CT  06095.  Ed  M/F/D/V.  We  maintain  a 
drug  free  worlqdoee  and  perform  pre-eo^ioyment  substance 
abuse  testing, 

m  the  Tmyeted  Approach  To  Smaorsl 


Classified  Advertisers:  If  you  don’t  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


PUBUC  RELATIONS 


PUBUCITY  MANAGER 

Beacon  Press,  a  Boston-based  pub¬ 
lisher,  is  seeking  an  energetic  seasoned 
professional  with  minimum  5  years 
book  publicity  or  journalism  experience 
to  carry  out  publicity  and  public  rela¬ 
tions  activities.  Responsibilities  will 
include  overall  strategic  planning  for 
the  press,  formulation  of  seasonal  pub¬ 
licity  plan,  writing  press  releases  and 
press  kit  materials,  averseeing  publicity 
budget,  and  arranging  media  tours. 
Qualified  candidates  may  serve  on 
executive  committee  of  press.  Please 
send  detailed  cover  letter,  resume  and 
salary  requirements  to:  Marketing 
Director,  Beacon  Press,  25  Beacon 
Street,  Boston,  MA  02108.  Or  Fax  to: 
(617)742-2290.  No  calls  please. 
Beacon  Press  values  a  diverse 
workforce. 


SALES  PERSON  to  sell  syndicated  col¬ 
umns  to  notional  dailies,  weeklies, 
monthlies.  Excellent  commission. 
Resume  to:  L.A.  Features,  650  Win- 
netka  Mews  #110,  Winnetka,  IL 
60093. 


WEB  NON-HEAT.  Immediate  opening. 
We  ship  and  mail  nation-wide.  Your 
present  location  okay.  We  print  inserts, 
signatures,  digests,  coupon  books, 
catalogs.  Trimmed  and  glued-on  press 
or  saddle  stitched.  16  units-3  folders. 
Open  24  hours.  Excellent  earnings. 
Huge  press  capacities.  Contact  K.  A. 
Lesnar.  1(800)843-6805.  M-F,  8-5 
CST. 


SOFTWARE 


NEWSPAPER  SYSTEM  DEVELOPERS 

If  you're  a  cut  above,  we  have  an 
exceptional  career  opportunity  for  you. 

We're  Collier- Jackson,  the  leading  pro¬ 
vider  of  business  software  to  the  news¬ 
paper  industry.  Continuing  growth  has 
created  several  outstanding 
opportunities  on  our  systems  devel¬ 
opment  teams. 

We're  looking  for  serious  developers 
with  3-5  years  of  significant  experience 
in  newspaper  applications.  We  support 
HP,  IBM,  VAX,  and  PC  applications. 
Working  knowledge  of  UNIX,  client/ 
server  and  SQL  a  plus. 

If  you  are  seeking  a  challenging  and 
exciting  career  opportunity  in  a  people- 
oriented,  non-smoking  environment, 
send  resume  to:  Collier-Jackson,  Inc., 
Attn:  HR  Manager  (777262),  3707  W. 
Cherry  St.,  Tampa,  FL  33607.  EEO 


COMPUSERVE 

COlilER-JACKSON 


AVAILABLE  SOON 
1994 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact  E&P's 


Circulation  Department  at 
(212)675-4380 


58 


Editor(S?Publisher  ‘April  16,  1994 


EDITORIAL 


EDITORIAL 


POSITIONS  WANTED 


ADMINISTRATIVE 


BOTTOM  UNE.  That's  today's  newspa¬ 
per  business.  I  hove  those  profit  creden¬ 
tials.  Quadrupled  ads  at  Publishers' 
Auxiliary.  But,  I  also  care  about  your 
news,  staff,  community.  Considering  re¬ 
tirement?  Be  sure  your  paper's  in  good 
hands.  1 6  years  experience.  Also  could 
buy  paper.  Bo  Smith  (71 5)258-1 555. 


CIRCULATION 


CIRCULATION  professional.  District/ 
Supervisor.  20  years  experience  home 
delivery/single  copy  sales.  Excellent 
customer  service  record.  Self-motivated 
seeking  managerial  position.  Prefer 
East  coast.  Call  Paul  (516)  543-1 237. 


PROFESSIONAL  circulator.  New  York 
City  and  Suburbs.  Available  for  market¬ 
ing  services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 


COMPUTER  TECHNOLOGY 


BUILD  YOUR  OWN  EXPERTS 

Pagination  demands  constant  and  con¬ 
sistent  training  throughout  the  cycle,  as 
well  as  commitment  by  all  to  achieve 
results. 

If  this  describes  your  intention,  please 
respond.  I  am  a  training  professional 
with  extensive  knowledge  of  SUN  pro¬ 
ducts,  software  (Solaris  vl  .0  through 
v3.3),  networking  environments,  Macin¬ 
tosh,  DOS,  software/hardware 
interfaces.  My  background  is  site  man¬ 
agement,  and  computer  system  analyst 
in  the  fast  paced  daily  newspaper 
systems  support  area.  Long  history  of 
Program  design/platform  skills.  Reply 
to;  Box  06877,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-$7.85  per  line 

2  weeks-$6.95  per  line,  per  issue. 

3  weeks-$6.06  per  line,  per  issue. 

4  weeks-$5.20  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S4.10  per  line 

2  weeks-S3.40  per  line,  per  issue 

3  weeks-S2.86  per  line,  per  issue. 

4  weeks-  $2.65  per  line,  per  issue. 


Add  $8.00  per  insertion  tor  box  sen/ice.  Add  $4.50  per  rsertion  for  box  service. 
Count  as  an  additional  line  in  copy.  Count  as  an  odditionai  line  in  copy. 

Count  approximately  34  character$  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boidface.  iilusfrations.  logos,  etc.  on  classified  ads  are 
charged  the  following  rates  per  column  inch.  p>er  ihsertion:  1  time.  $95;  2  to  5 
times.  $90;  6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  day$  prior  to  publication  date. 
Contract  rate$  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Company 


Classification  - 

Authorized  Signature - 

(PLEASE  AHACH  AD  COPY  TO  THIS  FORM) 

1 1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


10  YEARS  experience  os  copy/  manag¬ 
ing  editor.  Looking  for  managing 
editor's  job  at  daily.  Prefer  Zone  3,  but 
will  relocate  for  right  job.  Plenty  of 
pagination  experierKe  on  both  IBM  and 
Mac.  Also  experiefKed  reporter/  colum¬ 
nist.  Box  06885,  Editor  &  Publisher. 


ACCURATE,  Literate,  adept.  News  and 
feature  writer  will  intern  as  reporter/ 
copy-editor  in  New  York  area.  Call  for 
clips.  Jake,  (21 2)864-9372. 


AWARD-WINNING  reporter/editor, 
16  years  experience,  seeks  editorship 
of  weekly.  Respond  to  Box  06859, 
Editor  &  Publisher. 


AWARD-WINNING  sports  editor  of 
small  daily  seeks  to  move  up  to  larger 
paper  as  beat  writer  and/or  columnist. 
Ten  years  experience.  Call  George, 
(504)  447-8304. 


AWARD-WINNING  reporter  on  large 
daily  seeks  new  challenge  on  large  or 
medium-sized  daily.  Columbia  J-school 
grad.  5  years  experience,  hove  a  lot  to 
offer.  Call  (419)841-5668. 


EDITORIAL  WRITER 
DECLARES  FREE  AGENCY 
Seasoned  pro,  hits  solidly  to  center  and 
left,  fields  all  positions,  makes  few 
errors.  Also  manages.  (617)444-4658. 


EDITORS:  Interested  in  a  talented, 
energetic,  quick-thinking  news  reporter? 
Californian  seeks  job  on  a  daily.  Will 
relocate.  Leave  message  (909)  683- 
4536. 


GRAPHIC  ARTIST  who  understands 
deadlines.  Fast,  accurate  infographics, 
page  design.  Freehand,  Quark,  ^oto- 
shop.  Prefers  Zones  2,  3,  4.  Call  (407) 
868-0302. 


WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/reporter. 
Prefer  zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 


A  kind  word  is  like  a  spring  day. 

Russian  Proverb 


YES,  1  HAVE  the  state  and  notional  writ¬ 
ing  and  design  awards  (10).  Yes,  I 
have  the  experierKe  (26  years).  Yes,  I 
have  a  great  track  record  os  on  ME 
(turning  mediocre  papers  into  state 
award  winners  and  setting  circulation 
records).  Yes,  I  hove  turned  my  current 
paper  into  a  big  winner  (I'm  not 
unhappy  here,  but  I  now  seek  a  new 
challenge).  If  you  need  a  top  news  exec 
to  put  some  zing  and  quality  into  your 
paper,  let's  talk.  I'm  48,  in  wonderful 
Health,  and  making  about  $56K.  Box 
06886,  Editor  &  Publisher. 


BUSINESS  WRITER/PHOTOGRAPHER 
news  features  and  quality  photos,  can 
do  PR  vrork.  Zone  2  based,  will  travel. 
Robert  H.  office/FAX  (71 8)461  -5622. 


OUTDCOR  WRITER/PHOTOGRAPHER. 
Specialty  in  covering  the  shooting 
sports.  Box  541565  Flushing,  NY 
11354-7565. 


PRODUCTION/TECH 


PACKAGING  &  DISTRIBUTION 
Looking  for  an  opportunity  where  my 
skills  and  knowledge  will  be  utilized  for 
results.  I  possess  skills  and  knowledge 
in  oil  aspects  of  management,  project 
methodology  and  new  technology.  Peo¬ 
ple  oriented,  quality  minded.  Respond 
to  Box  0671 6,  Editor  &  Publisher. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


For  quicker  placement, 
you  con  Fox  your 
Positions  Wanted  od 
along  with  your 
Viso/MosterCord 
number  and  expiration 
date  to  (21 2)  929-1259. 


Positions  Wanted 


Due  to  a  recent  restruchiring  at  Newsday,  a  number  of  positions 
within  the  Circulation  and  Composing  departments  have  been  elimi¬ 
nated.  Because  of  a  conversion  to  i^nt  (ielivery  of  the  paper,  the  tal¬ 
ent  available  includes  Circulation  Managers  and  staff  involved  in 
warehouse  management  and  all  aspects  of  distribution,  both  home 
delivery  and  single  copy  sales,  in  both  suburban  and  city  environ¬ 
ments. 

In  addition,  the  accelerated  introduction  of  technology  has  made 
skilled  compositors  available  for  immediate  consideration. 

If  you  currently  have  suitable  positions  within  your  organization  or 
believe  you  will  have  positions  available  in  the  future  please  contact 
Robert  O’Neill,  Manager  Staffing  and  Development  at  (516)  843-2624 
for  contact  information  or  fax  job  information  to  (516)  843-5218. 


GETTING  IT  RIGHT 


CRITICS  OF  THE  media  decry  what 
they  see  as  liberal  bias,  arrogance,  spe¬ 
cial  privilege,  anti-establishment  mind¬ 
sets,  and  other  real  or  perceived  sins. 
However,  they  are  less  likely  to  attack 
the  one  flank  where  journalists  are 
most  vulnerable  —  the  simple  process 
of  getting  it  right. 

Defenders,  principally  those  prac¬ 
ticing  journalism,  dispute  the  bias 
charges.  They  are,  however,  defenseless 
against  claims  that  they  have  a  hard 
time  just  getting  the  facts  straight. 

Perhaps  because  of  the  growing  so¬ 
phistication  of  the  news  audience  (al¬ 
though  perhaps  dwindling  in  size),  per¬ 
haps  because  of  the  proliferation  of 
videotape  and  audiotape  recorders,  the 
reader-viewer  all  too  often  knows  if  the 
story  is  straight.  Sources  always  have 
known.  Now  news  consumers  know 
that  the  problem  has  gotten  worse  de¬ 
spite  the  new  electronic  tools  of  the 
journalism  trade. 

Editors  and  news  directors  must 
spend  more  time,  money  and  effort 
than  they  now  are  devoting  to  fact 
checking  and  overall  accuracy  and 
completeness.  Desk  workers  and  news 
editors  are  supposed  to  be  the  fact 

Shelton  is  a  joumalist'in-residence  at  the 
University  of  North  Texas  in  Denton 


Get  your  copy  of 

AdNem 

Ad  News  is  Australia's  top  seliing  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
aftecbng  marketers  as  well  as  TV.  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder. 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 

YPC  I  Please  send  me  26  issues  (1  year)  of  Ad 
I  lOI  News  tor  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 

NAME: 


YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


checkers  of  the  news  business. 

Of  course,  the  reporter  is  supposed 
to  get  it  right  to  start  with.  However, 
the  quality  of  desk  work  is  not  what  it 
might  be,  except  on  a  few  large  news¬ 
papers  and  at  a  few  careful  television 
stations. 

Editors  also  have  a  heavy  burden: 
Not  only  checking  facts  but  trying  to 
imagine  what  the  reader-viewer  will 


sible  for  as  many  errors  as  reporters. 
They  tell  reporters  what  they  think  the 
facts  are  because  they  want  to  be  help¬ 
ful.  They,  themselves,  may  have  been 
misinformed.  A  good  reporter  selects 
his  sources  carefully,  for  ultimately,  it  is 
the  reporter  who  is  responsible. 

First  of  all,  a  good  reporter  goes  to 
the  best  possible  source,  the  primary 
source.  If  the  person  who  knows  the 


Journalism  schools,  newspaper  editors  and  news 
directors  need  to  put  a  new  emphasis  on  simple 
accuracy.  They  need  to  readopt  Joseph  Pulitzer’s 
motto  of  “Accuracy,  Accuracy,  Accuracy.” 


get  out  of  the  story,  simple  clarity,  as 
well  as  making  sure  the  story  is  entic¬ 
ing-entertaining-desirable  to  the  re¬ 
ceiver  so  it  will  “sell.” 

Also  there  are  many  things  they  are 
powerless  to  check,  such  as  the  accura¬ 
cy  of  quotes,  the  faithfulness  of  con¬ 
text,  the  “texture”  of  the  story  in  terms 
of  balance,  ethics  and  fairness. 

Journalism  schools,  newspaper  edi¬ 
tors  and  news  directors  need  to  put  a 
new  emphasis  on  simple  accuracy. 
They  need  to  readopt  Joseph  Pulitzer’s 
motto  of  “Accuracy,  Accuracy,  Accura¬ 
cy.” 

Readers  don’t  mean  it  when  they  say 
you  shouldn’t  believe  everything  you 
read  in  the  newspaper.  They  do.  They 
act  on  the  information,  right  or  wrong, 
that  they  get  from  the  media. 

If  the  obituary  says  the  funeral  will 
be  at  2  p.m.,  that  is  when  they  go  to 
the  funeral.  When  it  says  the  play  is  at 
8,  they  go  at  8.  Not  only  that,  but 
much  of  what  average  citizens  learn  af¬ 
ter  school  is  what  they  get  from  the 
media. 

Accuracy  is  not  all  that  difficult. 

A  set  of  commandments,  vigorously 
enforced  both  in  journalism  schools 
and  on  the  job,  can  go  a  long  way  to¬ 
ward  correcting  the  problem: 

•  Select  sources  wisely. 

Sources  unquestionably  are  respon¬ 


most  about  the  subject  is  the  school  su¬ 
perintendent,  the  good  reporter  deals 
with  the  school  superintendent,  not  a 
secretary  in  the  office.  If  an  assistant 
superintendent  is  the  best  source,  the 
superintendent  won’t  do. 

If  a  person  in  a  position  of  responsi¬ 
bility  and  authority  consistently  gives 
out  bad  information,  the  good  reporter 
abandons  him  or  her  as  a  source  —  or 
at  least  double  checks  information 
from  that  source,  accepts  only  very  ba¬ 
sic  information  or  carefully  attributes 
information  from  that  source. 

It  is  not  acceptable  to  an  editor  or 
news  director  for  a  reporter  to  say, 
“That’s  what  so-and-so  told  me.”  A  re¬ 
porter  is  responsible  for  the  selection 
of  his  or  her  sources. 

•  Verify  all  key  facts. 

Sometimes  a  veteran  reporter  can 
get  all  the  facts  straight  on  the  first 
run-through,  but  even  the  veteran  can 
profit  from  verification.  The  accurate 
reporter  does  not  trust  the  printed 
word,  the  press  release  or  the  informa¬ 
tion  chiseled  on  the  side  of  a  building 
without  checking. 

There  is  a  tendency  to  trust  the 
written  word  more  than  the  spoken 
word  and  the  printed  word  even  more. 
Both  are  mistakes.  A  printed  program 

(See  Shop  Talk  on  page  51 ) 
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Put  Your  Products  And  Services 
In  The  Spotlight  in  B&F*s 
^3  Special  NBXFO  *94  Issues 


NEXPO,  the  annual  technical  exhibit  of  the  Newspaper  Association  of  America, 
is  always  an  impressive  show.  Executives  from  newspapers  of  all  sizes  gather 
L  to  view  the  latest  available  newspaper  equipment  and  technical  services  from 
1^  around  the  world. 


This  year,  the  event  is  amid  the  glitter  and  grandeur  of  Las  Vegas: 

Big,  bright  neon  signs,  extravagant  hotels  and  casinos,  and 
k  spectacular  shows  with  big-name  stars. 


Editor  &  Publisher  will  help  you  achieve  your  own  star  status-provide  an  enthusiastic  audience, 
a  spectacular  stage  and  three  show  times-with  our  three  special  NEXPO  ’94  issues. 


Show  Time:  July  2 


Fost-convention 

Issue 

Use  this  issue  to 
remind  attendees 
of  what  they  saw; 
reinforce  the  benefits 
of  your  equipment. 


Show  Time:  May  23 


Planning  Issue 

Convention  attendees 
use  this  to  plan  their 
stops  at  the  show.  It’s 
packed  with  a  listing 
of  exhibitors,  highlights 
of  what  they  are 
exhibiting  and  what’s 
new  in  the  industry. 

Ad  Reservation  Deadline: 
May  13 

Ad  Materials  Deadline: 
May  17 


Special  Attraction 


{Show  Time:  June  25 


When  you  run  an  ad  in 
the  May  28  Planning 
Issue  and  the  June  25 
Convention  Issue,  you 
can  repeat  the  same  ad 
in  the  July  2  Post¬ 
convention  Issue  at  1/2 
your  normal  rate! 


Convention  Issue 
In  addition  to  our 
readership  of  83,000, 
this  special  issue  will 
be  distributed  at  the 
show  in  Las  Vegas. 


Ad  Reservation  Deadline: 
June  22 

Ad  Materials  Deadline: 
June  24 


Ad  Reservation  Deadline: 
June  10 

Ad  Materials  Deadline: 
June  13 


Sales  Offices 


212- 675^380 
312-641-0041 
504-386-9673 

213- 382-6346 
415-421-7950 


New  York  :::: 
Chicago  :::::::: 
New  Orleans 


Los  Angeles ::: 
San  Francisco 


Advertise  in  all  three... 

Don’t  miss  your  opportunity  to  STAR  in 
the  biggest,  brightest,  most  spectacular 
newspaper  tech  show  of  the  year! 


The  Only  Independent  Weekly  joumd  of  Newspapermg 
11  West  19th  Street,  New  York,  Ny’10011-4234  212'675-4380 


Two  ways  to  win  a  Pulitzer 


Making  pec^le  diink  about  their 
government — that  was  Klcen 


m 


